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Seven  out  of  ten 
is  impressive. 

124, 138,000  out  of 174,392,000 
is  more  impressive. 


Nationwide,  nearly  everyone  reads  the  daily 
newspaper. 

Old  and  young,  married  and  single,  well-established  and  just 
getting  started.  Over  the  course  of  five  weekdays,  7  out  of  10 
adults  turn  to  us  for  the  news  and  information  that  help  make 
their  lives  easier.  More  interesting.  More  meaningful. 

They  also  turn  to  us  for  advertising,  trusting  the  ads  that  run 
in  our  pages  more  than  in  any  other  local  medium.  When 
advertisers  want  to  find  customers,  they  turn  to  the  newspaper. 


Monday-Friday  readership  of  a  local/regional  daily  newspaper* 

U.S.  adults,  read  past  week 

UlUllI 


25-29  30-34  35-49 


Newspaper  readers  are  always  impressive.  Our  advertisers  reach  a  vast 
market  ready,  willing  and  able  to  spend 

Get  more  impact  in  the  newspaper. 


Newspapers.  The  Welcome  Medium. 


OOAhNEIT 


'Source:  The  1996 Media  Effectiveness  Survey,  by  Gannett  Research.  Interviews  conducted  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 
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Universal  Press  Syndicate 

CELEBRATES  20  YEARS  OF  CaTHY 


For  two  decades,  lovable  Cathy  has  been  sister, 
confidante  and  best  friend  to  countless  fans  around  the 
world.  Thanks  to  Cathy  Guisewite  and  her  cartoon  alter-ego 
for  the  wit  and  charm  that  have  kept  us  all  laughing! 


UNIVERSAL  PRESS  SYNDICATE 


4520  Main  Street  •  Kansas  City,  Missouri  64111  •  816-932-6600 
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Sixty  yeais  and  stil  rising  to  liie 

'*The  first  purpose  and  priority  4  i  ‘f 

of  Oitaway  Newspapers  is  to  r^nOllOtin'O 

rnaintain  high  standards  l/|  |^|  11^1  IVl^ 

of  excellence  in  news 


''The  first  purpose  and  priority 
of  Ottaway  Newspapers  is  to  a 
maintain  high  standards  m 

cf  excellence  in  news 
content,  editorial 
content  and 

serviced* 

No  newspaper  : 

company  S 

can  long 
maintain  its 


purpose 
or  priorities 
without  the 
commitment 
of  those  who  strive 
daily  to  sustain 
community  journalism’s 
compact  with  readers 

As  we  celebrate  our  60th  birthday, 

we  applaud  the  thousands  of  dedicated  professionals  ^H| 

-  from  printers  to  publishers,  copy  editors  to  carriers  -  whose 
energies  and  talents  helped  us  grow.  A  single  semi-weekly  pap<  r  in 
1936,  we  now  publish  19  daily  newspapers,  13  Sunday  editions  md  13 
weeklies  in  a  dozen  states.  I 

We  salute  founders  Jim  and  Ruth  Ottaway,  whose  high  ethical  standards  and 
have  never  flagged.  And  we  thank  Dow  Jones  &  Company,  Inc.,  jwhose  managei 
Ottaway  to  pursue  its  quest  for  excellence.  |  I  i 


We  rededicate  ourselves  and  bur  newspapers 
to  helping  ovu  readers  understand  and 
cope  with  a  complex  ivorld.'' 


remarkable  concern  for  individuals 
]/ent  philosophy  has  encouraged 


James  H.  Ottaway,  Jr. 

Chairman  of  the  Board 


OTTAWAY  NEWSPAMRS 

The  community  n^spaper  subsiciary  of  DovwJones  &  Co.,  Inc. 
P.O.  Box  401,  (oute  416,  CampUll  Hall,  New  York  10916 


Richard  A.  Myers 

President  and  CEO 


CALENDAR 


Tampa  Bay’s  Best 

We  re  not  only  the 
best-selling  newspaper 
.  on  Florida’s  west  coast. 

,i  We’re  also  the  best. 

^tpetcrsburcj  ®mcs 


NOVEMBER 

17-20  Southern  Newspaper  Publishers  Association  Annual 
Convention,  Boca  Raton  Resort  &  Club,  Boca  Raton, 
Fla. 

19-20  International  Newspaper  Marketing  Association  Latin 
America  Conference,  Hotel  San  Rafael,  Punta  del 
Este,  Uruguay 

JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  (Chapel  Hill, 
N.C. 

FEBRUARY 

12- 15  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

21-23  Great  Lakes  Newspaper  Production  Conference, 
Hyatt  on  Capitol  Square,  Columbus,  Ohio 

MARCH 

6-9  Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Mariceting 

Executives  Wmter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,Washington,  D.C. 

27-30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 


International  Newspaper  Marketing  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
North  Carolina  Press  Association  Advertising 
Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 


JUNE 

4-7 


National  Association  of  Hispanic  Journalists 
Convention, Westin  Hotel,  Seattle,  Wash. 
Investigative  Reporters  and  Editors  National 
Conference, Arizona  Biltmore,  Phoenix, Ariz. 
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IH  YOUR  NEWSPAPER  OPERATIONS 

NAA’  SuperConference  '97,  January  12-17,  1997 

Hilton  at  Walt  Disney  World  Village,  Orlando 

has  got  you  covered  in  four  key  areas  of  your  newspaper 


Pre-Press 

January  12-14 


■  Pre-Press 
Primer  on 

C  '  Digital 

Photography 

■  New  Media 

Primer  on  Setting  Up  a  Web 
Site  at  Your  Newspaper 

Hot  New  Technologies....  open 
document  applications,  data 
broadcasting,  HexWeb®XT 

I  Computer-to-Plate  Challenge 
for  Newspapers 

I  Pagination  Imagination 
I  Pre-Press  Industry  Outlook 

I  New  Ways  of  Handling  Ads 
Electronically 

I  Improving  Reproduction 
Quality 


Health  & 
Safety 

January  12-14 


-  *  Health  &  Safety 

Primer 

■  ABCs  of  Health 
_  '  and  Safety 

Management 

Chemical  Waste  Disposal 
Emergency  Action  Plans 

Hot  New  Technologies... 
centrifuge/distillation  unit  waste 
recycling,  environmental 
subtractive  plates 

I  EPA— The  new  MACT  standards 
and  update  on  the  Common 
Sense  Initiative 

I  New  Videos  on  Hearing 
Conservation  and  Lift  Truck 
Safety 
I  OSHA  Quiz 

I  Violence  in  the  Workplace 
I  Mock  Trial 


Press  & 
Materials 

January  14-15 

-  — ^  ■  Press  &  Materials 

■  Quality  and 
Printing 

Press  Quality  Application 

Hot  New  Technologies...  Wifeg 
shafdess  presses,  Goss  on- 
cylinder  imaging,  press 
configuration  software, 
oleography 

Total  Quality — Machine  and 
Resources 

Press  Industry  Outlook 
I  Press  Installations  and  Updates 
I  How  Tough  Is  This  Press  Run? 

I  How  to  Cope  with  a  Narrower 
Web 

I  Materials  Outlook — Inks 
I  Tracking  Newsprint  and  Waste 
I  Newsprint  Outlook 


Post-Press 

January  15-17 

'  ~  1  ■  Post-Press  Primer 

on  Production 
'  Planning  System 

_ ,  ■  Hot  New 

Technologies... 
Collating  and  plastic  wrapping 
system,  Hektelberg  finishing 
system,  advances  in  inserting 
equipment  outsourcing  Sunday 
inserting  operations 

Microzoning  at  The  Hartford 
Courant 

People  &  Productivity 
Productivity  Gains 
Post-Press  Issues  and  Solutions 
New  Ideas  for  Post-Press 

The  Post-Press  Operation 
of  the  Future 


Pius,  you  get  plenty  of  opportunities  to  network  with 
your  colleagues  and  tour  The  Orlando  Sentinel. 


REGISTER  TODAY! 

Call  James  Baida  at  (703)  648-1282 
or  Fax  on  Demand  (301)  216-1824: 

Registration-110;  Programs-120;  General  Information-130 


CONFERENCE 


November  16,  1996 


SECTIONS 

20 

Newspeople 
In  The  News 

22 

Advertising/ 

Promotion 

USPS  Cancels 
Direct  Mail  Ads 

26 

Interactive 

Communications 

Online  Early  And 
Still  Going 

30 

News  Tech 

40 

Syndicates/ 
News  Services 
It’s  Reigning  A  Cat  And 
Dog  In  Hit  Strip 

44 

Classified 


NEWS 


Examiner  Liable  For  Unfair  Bidding 

Jury  finds  for  twice-weekly  paper  in  dispute 
over  city  legal  ads 

11 

Relieved  Of  Column 

Florida  newspaper  columnist  is  suspended  for  publicly 
touting  a  company  whose  stock  rise  he  profited  from 

12 

Editors  Rethink  Ticket  Perks 

Long-standing  policies  allow  reporters  to  buy 
scarce  sporting-event  tickets  direct  from  teams, 
but  should  they? 

15 

Sun-Times  Gets  Supporting  Role 

On  a  TV  show,  a  metropolitan  newspaper  in  Chicago 
symbolizes  human  events  and  their  impact 

18 

Don’t  Count  Labor  Out 

Some  new  signs  of  life  from  newspaper  labor  unions 
spell  trouble  for  management, 
a  Chicago  attorney  says 


Oakland’s 
run  ends 

►  FBl-e*er  Momliy  1"*  ’ 

►  Riy  RjW  ' 


Staffing 

aMIleaf 

c(4lecfion 
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In  a  state  with  an  extensive  system  of  religious  schools  was  redefining  the  political  landscape.  We  took  a  seem- 

and  a  progressive  mind  toward  education,  Minnesota  was  ingly  black-and-white  issue  and  explored  the  gray  and 
wrestling  with  the  idea  of  using  tax  money  for  private  the  unintended  evils  of  a  well-meaning  policy. 


school  tuition  vouchers.  It  was  an  issue  that  had  been  con- 


The  results  of  the  series  were  both  gratifying  and 


sldered  in  the  past,  never  getting  very  far.  But  now,  with  a  Inunediate.  We  received  an  avalanche  of  phone  calls  from 

new  drive  for  education  reform,  the  topic  of  school  vouch-  p>arents,  teachers  emd  legislatures  thanking  us  for  the  cover- 

ers  w£is  coming  to  the  fyrefront  of  the  state  s  political  scene.  age.  And  in  a  legislative  hearing  the  following  week,  a  long- 

The  ^  six-day  series,  time  school  official  said:  "You  cannot  consider  yourself 

explored  every  angle  of  this  hotly  contested  topic.  We  informed  on  vouchers  unless 3/ouve  read  the  Pioneer  Press.” 


looked  at  how  public  schools  would  suffer  and  how 


The  St.  Paul  Pioneer  Press  is  one  of  31  Knight- Ridder 


private  schools  might  raise  tuition  to  take  advantage  of  newspapers.  All  create  journalism  that  digs  deeper— written 


this  new  plan.  We  also  investigated  other  states  that 
put  the  idea  into  effect  and  explained  how  the  issue 


and  photographed  by  people  who  push  ISO 
hard.  The  proof  is  in  the  results.  KNIGHT’RIDDER 


Increasing  Revenues 

DON’T  KNOCK  THE  importance  of  the  reduced  price  of 

newsprint  (from  over  $700  to  around  $500  a  ton  in  the  last 
year)  and  its  contribution  to  the  financial  health  of  the  newspa¬ 
per  business.  But  don’t  get  the  idea,  as  some  business  writers  have  con¬ 
cluded,  that  this  alone  has  brought  about  the  salvation  of  the  newspaper 
business.  A  bui^eoning  economy  seems  to  have  brought  with  it  a 
healthy  improvement  in  newspaper  revenues. 

Of  the  18  publicly  traded  newspaper  companies  whose  third-quarter 
financial  reports  were  described  in  E&P  last  week  (Nov.  9,  p.  14),  all  of 
them  showed  impressive  gains  in  revenues  for  the  period  ranging  from 
2.4%  to  more  than  29%.  All  but  three  reported  healthy  increases  in  earn¬ 
ings  for  the  quarter.  Most  of  the  companies  attributed  the  gain  in  rev¬ 
enues  to  increases  in  advertising  linage  and  revenue,  and  some  of  them 
also  mentioned  increased  circulation  revenue.  In  many  cases,  earnings 
fluctuations  depended  on  what  management  did  with  the  increased  rev¬ 
enue.  In  spite  of  sluggish  circulation  figures,  also  reported  last  week,  the 
continued  support  of  newspapers  from  advertisers  is  an  encouraging 
sign  for  the  future  It  shows  that  print  is  still  pretty  much  in  vogue. 

50  Years 

The  newspaper  industry  observes  two  very  important  50th 
anniversaries  this  fall.  At  the  end  of  September,  the  American 
Press  Institute  celebrated  its  50th  birthday.  At  the  end  of  this 
month,  the  Associated  Press  Managing  Editors  will  observe  the  50rh 
anniversary  of  its  adoption  of  a  constitution  and  bylaws  and  its  transi¬ 
tion  from  an  informal  association.  Both  of  these  organizations  have  made 
invaluable  contributions  to  the  improved  product  and  integrity  of 
American  newspapers. 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Neu'spaperdom,  March  1892;  TTx  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  |une  29, 1901,  /Idt’erris/n.g,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  loa  iisi 
Co-Publisher, 

.\dvertising/Research  D.  Colin  Phillips  lou  iiti 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  icn  1 16| 


Executive  Editor  John  P  Consoli  loo  22S| 
Senior  Editor  George  Gameau  icn  22.t| 

Associate  Editors  David  Astor  icn  226| 

Jodi  B.  Cohen  ten  2291 
Dorothy  Giobbe  |en  2271 
Stacy  Jones  icn  22»i 
Laura  Reina  icn  2221 
Jim  Rosenberg  Icn  2241 

Midwest  Editor  MarR  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  icn  2.101 
Art  Director  Hector  W.  Marrero  icn  2211 
Art/Graphic  Assistant  Lery  Chan 
Editorial 

Production  Manager  Robert  Rivera  icn  2201 


Vice  President  Advertising 

Sales  Representatives 
(New  York) 

Sales  Representatives 
(Chicago) 

Western  Regional 
Advertising  Manager 

Production  Manager 

Classified 
Advertising  Manager 

Circulation 
Marketing  Director 

Fulfillment  Manager 
Information  Services 
Promotion  Mant^er 


Michael  J.  Dardano  icn  issi 

Joanne  Koenigsberg  icn  issi 
Betsy  Maloney  icn  IS9| 

Anthony  R.  George 
Richard  H.  Henrichs 

Michael  Rogers 

Carol  Blum  icn  1661 

Brian  C.  Ogden,  Assistant  icn  i6S| 

Shawn  Olson  icn  29S1 
Hazel  Preuss,  Assistant  icn  29s: 

David  Williams  len  2S0| 

Marlene  Hazzard  icn  zsoi 
Shqipe  Malushi  |cn.«i! 
Lawrence  J.  Bumagiel  icn  isni 
Denniston  Brown,  As.sistant  icn  isi: 


OFFICES 

General:  1 1  W.  19th  St.,  New  York,  NY  10011;  (212)  6754380;  fax:  Editorial 
(212)  691-7287;  Advertising  (212)  929-1259;  Circulation  (212)691-6939. 
Corporate  e-mail:  edpub@mediainfo.com;  Web  Site:  http://www.mediainfo.com. 
Chici^o:8  S.  Michigan  Avc.,  Suite  1601,  Chicago.  IL  60603;  (3 12)  641-0041;  fax 
(312)  641-0043.  Mark  Fitzgerald,  Editor;  Richard  H.  Henrichs, Anthony  R.  George, 
Sales  Representatives. 

Washington;  National  Press  Building,  Suite  1 1 28,Wa.shington,  DC  20045;  (202) 
662-7234;  fax  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Palo  Alto:  1 0 1  Alma  Street,  *405,  Palo  Alto,  CA  9430 1 ;  (4 1 5)  322-7 1 78;  fax  (4 1 5) 
322-7178.  M.L.  Stein,  Editor. 

Los  Angeles;  1725  Chelsea  Road.  Palos  Verde  Estates.  CA  90274;  tel/fax  (310) 
378-7075.  .Marshall  &  Associates.  Advertising  Representatives. 

San  Francisco:  20993  Foothill  Blvd  ,  Suite  719,Hayward  CA9454l;(510)888- 
9640; fax  (5l0)886-4095;e-mail  miker@mediainfo.com  Michael  Rogers, Western 
Regional  Advertising  Manager. 


Audit  Bureau 
of  Circulations 
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Charter  Member, 
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National  Newspaper 
Association 
Newspaper  Association 
of  America 
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LETTERS  TO  THE  EDITOR 


Credit  where 
credit's  due 

The  article  titled  “Improving  Elec¬ 
tion  Coverage”  (Oct.  5,  p.  16)  inclu¬ 
des  a  major  piece'  of  misinformation. 

When  the  author,  Debra  Gersh 
Hernandez,  made  a  point  of  singling 
out  the  Charlotte  Observer  as  a  princi¬ 
ple  originator  of  civic  journalism,  she 
was  wrong.  What  Ms.  Hernandez  may 
not  have  known  — 
but  is  known  by  the 
editors  of  the 
Observer  and  folks  at 
the  Poynter  Institute 
for  Media  Studies  —  is 
that  this  sort  of  issue- 
based  coverage  that 
pays  attention  to  issues 
voters  believe  are 
important  has  its  mod¬ 
em  origins  in  election 
coverage  developed  at 
the  Wichita  Eagle  two 
years  before  Charlotte 
began  using  the  new 
approach. 

The  Charlotte  pro¬ 
ject,  which  has  been 
an  impressive  body  of 
work,  was  done  initial¬ 
ly  in  conjunction  with 
Poynter.  Many  months 
before  Charlotte  and 
Poynter  teamed  up  for 
their  first  go-around 
with  issue-based  elec¬ 
tion  coverage,  we 
mailed  materials  to 
Poynter,  at  the  insti¬ 
tute’s  request,  that  laid 
out  some  of  the  meth¬ 
ods  later  employed  so 
well  by  the  Observer 
and  many  other  papers. 

This  letter  is  not  to 
demean  the  Observer. Ihe  paper’s  elec¬ 
tion  coverage  continues  to  be  first  rate. 
It  is  rather  to  set  the  record  straight, 
despite  Poynter’s  publicity  campaign 


For  adciitional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


that  seeks  to  give  themselves  the  credit. 

I  get  upset  when  I  read  this  kind  of 
misinformation  because  as  the  assign¬ 
ing  editor  in  1990  responsible  for  gov¬ 
ernment  coverage  and  the  1S>92  elec¬ 
tion  editor  for  the  Eagle,  1  know  the 
tmth.As  does  Eagle's  former  managing 
editor  Steve  Smith  (now  editor  of  the 
Colorado  Springs  Gazette  Telegraph), 
former  Eagle  city  editor  Peter  Ellis 
(now  managing  editor  of  the  Sioux 
Falls,  S.D.,/ltgM5 
Leader)  and  Eagle  edi¬ 
tor  E.  Davis  “Buzz” 
Merritt,  who  all  played 
major  roles  in  develop¬ 
ing  issue-based  elec¬ 
tion  coverage. 

Bill  Bartel 

Bartel  is  a  staff  uniter 
at  the  Wichita  Eagle 

Thanks 

E  THE  COVER 
Story  in  the  Oct. 
19, 1996  issue  of  E&P 
on  the  Inter  American 
Press  Association’s 
General  Assembly,  I 
thought  the  article 
was  an  excellent  sum¬ 
mary  of  the  highlights 
of  our  annual  meeting, 
held  this  year  in 
Pasadena,  Cahf. 

The  story  on  the 
Unpunished  Crimes 
Against  Journalists  pro¬ 
ject  describes  what 
has  been  the  most 
important  project  car¬ 
ried  out  by  the  lAPA 
over  the  past  year.  Just 
to  set  the  record 
straight:The  new  lAPA 
president,  Luis  Gabriel  Cano,  publisher 
of  El  Espectador,  is  not  the  son  of 
Guillermo  Cano  Icaza,  who  was  murdered 
in  Bogota  in  1986.  He  is  the  brother. 

Rather  than  cutting  back  on  the 
paper’s  strong  editorial  stand  against 
drug  violence  in  the  wake  of  his  broth¬ 
er’s  death,  Luis  Gabriel  Cano  continued 
Guillermo’s  tradition.  The  lAPA’s  current 
president  has  demonstrated  his  com¬ 
mitment  to  freedom  of  expression  by 
his  actions  in  the  fixjnt  lines  of  the 
struggle  with  those  who  would  crush 


Newspaperdom* 


50  YE.\RS  AGO. . .  A  wave  of 
strikes  has  hit  the  newspaper 
business. 

The  Record  in  Philadelphia, 
Pa.,  and  the  Courier-Post  in 
nearby  Camden,  N.J.  —  both 
papers  owned  by  J.  David  Stem 
—  arc  in  their  second  week  of 
a  strike  called  by  the  News¬ 
paper  Guild.  Executives  contin¬ 
ue  to  produce  the  papers. 

The  Herald  &  Express  in  Los 
Angeles  is  still  shut  down  by  a 
guild  strike  started  Sept.  4. 

The  Democrat  &  Chronicle 
and  Titnes-Union  of  Rochester, 
N.Y,  arc  shut  down  by  strikes 
of  the  International 
Typographical  Union  and  the 
photo<.*ngravers. 

Four  dailies  —  the  Daily 
News,  Republican,  and 
Morning  and  Evening  Tribune, 
in  Springfield,  Mass.,  liave  been 
shut  down  since  Sept.  26  by 
striking  pressmen,  stereotypers 
and  typographers. 


R 


From  Editor  &  Publisher 
Novetnher  16,  1946 


an  independent  press. 


Julio  E.  Munoz,  Ph.D. 

Munoz  is  executive  director  of 
Miami-based  lAPA. 

Corrections 

An  EDITING  ERROR  in  “The  Press  for 
Pittsburgh”  (M&P,  Nov.  2,  p.  lOP)  misi- 
dentified  the  owner  of  the  Pittsburgh 
Post-Gazette.  As  explained  on  the  previ¬ 
ous  page,  it  is  owned  by  Blade 
Communications  Inc. 


An  article  on  presidential 

endorsements  (Oct.  26,  p.  7)  incor¬ 
rectly  stated  the  position  of  the  majori¬ 
ty  of  newspapers  in  1S)64.  In  fact, 
Lyndon  Johnson  won  mote  endorse¬ 
ments  than  Barr>'  Goldwater. 


An  OCT.  19  article  about  the  lawsuit 
Tensor  Group  Inc.  has  filed  against 
All  Press  Parts  &  Equipment  and  its 
president,  Randal  Coakley  Jr,  incorrect¬ 
ly  described  a  lax,  included  in  the  law¬ 
suit  exhibits,  as  being  sent  by  Coakley 
to  Thomas  Hjaltnarsson  of  Hjalmarsson 
&  Johanssons  Grafiska  Service  AB,  “a 
Tensor  customer  in  Sweden.”  In  fact, 
Hjalmarsson  is  not  a  Tensor  customer, 
but  a  replacement  press  parts  maker 
that  sells  press  equipment  as  a  repre¬ 
sentative  of  All  Press. 


Leading  the 
Publishing  Industry..^ 
Again! 


Call  Today! 


New  York  ’ 
516-379-2797 
Florida 
813-786-5930 


Fax  516-223-9094 


►Market  Appraisals 
►Publishing  Co. 
Evaluatipns 
►Cost  Containment 


Programs 

►Training  Seminars 
for  Circulation. 

Advertising  & 
Management 
Personnel 
►Brokering/ 
Negotiations 


2355  PersNng  Blvd.-Suite  301 -Baldwin  NY  11510 
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SCRIPPS  HOWARD  FOUNDATION 

1996  NATIONAL 

JOURNALISM 

AWARDS 

for  Newspapers 


Call  for  Entries 


Since  1953,  the  Scripps  Howard  Foundation  annually  has  honored  journalism’s  most  outstanding  work. 

Join  the  best  in  your  field  by  entering  the  Scripps  Howard  Foundation  National  Journalism  Awards 
competition,  open  to  daily  newspapers  in  the  U.S.  (or  its  territories)  for  work  done  in  1996. 

ENVIRONMENTAL  REPORTING  M  HUMAN  INTEREST  REPORTING 


Edward  J.  Meerrum  Awards 

Ernie  Pyle  Award 

To  recognize  outstanding  environmental  reporting.  $2CXX)  in  To  commemorate  the  human  interest  and  warmth  exemplify- 

each  of  two  categories:  newspapere  over  100,000  circulation  ing  the  style  and  craftsmanship  of  the  late  Scripps  Howard 

and  under  1(X),(XX)  circulation. 

correspondent,  Ernie  Pyle.  $2500  prize. 

Deadline:  1/27/97 

Deadline:  1/13/97 

SERVICE  TO  THE  FIRST  AMENDMENT  B  LITERACY 


Edward  Willis  Scripps  Award 

Charles  E.  Scripps  Award 

To  honor  a  newspaper  that  contributes  significantly  to  the 

To  recognize  outstanding  work  by  a  daily  newspaper  to  overcome  illiter¬ 

cause  of  the  First 

Amendment  guarantee  of  a  free  press. 

acy  in  its  community.  $2500  prize  and  $5000  donation  eo  a  literacy 

$25(X)  prize. 

group  in  the  wirmer's  aimtiiuriity. 

Deadline:  2/10/97 

Deadline:  2/6/97 

EDITORIAL  WRITING  '  -  COLLEGE  CARTOONIST 


Walker  Stone  Award  Charles  M .  Schulz  Award 

To  honor  outstanding  achievement  in  editorial  writing.  To  honor  an  outstanding  college  cart(X)nist,  strip  or  editorial, 

$2000  prize.  whose  work  was  published  in  1996  in  a  college  newspaper  or 

Deadline;  1/20/97  magazine.  $2000  prize. 

Deadline:  1/13/97 


PUBLIC  SERVICE  REPORTING 


Roy  W.  Howard  Awards 

To  recognize  outstanding  public  service  or  investigative 
reporting.  $2500  prize  in  each  of  two  categories:  newspapers 
over  100,000  in  circulation  and  under  100,000  in  circulation. 

Deadline;  2/3/97 

SCRIPPS  HOWARD 
FOUNDATION 

For  complete  rules  and  entry  forms 
please  call  1  -800-888'3000  or 
FAX  (513)  977-3800 
Scripps  Howard  Foundation 
P.O.  Box  5380 
Cincinnati,  Ohio  45201-5380 


EVERY  SATURDAY  SINCE  1884 


Examiner  Liable 
For  Unfair  Bidding 


A  CIVIL  COURT 

jury'  has  found  the 
San  Francisco 
Examiner  guilty 
of  unfair  business 
practices  by 
underpricing  a  twice-weekly  news¬ 
paper  in  bidding  for  the  city’s  legal 
advertising  —  a  verdict  that  could 
cost  the  daily  over  $1  million. 

In  a  second  session,  the  same 
jury  decided  the  defendants,  including  Hearst  Corp. 
and  the  San  Francisco  Newspaper  Agency,  should 
pay  $348,981.  Under  California  antitrust  law,  Supe¬ 
rior  Court  Judge  Donald  Mitchell  will  triple  the  dam¬ 
ages. 

The  two-month  civil  trial  in  San  Francisco  pitted  the 
Examiner  against  the  ftee  San  Francisco  Indepen¬ 
dent.  By  a  9-3  vote  on  Nov.l,  the  jury  determined  that 
the  Examiner  made  a  below-cost  bid  to  publish  city 
legal  notices  in  1994  with  intent  to  harm  the  Indepen¬ 
dent. week  later,  the  jury  set  the  amount  of  damages. 

Hearst  is  the  Examiner's  parent  company,  and  the 
San  Francisco  Newspaper  Agency  is  the  business 
arm  of  the  Examiner  and  the  separately  owned  San 
Francisco  Chronicle.  The  two  papers  function 
under  a  joint  operating  agreement. 

Defense  attorneys  Gary  Hailing  and  Thomas  D. 
Nevins  said  the  paper  will  appeal. 

Examiner  publisher  Lee  J.  Guittar,  quoted  in  his 
paper,  said  its  bid  was  “proper,  above  our  fully 
allocated  costs  and  completely 
legal.  We  are  disap¬ 


pointed  in  the  verdict.” 

Independent  publisher  Ted  Fang 
termed  the  rulings  “total  victory” 
and  labeled  the  planned  appeal  a 
“smoke  screen”  to  cover  the 
Examiner's  weak  case.  He  said  the 
jury  awarded  the  maximum 
amount  of  damages  sought. 

“In  fact,  we  asked  the  jury  not  to 
award  us  one  penny  more,”  Fang 
added. 

The  Independent  is  owned  by  the  Pan  Asia  Ven¬ 
ture  Capital  Corp.,  which  is  controlled  by  Fang’s 
family,  which  is  prominent  in  San  Francisco. 

The  suit  was  filed  under  California’s  Unfair  Prac¬ 
tices  Act,  an  antitrust  law  that  forbids  the  selling  of  a 
product  below  cost  with  the  intent  of  “injuring 
competitors  or  destroying  competition.” 

In  the  battle  for  the  city’s  official  advertising  in 
1994,  the  Examiner  bid  $302,000  —  $191,000 
below  the  Independent's  bid,  according  to  court 
records.  At  the  time,  the  city’s  practice  was  to  award 
the  contract,  held  by  the  Independent  since  1S>89,  to 
the  lowest  bidder. 

Fang  said  circulation  of  the  free,  twice-weekly 
Independent  totals  570,000  for  the  week.  The 
Examiner  sells  about  1 15,000  papers  daily. 

The  Independent  won  the  city  contract  back  in 
1995  —  after  voters  approved  Proposition  J,  an 
Independent-led  initiative  that  created  a  new  bid- 


Jury  finds  for 
twice-weekly 
paper  in  dispute 
over  city  legal  ads 


BY  M.L.  STEIN 


The  Examiner's  bid 
was  “proper,  above 
our  fully  allocated 
costs  and 
completely  legal. 

We  are  disappointed 
in  the  verdict.” 

—  Lee  J.  Guittar, 
publisher, 

San  Francisco 
Examiner 
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Free  investment 
seinmars|8 


BY  M.L.  STEIN 


Stealing  The 


Scathing 

Cop\n\ission€i 
blames  top  staff  fcr 
i  shipping  decline 


iSchool 
board  I 
1  forum  at 
Mission 


Independent  publisher  Ted  Fang 
termed  the  jury  rulings  “total 
victory”  and  labeled  the  planned 
appeal  a  “smoke  screen”  to 
cover  the  Examiner's  weak  case. 


ding  system  for  the  legal  ads. 

'The  system  gives  extra  points  to  newspapers 
with  minority  ownership  and  free  circulation,  and 
has  helped  the  Independent  retain  the  contract  for 
the  past  two  years  —  despite  sharply  higher  bids. 
According  to  court  records,  the  Independent 
charged  the  city  $3.38  per  line,  double  the  Exam¬ 
iner's  bid  of  $1.66  per  line. 

During  the  trial,  Guittar  and  Steve  Falk,  the  newly 
named  CEO  of  the  newspaper  agency,  testified  that 
the  Examiner  did  not  intend  to  injure  the 
Independent  and  was  merely  trying  to  obtain  a  prof¬ 
itable  contract.  At  the  time,  he  testified,  Falk  was 
senior  vice  president  for  sales  and  marketing. 

Bruce  B  Brugmann,  editor  and  publisher  of  the 
weekly  San  Francisco  Bay  Guardian,  which  sup>- 
ported  the  Independent  in  the  dispute,  hailed  the 
verdict  as  a  “shot  that  will  be  heard  around  the 
country  for  all  city  hall  officials  who  are  in  the  busi¬ 
ness  of  placing  legal  advertising  in  local  newspa- 
pers.The  verdict  tells  them  that  they  can  no  longer 
give  the  legals  to  a  local  monopoly  daily  with  the 
ease  of  renewing  a  library  book.They  must  consider 
the  better  alternative  of  asing  free  community  news¬ 
papers.” 

A  longtime  foe  of  joint 
operating  agreements  of 
the  kind  in  San  Francisco, 
Brugmann,  however,  placed 
most  of  the  blame  for  the 
Examiner  winning  the  bid 
in  1994  on  city  officials,  not 
on  the  JOA. 

“The  JOAs  are  just  trying 
to  get  business,”  he  said. 
“But  I  blame  the  city  attor¬ 
neys  and  the  Board  of  Super¬ 
visors  for  allowing  the  JOA 
to  use  its  muscle  to  break 
the  law  by  predatory  pric¬ 
ing  and  bid-rigging.” 


The  verdict  tells  city 
officials  “they  can 
no  longer  give  the 
legals  to  a  local 
monopoly  daily  with 
the  ease  of  renewing 
a  library  hook” 

-  Bruce  B.  Brugmann, 

San  Francisco 
Bay  Guardian 
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BY  SI  LIBERMAN 


Relieved 
Of  Column 


Ron  WIGGINS,  A  54-year-old,  prize- 
winning  columnist  for  the  Palm 
Beach  Post,  has  been  suspended  for 
promoting  a  company  he  invested  in. 

The  Post  reported  the  suspension 
of  its  high-pn)file  writer  in  a  40-inch 
story  that  began  on  a  cover  page  Nov  2. 

Post  editor  Edward  Sears,  51,  says  he  reluctantly 
took  the  action  after  learning  that  Wiggins  acquired 
stock  in  Saf-T-Lok  Inc.  in  a  private  offering  after  writ¬ 
ing  two  columns  about  the  company,  then  made 
neariy  $30,000  through  the  sale  of  some  shares. 

Saf-T-Lok,  based  in 
Tequesta,  Fla.,  employs  11 
people  manufecturing 
newly  invented  handgun 
safety  locks.  Its  shares  have 
fluctuated  wildly  on  the 
NASDAQ  exchange  during 
the  past  year,  ranging  fiom 
38<  a  share  to  $19.50 
before  settling  on  about  $6. 

The  Post  also  reported 
that  Wiggins,  a  two-time 
winner  of  the  Florida  Soci¬ 
ety  of  Newspaper  Editors  award  for  feature 
columns,  repeatedly  wrote  about  the  merits  of  the 
company  and  its  inventor  on  an  America  Online  bul¬ 
letin  board  called  Motley  Fool. 

The,  columnist  could  not  be  reached  for  com¬ 
ment.  In  the  Post  story,  however,  he  is  quoted  as 
admitting  he  tried  to  interest  others  in  buying  and 
promoting  the  stock  because  be  strongly  believed 
the  gun  lock  had  great  potential  to  curb  gun  deaths, 
especially  among  children. 

The  newspaper  has  a  written  guideline  requiring 
staffers  to  keep  “an  impartial,  arms-length  relation¬ 
ship  with  those  seeking  to  influence  reporting  or 
handling  of  the  news,  and  with  others  dealing  with 
the  newspaper." 

Sears  reinstated  Wiggins  and  explained  why  in  a 
bylined  article  on  the  cover  of  the  Sunday,  Nov.  10, 
Opimon  section. 

Declaring  Wiggins  “guilty  of  extremely  bad  judg¬ 
ment,”  Sears  said  he  “deserves  his  time  in  newspaper 
purgatory.  But  he  also  deserves  credit  for  24  years  of 
good  —  no,  exemplary  —  behavior.” 

The  columnist  “became  infatuated”  with  the  com¬ 
pany  because  it  promoted  firearm  safety  and 
devoted  two  full  columns  and  parts  of  three  others 


Florida  columnist 
suspended  for 
touting  a  company 
whose  stock  he 
profited  from 


Liberman,  a  retired  editor  of  the  Sunday  Asbury 
Park  Press  in  New  Jersey,  winters  in  Palm  Beach. 


to  it  before  investing  in  its  stock.  Sears  said. 

In  the  end,  the  editor  confessed,  “It  is  not  easy  to 
hang  one  of  our  own  out  to  twist  in  the  hot  winds 
of  public  opinion.  Especially  after  he  was  forthright 
in  answering  our  questions  and  is  deeply  embar¬ 
rassed  by  his  conduct.” 

The  columnist  joined  the  West 
Palm  Beach  newspaper  in  1972 
after  a  stint  with  the  former  St. 

Petersburg  Independent. 

Reached  at  his  home,  Frank 
Brooks,  chairman,  of  Saf-T-Lok,  said 
he  has  nine  patents  in  connection 
with  the  handgun  lock  and  main¬ 
tained  that  Wiggins  has  never 
been  on  his  payroll. 

“I  think  he’s  a  naive  guy  who 
got  overly  enthusiastic,”  Brooks 
said.  Right  after  “he  bought  the 
shares,  he  called  me  to  say  he 
wouldn't  be  able  to  write  about 
the  company  any  more.  And  last 
week,  after  the  story  was  in  the 
paper,  he  called  and  apologized. 

Said  he  did  some  dopey  things. 

He's  really  no  dope,  just  a  nice 
guy,  and  I  feel  sorry  for  him.” 


Palm  Beach  Post  columnist 
Ron  Wiggins  was  suspend¬ 
ed  with  pay,  before  being 
reinstated  about  a  week 
later,  fortouting  a  company 
he  profited  from. 


Murdoch  Plays 
Donation  Game 

Media  mogul  RUPERT  Murdoch  has  made  a 
$1  million  personal  contribution  to  the  Califor¬ 
nia  Republican  Party,  the  state  GOP  said. 

Murdoch,  whose  holdings  include  a  controlling 
interest  in  20th  Century  Fox  Studios  and  the  Fox 
Television  Network,  gave  $750,000  on  Oct.  7  and 
$250,000  earlier,  according  to  public  documents 
filed  by  the  party. 

The  Los  Angeles  Times  reported  that  the  gifts 
brought  cries  of  outrage  from  state  Democratic  offi¬ 
cials.  State  Senate  Democratic  leader  Bill  Lockyear 
was  quoted  as  saying;“I  think  the  donation  reinforces 
the  point  that  they  are  the  party  of  the  rich.” 

John  Peschong,  the  state  GOP’s  executive  director, 
said,  “Murdoch  likes  us.  He  wants  to  see  ptofousiness 
legislation  passed  in  California.” 

Murdoch,  an  Australian-born  naturalized  U.S.  citi¬ 
zen,  also  owns  the  New  York  Post  and  the  Times  of 
London.  He  bought  a  $7  million  Los  Angeles  estate  in 
1992.  — M.L.  Stein 
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BY  ALLAN  WOLPER 


Editors  Rethink 
Ticket  Perks 


IN  THE  OLD  days,  baseball  teams  paid  for 
travel  and  food  for  writers  who  covered 
them,  showered  them  with  gifts  and  took 
them  on  junkets. 

But  those  policies  changed  during  the 
’60s  and  ’70s  as  sports  editors  woriced  fever¬ 
ishly  to  cleanse  their  image  as  championship  fiee- 
loaders. 

Newspapers  stopped  accepting  free  tickets  for 
anyone  not  covering  the  games.  Cases  of  liquor  and 
sets  of  golf  clubs  were  politely  declined.  It  was  time, 
the  editors  believed,  for  sportswriters  to  be  treated 


Long-standing 
policies  aliow 
reporters  to  buy 
scarce  sports 
tickets  direct 
from  teams,  but 
should  they? 


with  the  same  respect  as 
reporters  in  other  sections  of 
the  newspaper. 

“We  really  took  a  hard-ass 
stance,”  said  Dave  Smith,  exec¬ 
utive  sports  editor  of  the  Dal¬ 
las  Morning  News.  “We 
didn’t  even  want  to  take  a 
stick  of  gum.  But  you  have 
to  handle  these  kinds  of 
situations  with  common 
sense.  Not  everyone  who 
gives  you  a  T-shirt  wants 
to  buy  you.” 

_  But  now  the  discus¬ 
sion  over  sports  pay¬ 
ola  has  shifted  to  newsrooms  and  focuses 
on  the  propriety  of  journalists  buying  tick¬ 
ets  that  Joe  Fan  may  wait  all  night  to  get, 
sometimes  in  vain. 

George  Steinbrenner  III,  principal 
owner  of  the  New  York  Yankees,  cre¬ 
ated  a  stir  during  the  baseball  playoffs 
when  he  invited  news  editors  and 
reporters  to  join  him  in  his  luxury 
box  at  Yankee  Stadium.  The  great 
majority  of  newspeople  rejected 
the  freebies  —  but  wrote  $40 
checks  for  seats  scalpers  were 
selling  for  $2,000,  precipitating  a 
national  ethics  imbroglio. 

Steinbrenner’s  largess  comes 
as  the  Yankees  seek  public 
approval  for  a  billion-dollar 
plan  to  build  a  new  Yankee 


Stadium  in  Manhattan. 

Rich  Levin,  director  of  public  relations  for  Major 
League  Baseball,  said  Steinbrenner’s  ploy  was 
unusual,  but  understandable. 

“The  clubs  like  to  take  care  of  people  who  you 
think  might  be  helpful  to  you,”  Levin  explained. 

But  the  journalists  who  bought  Yankee  post-sea- 
son  tickets  say  the  arrangement  won’t  win  Stein¬ 
brenner  any  favorable  editorial  or  news  coverage  for 
his  stadium  plans. 

Karla  Garrett  Harshaw,  head  of  the  ethics  com¬ 
mittee  of  the  American  Society  of  Newspaper  Edi¬ 
tors,  views  the  ticket  gambit  as  an  attempt  to  under¬ 
mine  the  credibility  of  New  York  newsrooms. 

“In  my  view,  accepting  Steinbrenner’s 
tickets  could  raise  doubt 
among  readers 
about 


Wolper,  a  journalism 
professor  at  Rutgers 
University,  Newark,  N.J., 
reports  on  campus 
Journalism  in  these  pages. 
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the 
objectiv¬ 
ity  of  any 
coverage 
involving 
the  Yankees 
on  or  off  the 
field,”  said 
Harshaw,  edi¬ 
tor  of  the 
Sprin  gfi  eld 
(Ohio)  News- 
Sun. 

That  point  of 
view  has  several 
editors  thinking  of 
rewriting  their  ethics 
rules  to  prevent 
reporters  from  buying 
hard-to-get  sports  tick¬ 
ets. 

“It  is  a  valid  concern,” 
said  Richard  Weil  Jr.,  man¬ 
aging  editor  of  the  St. 
Louis  Post-Dispatch.  “It  is 
time  to  re-examine  that 
issue,  even  though  being 
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able  to  buy  tickets  won’t  affect  the  way  we  cover 
the  team.” 

Weil  disclosed  that  the  Post-Dispatch  bought  35 
tickets  to  the  division  playoffs  and  the  league  cham¬ 
pionship  series  against  the  Atlanta  Braves,  then 
resold  them  to  employees.  He  did  not  indicate  when 
he  might  change  the  paper’s  policy  on  tickets. 

William  Marimow,  managing  editor  of  the  Balti¬ 
more  Sun,  also  is  having  second  thoughts  about 
allowing  reporters  to  buy  tickets  in  short  supply. 

“I  am  not  issuing  an  executive  order,”  Marimow 
said,  expanding  on  a  previous  interview  in  which  he 
labeled  the  buying  of  scarce  tickets  as  a  close  call. 
“But  I  am  going  to  re-evaluate  our  policy  in  that 
area.” 

John  Maroon,  director  of  public  relations  for  the 
Baltimore  Orioles,  sold  four  impossible-to-get  Oriole- 
Yankee  American  League  Championship  Series  tick¬ 
ets  to  Buster  Olney,  a  Sun  columnist. 

“I  don’t  think  selling  tickets  to  anyone  compro¬ 
mises  anything,”  Maroon  said.  “They  weren’t  great 
seats  and  they  weren’t  terrible  seats.” 

Marimow’s  re-evaluation 
had  nothing  to  do  with  Olney, 
who  the  editor  called  “an 
excellent  reporter  and  a  man 
of  integrity.” 

'fhe  Orioles  also  sold  tick¬ 
ets  to  Tom  Boswell  and  Mark 
Maske  of  the  Washington 
Post  and  Linda  Stowell,  Associ¬ 
ated  Press  Baltimore  bureau 
chief 

Michael  Silverman,  AP 
deputy  managing  editor,  said 
nothing  prohibits  employees 
from  tickets  to  events  that  are  hard  to  get  into. 

“We  do  not  accept  free  tickets,”  Silverman  said. 
“We  bought  18  tickets  to  every  World  Series  game  in 
New  York  City  and  sold  them  to  our  employees  and 
some  AP  members.  I  frankly  don’t  see  anything 
wrong  with  it.  I  don’t  think  it  buys  any  leverage.  It 
doesn’t  cross  my  radar  screen  as  putting  us  in  any¬ 
one’s  debt.” 

George  Solomon,  Washington  Post  sprorts  editor, 
said  he  prefers  that  staffers  not  buy  tickets  from 
teams  they  cover. 

“The  less  we  are  in  the  ticket  business  the  better,” 
Solomon  said.  “To  my  knowledge,  no  one  did  any¬ 
thing  out  of  the  ordinary  to  buy  a  ticket.” 

Ron  Martin,  editor  of  the  Atlanta  Journal  and 
Constitution,  believes  reporters  should  not  be  able 
use  their  privileged  status  to  buy  scarce  tickets. 

“I  would  be  very  surprised  if  anyone  in  our  news¬ 
room  bought  a  ticket  fern  the  Braves,”  Martin  said. 
“I  expect  my  reporters  who  are  not  covering  the 
game  to  wait  in  line  like  everyone  else.” 

The  Atlanta  Braves  sold  approximately  100  tickets 
to  local  newspaper  and  broadcast  reporters,  in  addi¬ 
tion  to  accrediting  530  journalists  who  were  cover¬ 
ing  the  World  Series. 

“I  do  it  as  a  favor,”  said  Jim  Schultz,  director  of 
media  relations  for  the  Braves.  “Some  of  them  were 


“I  do  it  as  a  favor,” 
said  Jim  Schultz, 
director  of  media 
relations  for  the 
Braves.  “Some  of 
them  were  sold  to 
beat  writers  who 
covered  the  team.” 


Hard  Line  On  Ticket  Perks 


Ron  MARTIN,  EDITOR 
of  the  Atlanta  Journal 
and  Constitution,  has  told 
his  reporters  they  could  be 
suspended  or  fired  if  they 
use  their  clout  to  buy  hard- 
toget  tickets  the  public 
can’t  get. 

“We  don’t  take  free  tick¬ 
ets,”  Martin  wrote  in  a  Dec. 
19, 1994  “remember  the 
ethics  code”  memo.  “And 
we  don’t  use  our  news 
contacts  around  town  to 
jump  to  the  head  of  the 
line’  by  buying  tickets  in 
ways  unavailable  to  the 
general  public.” 

He  distributed  the  memo 
after  learning  that  politi¬ 
cians  connected  to  the 


Georgia  Dome  had  offerred 
tickets  to  a  sold-out  Rolling 
Stones  concert  to  some 
reporters. 

‘Some  of  our  p)eople 
accepted,”  the  editor  told 
his  staff. 

“Others  offered  to  pay 
for  their  tickets.  Only  one 
person  turned  the  offer 
down.” 

Martin  warned  that  the 
newspaper’s  ethics  code 
forbids  anyone  from  accept¬ 
ing  any  tickets  to  an  event 
unless  they  were  assigned 
to  cover  or  review^  it. 

Violations,  he  said, 
“henceforth  may  result  in 
firing  or  suspension.” 

—  Allan  Wolper 


sold  to  beat  writers  who  covered  the  team.” 

Jeff  MUler,  assistant  sports  editor  in  charge  of  base¬ 
ball  coverage  for  the  Dallas  Morning  News,  said 
reporters  there  bought  tickets  at  the  box  office  for 
Yankees-Rangers  playoff  games. 

“You  have  to  keep  your  financial  distance,”  Miller 
said. 

The  courtship  of  newsrooms  is  part  of  a  trend  in 
which  team  owners  in  all  sports  try  to  win  editorial 
favor  —  usually  when  they  want  taxpayers  to  foot 
the  bill  for  new  stadiums. 


Newspaper  editors  say  their 
sional  sports  is  complicated  by 
play. 

The  Post-Dispatch,  for 
example,  financed  $5  million 
of  the  $250  million  the  St. 
Louis  Cardinals  needed  to 
rebuild  its  stadium.  Tribune 
Co.,  corporate  parent  of  the 
Chicago  Tribune,  owns  the 
Chicago  Cubs.  And  the  Ari¬ 
zona  Republic's  ownership 
has  invested  in  the  Arizona 
Diamondbacks,  a  National 
League  expansion  team 
scheduled  to  play  ball  in 
1998. 

The  most  complicated  situ¬ 
ation  involves  Rupert  Mur¬ 
doch,  who  owns  the  New 
York  Post  and  Fox  Television, 
which  has  a  contract  to 
broadcast  major  league  base¬ 
ball  games  and  the  World 
Series. 

“People  outside  the  sports 


coverage  of  profes- 
the  role  publishers 


Joseph  Lelyveld,  New  York 
Times  executive  editor,  says 
news  staffers  who  buy  hard- 
to-get  Yankee  post-season 
tickets  do  not  violate  the 
paper's  ethical  standards. 
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Ticket  Flap  Reprises  Old  Ethics  Debate 


JACK  MANN,  A  former  Newsday 
sports  editor  who  once  cleaned  up 
the  payola  in  the  sports  department, 
says  teams  who  sell  hard-taget  tickets 
to  journalists  are  trying  to  bribe  them. 

“It’s  designed  to  alter  your  opinion,” 
said  Mann,  now  a  71-year-old  fieelance 
horse  racing  writer. 

“If  that  is  not  bribery,  1  don’t  know 
wdiat  is.” 

Mann  sees  no  difference  between 
accepting  for  fitee  an  impossible-toget 
ticket  to  a  championship  game,  and 
paying  for  it. 

“You  are  still  being  given  the  oppor¬ 
tunity  to  buy  it,”  he  said.  “You  are  still 
accepting  something  from  them.That’s 
a  conflict  of  interest.” 

Mann,  who  became  Newsday  sports 
editor  in  1956,  said  he  asked  for  the  job 
because  he  wanted  the  section  to  be¬ 
come  as  crediMe  as  the  rest  of  the  paper. 

“VC^e  were  a  major  league  paper  with 
a  circulation  of  400,000,  and  we  had  a 
minor  league  sports  section,”  he  com¬ 
mented. 


“Red  Patterson,  the  public  relations 
guy  for  the  Brooklyn  Dodgers,  used  to 
send  us  stuff  and  we’d  run  it  as  if  it 
were  written  by  a  staff  writer.” 

Mann  once  returned  a  coffee  table 
sent  to  his  office  by  Madison  Square 
Garden,  he  said,  and  another  time 
removed  his  name  from  a  free-pass  list' 
at  the  local  race  tracks. 

“1  didn’t  even  know  1  was  on  that 
pass  list,”  Mann  said.“l  canceled  all  that 
stuff  right  away.  We  starting  running 
everything  on  the  level.  And  it  worked. 
We  had  the  best  damn  sports  section  in 
New  York  by  1961.” 

Mann  unveiled  his  views  on  payola 

“You  are  still  being 
given  the  opportunity 
to  buy  it.  You  are  still 
accepting  something 
from  them.  That’s  a 
conflict  of  interest.” 


Oct.  1, 1961,  in  an  article  in  the  Ameri¬ 
can  Society  of  Newspaper  Editors’  Bul¬ 
letin. 

Under  the  headline,  “Whose  Bread  1 
Eat,  His  Song  1  Sing,”  the  article 
responded  to  criticism  from  managing 
editors  who  had  attacked  the  ethics 
and  professionalism  of  sportswriters. 
Mann  asked  the  country’s  MEs  to  use 
their  authority  to  end  direct  and  indi¬ 
rect  payoffs  to  sports  editors  —  the 
most  common  forms  then  being  dinner 
invitations  for  the  editor  and  his  wife,  a 
consulting  job  on  the  team’s  TV  show, 
and  a  Christmas  present  in  July. 

But  the  “most  pernicious,”  is  the  jun¬ 
ket,  Mann  wrote,  “because  it  is  a  bribe 
not  only  to  the  individual  reporter  who 
takes  the  free  ride,  but  to  his  newspa¬ 
per,  which  uses  the  free  dateline.” 

The  best  way  to  end  the  sports  pay¬ 
ola  epidemic,  Mann  advised:  pay  writers 
what  they’re  worth  and  give  them  an 
expense  account. 

“Some  newspapers  have  tried  it  and 
it  worked,”  Maim  wrote  35  years  ago. 


departments  are  more  susceptible  to  being  influ¬ 
enced  than  those  who  are  inside,”  said  Bill  Huffman, 
who  just  completed  a  year  as  president  of  Associ¬ 
ated  Press  Sports  Editors  (ASPE).  An  assistant  sports 
editor  at  the  Arizona  Republic,  Huffman  was 
amused  by  the  public  perception  that  team  owners 
cultivate  sportswriters  more  than  news  editors  and 
writers. 

“The  big  guys  on  the  teams  don’t  want  to  associ¬ 
ate  with  sports  people,”  he  said.  “They  want  friend¬ 
ships  with  people  who  control  the  news  side.  We 
keep  hearing  stories  all  the  time  about  editors  and 
publishers  who  ask  the  sports  editors  to  lay  off  cer¬ 
tain  stories.  It’s  kind  of  hush-hush.” 

The  New  York  Times'  conflict-of-interest  policy  — 
seven  pages,  single  spaced  —  is  a  stem  warning 
against  reporters  who  might  damage  the  reputation 
of  the  paper.  It  asks  that  the  staff  protect  “our  com¬ 
mon  journalistic  endeavor  by  avoiding  conduct  that 
conflicts  with  or  raises  doubts  about  our  indepen¬ 
dence.”  Its  guidelines  forbid  reporters  from  accept¬ 
ing  free  tickets,  but  do  not  address  the  issue  of  buy¬ 
ing  scarce  or  rare  tickets. 

Bmce  Weber,  who  covered  Yankee  post-season 
ticket  shortages  for  the  Times,  described  the  Yankee- 
Braves  World  Series  ducats  as  “as  scarce  and  desir¬ 
able  as  pearls  in  oysters.” 

Joseph  Lelyveld,  the  paper’s  executive  editor,  said 
buying  hard-toget  Yankee  post-season  tickets  did 
not  violate  any  ethical  standards. 

Joarm  Byrd,  a  visiting  professor  at  the  Poynter 
Institute  For  Media  Studies  in  Florida,  disagreed. 

“Journalists  should  not  buy  things  that  the  public 
can’t  get,”  said  Byrd,  a  former  Washington  Post 
ombudsman.  “The  New  York  Times  is  the  standard 


bearer  for  the  entire  newspaper  industry.  When  the 
Times  does  something  that  reflects  badly  on  jour¬ 
nalism,  it  affects  everyone.” 

Howard  Schneider,  managing  editor  of  Neu’sday, 
said  his  news  executives  were  among  those  invited 
by  Yankee  owner  Steinbrenner  to  post-season 
games. 

“Under  no  circumstances  will  we  accept  free  tick¬ 
ets,”  Schneider  said.  “The  only  tickets  that  we  bought 
from  the  Yankees  were  for  four  reporters  who  were 
covering  the  games  but  couldn’t  get  credentials  for 
them.” 

New  York  Daily  News  executive  editor  Debby 
Krenek,  managing  editor  Arthur  Browne  and  outgo¬ 
ing  editor  Martin  Dunn  bought  tickets  from  the  Yan¬ 
kees  and  saw  games  from  Steinbrenner’s  box. 

New  York  Post  editor  Ken  Chandler,  managing 
editor  Marc  Kalech  and  deputy  editor  David  Yeland 
accepted  free  passes  from  Steinbrenner. 

Michael  Goodwin,  Daily  News  editorial  page  edi¬ 
tor,  said  the  tickets  he  bought  would  have  no  bear¬ 
ing  on  the  paper’s  policy. 

“There  is  no  conflict  no  way  or  the  other,”  said 
Goodwin.“The  publisher  controls  the  editorial  page. 
It  is  different  from  otlier  parts  of  the  paper.  He  will 
decide  what  our  position  on  a  stadium  will  be. 

“We  covered  the  ticket  issue  on  the  news  pages 
vigorously.  We  didn’t  change  our  coverage  because 
we  got  some  tickets.” 

Dave  Smith,  of  Dallas  Morning  News,  believes  it 
is  dangerous  for  a  newspaper  to  become  so  con¬ 
sumed  with  strict  ethical  policies  that  it  becomes 
paralyzed.  “The  important  thing  is  to  be  fair,”  he  said 
“When  you  get  right  down  to  it,  journalists  are 
pretty  straight  these  days.” 
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BY  JODI  B.  COHEN 


Sun-Times  Gets 
Supporting  Role 


T’S  5:59  A.M.  Meeooww.  No  need  to  set  your 
alarm  clock.  It’s  the  same  meow  morning 
after  morning,  and  this  cat  is  always  at  your 
door. 

You  open  the  door,  and  the  familiar, 
adorable  Tabby  is  sitting  on  a  copy  of  the 
Chicago  Sun-Times  that  arrives  mysteriously 
on  your  doorstep. 

You  check  the  date,  and  it’s  tomorrow’s  paper. 
The  Page  One  headline  screams,“20  killed  by  insane 
man  in  bank.” 

Time  to  save  the  world  . . .  again. 

So  goes  a  normal  day  for 
Chicago  stockbroker  Gary 
Hobson,  on  CBS’s  new  show, 
“Early  Edition,”  which,  flaws 
aside,  has  promise,  according 
to  reviews. 

The  series  has  several 
newspaper  angles.  It  centers 
around  a  good  ol’  fashioned 
print  newspaper  and  a  reluc¬ 
tant  hero  who  finds  he  has  to 
answer  the  question,  “What  if 
you  knew  tomorrow’s  news 
today  and  could  do  some¬ 
thing  about  it?”  Then  there’s  the  story  of  how  the 
Chicago  Sun-Times  got  involved,  the  impact  of 
news  on  society . . .  and  what’s  wth  the  cat? 

“The  idea  of  getting  tomorrow’s  newspaper  and 
being  able  to  peer  into  the  future  is  four  thousand 
years  old,”  said  Bob  Brush,  the  show’s  executive  pro¬ 
ducer  and  writer.  The  idea,  said  Brush,  a  self-pro¬ 
claimed  fiin  of  print  journalism,  is  to  touch  a  nerve 
in  society,  to  comment  on  positive  things  like  com¬ 
munity;  personal  responsibility  and  the  ability  to 
effect  change  in  life. 

It  was  set  in  Chicago  for  two  reasons:  Brush 
needed  a  big  city  to  bring  home  the  idea  that  soci¬ 
ety  is  overwhelmed  by  crime  and  violence,  and 
because  Chicago  is  “a  great  newspaper  town,”  a  part 
of  Middle  America  and  a  “gorgeous  city  with  a 
human  feel  to  it.” 

“We  are  overwhelmed  by  the  size  and  scope  of 
the  news  we  are  confronted  with  every  day,”  he  said. 
“We  think  it’s  somehow  out  of  our  hands  and  we 
forget  to  look  at  the  small  picture,  which  is  when 
people  become  desperate  for  a  myriad  of  reasons.” 

The  character,  Gary  Hobson,  played  by  Kyle  Chan¬ 
dler,  is  no  Superman.  He  cannot  bend  railroad  tracks, 
but  he  can  use  his  own  sense  effect  change. 

“Of  course  the  conundrum  he  feces  is  what  we 
all  dream  about,  to  have  the  chance  to  make  $300 


million  an  hour  in  the  stock  maricet,”  he  said.  “What 
first  seems  like  a  lark  could  become  a  curse,  how¬ 
ever.  Could  you  really  go  out  and  make  a  fortune  and 
ignore  your  responsibility  that  is  staring  you  in  the 
face  each  morning? 

“What  the  viewer  begins  to  see  in  the  show  is 
that  the  paper  could  only  come  safely  to  Gary 
because  he’s  got  the  angel  on  one  shoulder,  the  devil 
on  the  other,”  he  said. 

Gary’s  friend.  Chuck,  played  by  Fisher  Stevens,  is 
only'  interested  in  making  money  off  the  newspaper, 
and  his  blind  friend  Marissa  (Shanesia  Davis),  serves 
as  Gary’s  one-dimensional 
moral  side  who  means  well. 

The  paper  itself  has  a  per¬ 
sonality  as  well,  steering  Hob¬ 
son  in  certain  directions.  In 
using  the  “classic  form  of 
news,”  the  show  aims  to  deal 
with  traditional  values. 

“In  the  printed  word, 
which  is  still  the  most  power¬ 
ful  and  authoritarian  word, 
we  have  this  image  of  those 
big  banner  headlines  as  the 
motivating  events  in  our 
lives,”  the  writer  said.  Even  so, 
the  show  tries  to  establish  an  air  of  mystery  about 
the  paper  —  hence  the  cat. 

“The  cat  is  there  because  we  want  viewers  to 
know  that  there  is  a  living  spirit  here  somewhere,” 
he  said.  “And  cats  go  back  to  Egyptian  times  when 
they  were  treated  like  gods.” 

It  does  happen  that  newspapers  are  wrong  — 
and  this  mysterious  newspaper  can  be  wrong  —  if 
Gary  can  alter  events. 

As  the  writer  sees  it,  “The  newspaper  is  a  ticket  to 
humanity,  this  is  real  life.” 

Nigil  Wade,  editor  in  chief  of  the  Chicago  Sun- 
Times,  said  originally  the  show  wanted  the  Chicago 
Tribune  to  be  the  starring  newspaper. 

When  the  producers  sought  Wade’s  approval, 
plans  called  for  Gary,  in  the  first  episode,  to  get  the 
day-ahead  Chicago  Tribune,  and  to  compare  it  to 
the  Chicago  Sun-Times. 

“I  was  not  going  to  sign  off  on  this  Tribune  idea 
because  if  anyone  is  going  to  be  a  day  ahead,  it’s 
going  to  be  us,”  Wade  said,  admitting  interest  in  the 
series. 

“I  didn’t  expect  it  to  be  a  big  hit.  I  see  a  lot  of 
crazy  proposals,  but  I  thought,  how  could  it  be  bad 
for  us,”  he  said.“I  did  think  it  was  ridiculous  and  a  lit¬ 
tle  fer-fetched,  but  then  I  saw  the  points  of  having  a 


On  a  new  TV 
show,  a 
metropolitan 
newspaper 
symbolizes 
human  events 


“In  the  printed 
word,  which  is  still 
the  most  powerful 
and  authoritarian 
word,  we  have  this 
image  of  those  hig 
banner  headlines 
as  the  motivating 
events  in  our  lives” 
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newspaper  a  day  early,  and 
the  moral  issues,  so  then  it 
became  an  interesting 
series.” 

To  assure  the  Chicago 
Sun-Times  brand  is  treated 
properly,  the  producers 
had  to  make  sure  head¬ 
lines  will  be  realistic.  As  it 
works,  the  writers,  none  of 
them  journalists,  come  up 
with  a  plot  and  make 
dummy  newspaper  pages. 

“The  last  headline  I  saw 
was  ‘Tourist  Falls  Down 
Manhole,’  ”  Wade  said.  “If  I 
see  something  that  doesn’t 
look  at  all  like  a  heading 
we  would  carry,  or  if  it 
looks  poorly  laid  out,  I  sometimes  make  a  sugges¬ 
tion  to  change,  or  tell  them  to  come  up  with  a  new 
version.” 

Wade  says  he  has  veto  power.  However,  as  long  as 
the  writers  continue  to  show  him  the  newspaper, 
he  plans  to  maintain  a  good  working  relationship 
with  the  director  and  his  team. 

As  far  as  being  a  star  of  the  show,  it’s  all  in  a  day’s 
work  for  the  newspaper. 

Wade  said  Chicago  has  been  the  backdrop  for 
newspaper  stories  since  The  Front  Page  was  writ¬ 
ten,  and  the  Sun-Times  is  hard  to  miss  because  its 
building  occupies  a  prominent  position  in  the  city 
skyline. 

As  far  as  the  question  of  conflict  of  interest  if  the 
Sun-Times  wants  to  cover  the  show,  nothing  will  be 
done  in  the  news  area  about  it. 

“Our  reviewer  did  his  own  take  on  it  and  it  was 
largely  positive,”  said  Wade.  “And  we  also  ran  a  little 
box  of  reviews  from  other  papers  with  a  note  on 
it ...  if  you  are  not  sure  about  going  with  a  review 
of  the  paper  that  lent  its  name  to  the  show,  here  are 
some  others.” 

Wade  said  there  may  be  some  promotional  spin¬ 
offs  in  the  future,  contests,  maybe  advertisements, 
but  that’s  as  for  as  it  goes. 

Having  a  film  crew  around  the  building  can  gen¬ 
erate  its  own  fim. 

One  episode,  shot  in  the  building  on  a  Sunday, 
involved  “very  dashing  young  journalistic  extras,  and 
they  blew  up  a  desk,”Wade  said.'  Spectacular!” 

It’s  all  been  very  exciting  for  the  real  journalists  at 
the  Sun-Times,  and  the  show  hasn’t  disrupted  the 
woikplace. 

“One  time  they  were  scouting  locations  and  we 
showed  them  an  office  of  one  of  our  columnists 
who  is  notorious  for  having  a  splendidly  messy 
office,”  he  said.  “They  said  it  would  take  them  two 
weeks  to  build  a  set  to  look  like  that,  so  they  shot 
the  scenes  in  his  office.  We  now  have  people  saying, 
did  they  get  my  desk?” 

“We  don’t  go  out  and  get  this  sort  of  action,  it 
comes  to  us,”  he  said.  “Sort  of  like  the  cat  on  the 
magic  paper,  it  just  sort  of  arrives.” 


Selling  A  Weekly 
Isn’t  What  It  Was 

WITH  A  MARKET  for  w'eekly  newspa¬ 
pers  completely  changed  from  only 
a  few  years  ago,  owners  mu,st  start 
thinking  of  alternatives  to  an  out¬ 
right  cash  sale,  broker  Dane  Claussen  says. 

Sadly,  however,  too  few  weekly  paper  owners  are 
aware  that  the  value  of  their  paper  has  changed 
utterly,  adds  Claussen,  president  of  American  News¬ 
paper  Consultants  in  Athens,  Ga. 

“I  talk  to  weekly  newspaper  owners  who  still 
think  their  newspaper  will  be  easy  to  sell  regardless 
of  its  location.  And  I  talk  to  weekly  newspaper  own¬ 
ers  who  think  they  can  sell  their  paper  for  gross  rev¬ 
enues  regardless  of  profitability,”  Claussen  said  at  the 
recent  National  Newspaper  Association  convention 
in  Nashville. 

Both  beliefs  are  untrue,  Claussen  says,  and  many 
characteristics  of  the  new 
weekly  newspaper  maricet  are 
working  against  the  owner 
who  wants  to  cash  out  now. 
Among  them: 

♦  Chains  are  no  longer  in 
the  market  for  independently 
owned  weeklies.  Instead,  they 
are  buying  weeklies  from 
other  chains. 

♦  Dailies  continue  to  buy 
weeklies  —  but  only  certain  kinds. 

♦  Fewer  second-  and  third-generation  fomily  mem¬ 
bers  want  to  take  over  the  business. 

♦There  has  been  “a  significant  decrease  in  middle- 
aged,  middle-income  [journalists]  from  urban  met¬ 
ros  who  want  to  become  rural  publishers.” 

♦  U.S.  savings  rates  have  declined,  reducing  the 
number  of  potential  buyers.  “Twenty  years  ago,” 
Claussen  said,  “you  had  lots  of  35-year-old  couples 
who  had  saved  $40,000  as  a  down  payment  for  your 
newspaper. You  don’t  find  that  now.” 

“People  who  want  to  sell  their  paper  are  increas¬ 
ingly  unable  to  get  the  price  they  want  for  it,”  he 
said.  As  a  result,  Claussen  argues,  weekly  owners 
should  consider  alternate  strategies  for  “ownership 
transition.” 

One  example  is  an  employee  stock  ownership 
plan  quite  different  from  the  typical  ESOP,  which 
Claussen  says  “just  sort  of  rewards  people  for  hang¬ 
ing  around.”  Under  his  plan,  managers  or  other  moti¬ 
vated  employees  would  get  stock  as  a  bonus  and 
begin  steps  toward  majority  ownership.  Money  for 
the  stock  could  go  from  the  company  treasury  into 
a  tax-deferred  retirement  plan  for  the  owner. 

Another  option  is  to  sell  less  than  100%  of  the 
paper  or  sell  only  some  assets.  “Some  type  of  sale  is 
better  than  no  sale,"  Claussen  said. 

Owners  might  also  consider  putting  the  paper  up 
for  auction,  going  public,  donating  or  selling  the 
paper  to  a  nonprofit  organization,  and  expanding 
the  search  for  a  buyer  beyond  traditional  bound¬ 
aries.  — Mark  Fitzgerald 


Actor  Kyle  Chandler  stars  as  Gary 
Hobson  in  the  new  show  "Early 
Edition"  with  co-star  the  Chicago 
Sun-Times. 


Owners  are 
increasingly  unable 
to  get  their  price  and 
out  to  consider  other 
options,  broker  says 
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FoIA  Hall  Of  Fame  Inducts 
Free  Info  Defenders 


Twenty-four  individuals  have 

been  named  to  the  Freedom  of 
Information  Act  Hall  of  Fame  in 
recognition  of  their  work  developing 
and  defending  the  law. 

Formally  inducted  during  a  celebra¬ 
tion  at  the  Freedom  Forum  marking  the 
30th  anniversary  of  the  act’s  signing 
were:  Samuel  J.  Archibald,  former  chief  of 
staff  for  the  Government  Information 
Subcommittee  and  later  director  of  the 
University  of  Missouri  Freedom  of  Infor¬ 
mation  Center;  Scott  Armstrong,  former 
Washington  Post  reporter  and  author, 
and  founder  of  the  National  Security 
Archive;  Sen.  Hank  Brown  (R-Colo.),  co¬ 
sponsor  of  the  Electronic  Freedom  of 
Information  Act. 

Harold  L.  Cross,  former  legal  counsel 
to  the  American  Society  of  Newspaper 
Editors,  who  has  been  credited  with  first 
proposing  the  act;  Lucy  Dalglish,  former 
Fol  chair  for  the  Society  of  Professional 
Journalists,  now  in  private  legal  practice; 
Earl  English,  dean  of  the  University  of 


Missouri  School  of  Journalism  and 
founder  of  its  Freedom  of  Information 
Center;  Hon.  Dante  Fascell  (D-Fla.)  of 
the  House  Government  Operations 
Committee  and  Government  Informa¬ 
tion  Subcommittee. 

Paul  Fisher,  director  of  the  University 
of  Missouri’s  Freedom  of  Information 
Center  for  31  years;  William  H.  Hornby, 
editor  of  the  Denver  Post  and  former 
ASNE  president  and  chairman  of  the 
ASNE  Fol  committee;  Jane  Kirtley,  exec¬ 
utive  director  of  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press;  Jack 
Landau,  former  director  of  the  RCFP 
and  a  founder  of  the  Fol  Service  Center; 
and  Sen.  Patrick  J.  Leahy  (D-Vt.),  princi¬ 
pal  sponsor  of  the  Electronic  FoIA. 

Also:  Sen.  Edward  Long  (D-Mo.),  who 
headed  the  committee  that  sent  the  Fol 
bill  to  the  floor;  Paul  K.  McMasters,  Free¬ 
dom  Forum  First  Amendment  Ombuds¬ 
man,  and  former  chair  of  the  ASNE  and 
SPJ  Fol  committees;  Hon.  John  E.  Moss 
(D-Calif.),  chief  instigator  of  FoIA  in  the 


House. 

J.  Edward  Murray,  former  associate 
editor  of  the  Detroit  Free  Press  and  for¬ 
mer  ASNE  president;  Virgil  M.  “Red” 
Newton  Jr.,  former  managing  editor  of 
the  Tampa  Tribune. 

Jean  Otto,  former  Rocky  Mountain 
News  editor,  SPJ  president,  and  founder 
of  the  First  Amendment  Congress; 
James  S.  Pope,  former  Louisville 
Courier-Journal  editor  and  ASNE  presi¬ 
dent  and  Fol  committee  chairman; 
Harold  C.  Relyea,  American  national 
government  specialist  at  the  Library  of 
Congress  Congressional  Research  Ser¬ 
vice;  Bruce  W.  Sanford,  SPJ  general  coun¬ 
sel;  Richard  M  Schmidt  Jr.,  ASNE  gen¬ 
eral  counsel;  Sheryl  Walter,  general 
counsel  for  the  Commission  on  Pro¬ 
tecting  and  Reducing  Government 
Secrecy  and  president  of  the  American 
Society  of  Access  Professionals;  and  J. 
Russell  Wiggins,  former  editor  of  the 
Washington  Post  and  former  ASNE 
president. 


Excuse  me,  Mrs.  Coville,  THE  POPE  would  like  an  audience  with  you. 


When  Pope  John  Paul  II  granted  his  first  major  interview  exclusively  to  a  U.S. 
publication,  he  knew  just  where  to  turn.  Important  people.  With  important  things 
to  say.  You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


1 


BY  MARK  FITZGERALD 

Don’t  Count 
Labor  Out 


N 


EWSPAPERS  MAY  HAVE  written 
the  obituary  for  their  unions  too 
soon,  a  management  attorney 


I  ^1  Despite  their  plunging  member- 
^  ship  rolls  in  the  past  decade  and  a 
half,  newspaper  unions  are  poised  to  benefit  from  a 
revitalized  labor  movement  —  and  from  structural 
industry  changes  that  could  aid  organizing  efforts, 
according  to  Charles  Price,  a  partner  with  Baker  & 
Hostetler  law  office  in  Chicago. 

“For  all  of  us  who  thought  unions  were  dead,  the 
pendulum  is  swinging  and  in 
NBW  SIQnS  of  IlfO  fact  has  swung  the  other 
way,”  Price  told  a  session  at 

from  labor  spell  the  1 1 1th  annual  Inland  Press 

Association  meeting  in 

trouble  for  Chicago. 

Price,  a  former  president 
mdridOGmOnt  pubUsher  of  the  Chicago 

^  '  Sun-Times,  said  new  top  lead- 

attornev  cautions  is 

' _  aggressively  pushing  organiz¬ 

ing  with  a  strategy  that  com¬ 
bines  the  fervor  of  young  organizers  with  the 
sophistication  of  modem  marketing  techniques. 

“The  unions  now  know  there  is  no  one-size-fits-all 
brand  of  organizing,”  Price  said,“and  they’ve  become 
much  more  sophisticated  in  targeting  their  organi¬ 
zation  and  their  pitches  to  the  employees. 

“They  analyze  their  work  force,  match  organizers 
to  the  workplace  to  enhance  their  chances  for  suc¬ 
cess.  They  give  organizers  good  resource  materials 
with  professional  help.They  use  sophisticated  tech¬ 
niques  like  focus  groups,  polling,  surveys  and  the 


like  ....  Depending  on  the  employees,  the  issues 
they  focus  on  are  not  the  usual  bread  and  butter,  but 
worker  participation,  voice  in  determining  what 
happens  to  them  in  their  workplace,  respect,  dig¬ 
nity,  pay  and  pay  equity,  family  issues,  fairness  and,  a 
major  one  these  days,  job  security,”  Price  said. 

Newspapers  have  already  felt  some  of  the  impact 
of  the  alliances  labor  is  forging  with  the  religious 
community.  Price  noted. 

“Those  of  you  who  have  been  up  in  Detroit  and 
seen  the  strike  up  there  realize  the  clergy  have  been 
a  very  strong  presence  on  the  picket  line,”  he  said. 
More  important,  however,  unions  also  are  far  more 
willing  than  before  to  finance  organizing  drives. 
Price  said.  Under  the  new  leadership  of  former  Ser¬ 
vice  Employees  International  Union  president  John 
Sweeney,  the  AFL-CIO  has  increased  its  funding  of 
organizing  drives  from  about  $2.5  million  a  few 
years  ago  to  more  than  $20  million  today,  Price  said. 

Unions  are  also  training  cadres  of  young  organiz¬ 
ers  who  see  their  work  as  advancing  social  justice, 
the  attorney  said.  Consider  the  spending  by  the  AFL- 
CIO’s  Oi^anizing  Institute:  In  1S>90  when  it  was 
founded  under  the  low-key  leadership  of  Lane  Kirk¬ 
land,  the  institute  spent  approximately  $100,000  to 
train  25  organizers.  Price  said.  Last  year,  it  ponied  up 
$2.8  million  to  train  150  organizers  and  in  1996  will 
spend  probably  more  than  $4  million  to  train  more 
than  350  organizers,  he  added. 

The  newspaper  industry  is  following  a  similar  pat¬ 
tern,  Price  says.  The  Communications  Workers  of 
America  —  which  includes  the  Newspaper  Guild 
and  International  Typographical  Union  —  is  a  good 
example. 

“The  CWA  just  allocated  10%  of  annual  budget  to 


the  most  exjierienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  847-991-6900 

^  r.oi  DNiAi  PARioA/AV  Qi  iiTP  onn  ^ 
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INVERNESS,  ILLINOIS  60067-4732 


organizing,”  Price  said. 
“They’ve  allocated  $2  million 
to  oi^anizing  the  cable  indus¬ 
try,  so  if  you  own  cable  opera¬ 
tions,  be  warned.” 

In  fact,  the  convergence  of 
telecommunications,  publish¬ 
ing  and  computer  industries 
has  been  singled  out  for  spe¬ 
cial  attention  by  CWA  presi¬ 
dent  Mort  Bahr,  Price  said. 

The  Guild  has  done  well  in 
the  past  year,  winning  five  of 
nine  representation  elections 
and  organizing  another  two 
units  with  the  acquiescence 
of  management.  Price  said. 

“The  Teamsters  have  been 
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the  only  bright  spot  for  us,  and  that’s 
because  the  Teamsters  have  been  preoc¬ 
cupied  by  their  own  political  problems,” 
Price  said. 

Last  year,  he  said,  there  were  34  repre¬ 
sentational  proceedings  in  the  newspa¬ 
per  industry,  including  20  elections 
supervised  by  the  National  Labor  Rela¬ 
tions  Board.  “Ten  of  those  were  Teamsters 
(drives)  and,  not  surprisingly,  the  com¬ 
pany  won  eight  and  the  union  two,”  said 
Price,  who  argues  tliat  the  NLRB  has 
taken  the  union  side. 

“The  NLRB  is  the  partner  in  union 
organizing  activity.  Their  current  chair, 
their  general  counsel,  has  never  seen  a 
company  that  they  don’t  think  should  be 
organized,”  he  said. “They’ve  sped  up  the 
time  between  the  tiling  of  petitions  and 
the  time  of  the  election.  About  90%  of 
the  elections  are  held  within  60  days  of 
the  filing  of  the  petitions,”  Price  said,  not¬ 
ing  that  management  usually  does  better 
when  there  is  more  time  to  campaign 
against  unionization. 


French  News 
Workers  Strike 
Over  Tax  Break 

News  broadcasts  were  back  to 

normal,  but  most  major  French 
dailies  were  missing  from  newsstands 
Oct.  16  after  a  one-day  strike  by  journal¬ 
ists  angered  by  plans  to  scrap  their  tax 
break. 

However,  the  left-leaning  Liberation, 
which  protested  the  deficit-fighting 
measure  in  an  editorial,  published,  and 
the  Communists’  Humanite  ran  a  short¬ 
ened  12-page  “special  edition”  focusing 
on  journalists’  plight. 

The  tax  break  also  benefits  members 
of  115  other  professions. 

The  strike  did  not  affect  Le  Monde, 
an  afternoon  paper.  But  it  shut  down  Le 
Figaro,  Ije  Parisien,  France-Soir,  the 
business  dailies  La  Tribune  Desfosses 
and  Les  Echos,  as  well  as  numerous 
regional  newspapers. 

On  Oct.  15,  all-news  France  Info  radio 
was  forced  to  replace  some  programs 
with  music.  Most  television  news  pro¬ 
grams  went  on  as  usual,  although  state- 
owned  France  2  cut  its  newscast  short. 

The  French  news  agency  Agence 
France-Presse  severely  cut  back  opera¬ 
tions,  though  Le  Morale  noted  the 
agency  ran  an  urgent  story  on  Madonna 
giving  birth  to  her  daughter  in  Los  Ange¬ 
les. 

The  tax  break  began  in  1934  to  help 
journalists  who  bought  their  own  pens 


and  paper.  But  Prime  Minister  Alain 
Juppe  wants  to  eliminate  it  as  part  of  an 
effort  to  slash  France’s  budget  deficit 
and  qualify  for  a  European  common  cur¬ 
rency,  set  to  debut  in  1999. 

Reporters  covering  the  National 
Assembly  have  threatened  to  boycott 
lawmakers  who  vote  to  repeal  the  tax 
break.  Parliament’s  majority  leader  has 
said  he  would  sue  journalists  if  they 
make  good  on  their  threat.  About  1,000 
striking  journalists  rallied  outside  the 
National  Assembly  as  legislators  began 
debate  on  the  1997  budget.  — AP 

‘Stakeholders’ 
Ponder  Future 

Many  newspapers  plan  for  the 

future,  but  the  Everett,  Wash., //er- 
ald  is  turning  the  process  into  a  com¬ 
munity-wide  project. 

Fhe  Heralds  management  and  mem¬ 
bers  joined  with  community  represent¬ 
atives  as  joint  “stakeholders”  in  its 
future  at  a  conference  recently. 

Preparations  for  the  event  were 
directed  by  a  Senior  Leadership  Team 
made  up  of  department  heads,  who  se¬ 
lected  participants  from  the  paper, 
readers,  advertisers  and  the  others 
“We  paused  to  reflect  on  the 
Heralds  recent  successes  and 
wondered  about  the  future,”  human  re¬ 
sources  director  Ann  Reed  explained. 
“We  were  confident  our  immediate 
plans  could  carry  us  through  the  next 
few  years,  but  what  would  happen  ten 
years  from  now?  What  would  our  cus¬ 
tomers  need  and  expect?  What  kind  of 
future  do  our  employees  envision?” 

At  the  conference,  Future  Search,  the 
stakeholders  were  called  upon  to  come 
up  with  ideas  that  will  “make  positive 
changes  in  our  organization  and  to  de¬ 
velop  a  stronger  commitment  to  meet¬ 
ing  the  needs  of  our  readers,  advertis¬ 
ers  and  the  communities  we  serve,” 
Reed  continued. 

The  approximately  70  panel  members 
included  advertisers,  subscribers,  suppli¬ 
ers,  community  and  business  leaders, 
and  union  officials,  according  to  Larry 
Hanson,  publisher  of  the  paper,  owned 
by  the  Washington  Post  Co. 

“There  are  risks  in  this,  but  that’s 
what  it  takes  these  days  to  publish  a 
newspaper,”  said  Hanson.  He  said  it’s  up 
to  management  to  “make  the  final  call, 
but  it’s  important  to  us  to  hear  ideas 
and  concerns  from  the  stakeholders.  If 
they  feel  their  voices  don’t  count,  there 
is  no  point  in  inviting  them.  We  could 
get  ideas  we  haven’t  thought  about.” 

—  M.L.  Stein 
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Morris  Newspaper 
Corporation  be^n 
in  1970  with  two 
newspapers. 
Today,  we  have 
64  print  pubiica- 
tions,  three  televi¬ 
sion  stations  and 
two  commercial 
printing  plants  in 
nine  states. 
We  believe  our 
growth  has  been 
based  on  making 
sound  fundamen¬ 
tal  management 
decisions  and 
working  with  the 
best  trained,  most 
energetic  people 
in  the  business! 


Charles  H.  Morris,  President 

i5\ 


Morris  Newspaper  Corporation 

27  Abercom  Street, 
Savannah,  Georgia  31401 


‘Celebrating  25 
Years  as  Leaders 
in  Community 
Information” 
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NEWSPEOPLE  IN  THE  NEnS  '  ^  coMriLHi)  nr  ian  E.  AM)ERS(h\ 


JEMtRYALGER, 

48,  vice  president 
of  sales  for 
Automotive 
Consumer 
Services,  a 
database  market¬ 
ing  company,  has 

.  ®  .  MARC  ROMANOW 

been  named 
national/co-op 

sales  manager  at  Copley  Chicago 
Newspapers,  Plainfield,  111. 

MILTON  J.  GOLDWASSER,  chief 
information  officer  for  Copley 
Newspapers,  San  Diego,  Calif.,  has  been 
appointed  vice  president. 

BAVID  LIPMAN,  former  managing 
editor  at  the  St.  Louis  Post-Dispatch  and 
the  author  of  seven  sports  biographies, 
has  been  elected  president  of  the 
Missouri  Press  Association,  effective 
Jan.  1. 

Other  officers  elected  include 
WILLIAM  E.  JAMES,  Cass  County 
Democrat-Missourian,  Harrisonville  — 
first  vice  president;  ROBERT  W.  WIL¬ 
SON,  Milan  Standard  —  second  vice 
president;  WILL  JOHNSON,  Tarkio 
Avalanche  —  secretary;  and  VALERIE 
PRAYTOR,  Neosho  Daily  News  — 
treasurer. 

CHRIS  WADDLE,  editorial  page  editor 
at  the  Anniston  (Ala.)  Star,  has  been 
promoted  to  the  position  of  executive 
editor. 

JEROLD  COUNCIL,  a  graphics  editor 
at  the  Baltimore  Sun,  has  been  named 
graphics  director. 


MICHAEL  O’SVLUVAN  JEROLD  COUNCIL 


GERALD  GARCIA,  president  and  CEO 
of  Heartland  Communications  &  Man¬ 
agement  Inc.,  has  been  appomted  pub¬ 
lisher  of  the  New  Britain,  Conn.,  Herald. 

MICHAELVANACORE,%cncr2\ 
manager  at  the  Bristol  (Conn.)  Press, 
was  promoted  to  publisher. 

Both  newspapers  are  owned  by 
Journal  Register  Co.,Trenton,  N.J. 

MARC  ROMANOW,  publisher  of 
Southern  Rhode  Island  Newspapers, 
Wakefield,  has  been  named  publisher  of 
the  Troy,  N.Y.,  Record. 

MICHAEL  O'SULLIVAN,  advertis¬ 
ing  director  at  the  Record,  takes  over  as 
publisher  of  Southern  Rhode  Island 
Newspapers. 

Romanow  succeeds  J.  STEPHEN 
BUCKLEY,  who  resigned. 

Both  newspapers  are  owned  by  the 
Journal  Register  Co.,Trenton,  N.J. 

MARK  A.  NOWLAN,  an  independent 
communications  consultant  for  three 
years,  has  been  named  bureau  manager 
of  PR  Newswire’s  Detroit  bureau. 

MICHAEL  A.  ISOPI,  a  senior 
account  executive,  assumes  additional 
responsibilities  as  automotive  market 
specialist. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 

■  =1 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non¬ 
daily  newspaper  groups. 


Lee  Dirks  Owen  Van  Essen 

119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


RAY 

CHATTMAN,  for¬ 
mer  chief  execu¬ 
tive  of  the  Society 
of  Newspaper 
Design,  has  been 
named  to  head 
the  newly  created 

CHRIS  WADDLE  .  i  .  v,  . 

American  Institute 
of  Aeronautics 

and  Astronautics  Foundation. 

The  institute  is  located  in  Reston, 

Va. 

BOB  LYNCH,  a  copy  editor  at  the 
Arizona  Republic  in  Phoenix,  has  been 
named  deputy  international  editor  at 
the  Houston  Chronicle. 

Earlier,  Lynch  was  the  editor  of  the 
international  business  and  executive 
travel  sections  at  the  Los  Angeles 
Times. 

LUIS  GABRIEL  CANO  of  the  El 

Espectador  in  Bogota,  Colombia,  has 
been  elected  president  of  the  Inter 
American  Press  Association,  Miami, 

Fla. 

Other  newly  elected  officers  include 
OLIVER  CLARKE  of  the  Daily 
Gleaner,  Kingston,  Jamaica  —  first  vice 
president;  ?x\A  JORGE  EASCETTO  of 
Diario  Popular,  Buenos  Aires,  Argentina 

—  second  vice  president. 

DENISE  CAIN  of  USA  Today, 

Arlington, Va.,  has  been  elected  presi¬ 
dent  of  the  Advertising  Media  Credit 
Executives  Association. 

Other  officers  elected  include 
KEVIN  FOLK,  National  Geographic 

—  first  vice  president;  HOWARD  WIL 
SON,  Atlantic  City  (N.J.)  Ihress  —  sec¬ 
ond  vice  president;  TOM  RIGGEL 
MAN,  Raleigh,  N.C.,News  &  Observer 

—  secretary;  and  ROBERT  THOMAS, 
Fresno  (Calif.)  Bee  —  past  president. 

DIANA  MITSUKLOS,  managing  editor 
at  the  Poughkeepsie  (N.Y.)  Journal,  has 
been  appointed  projects  director  at  the 
American  Society  of  Newspaper 
Editors,  Reston,  Va. 

JACQUI  LOVE  MARSHALL,  vice 
president  of  human  resources  at  the 
Miami  Herald,  has  been  promoted  to 
assistant  vice  president/diversity  and 
change  at  the  Herald's  parent  company, 
Knight-Ridder  Inc. 
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KORN/FERRY  AWARD.  Charles  J. 
Hanley,  special  correspondent  for  the 
Associated  Press,  was  selected  as  the 
19S>6  recipient  of  the  Kom/Ferry 
International  Journalism  Award  for 
Excellence  in  United  Nations  Reporting, 
which  recognizes  U.S.  journalists  who 
contribute  significantly  to  the  under¬ 
standing  of  the  U.N. 

Hanley  was  chosen  for  his  articles  on 
the  problems  and  promise  of  the  U.N. 
in  its  50th  year. 

He  was  honored  at  a  ceremony  in 
September. 

The  award  was  established  in  1989 
by  Kom/Ferry  International,  an  execu¬ 
tive  search  firm  headquartered  in  New 
York,  in  cooperation  with  the  Business 
Council  of  the  U.N. 

JAMES  MADISON  AWARD.  The 

Freedom  of  Information  Foundation  of 
Texas  has  named  four  winners  of  its 
1 996  James  Madison  Awards. 

The  winners  are:  Hadassah  M. 

Schloss,  Open  Records  Administrator  for 
the  General  Service  Commission;  and 
attorneys  Laura  Elkind,  Karen  Fannin 
and  Rob  Wiley,  for  their  work  on  the 
Fol  Hotline,  task  forces,  and  commit¬ 
tees. 

Fannin  and  Wiley  practice  in 
Houston.  Elkind  practices  in  Dallas. 

CABOT  PRIZES.  Four  journalists 
from  Mexico,  Costa  Rica  and  the  United 
States  have  won  Columbia  University’s 
1996  Maria  Moors  Cabot  Prizes  for 
compassionate  and  courageous  report¬ 
ing  on  Latin  American  affairs. 

The  winners:  Dudley  Quentin 
Althaus,  Mexico  City  bureau  chief  for 
the  Houston  Obronrcfe;  Ramon  Alberto 
Garza  Garcia,  editor  in  chief  of  Reforma 
of  Mexico  City  and  El  Norte  of 
Monterrey,  Mexico;  Timothy  Jay 
Johnson,  Bogota  bureau  chief  of  the 
Miami  Herald',  Eduardo  Ulibarri  Bilbao, 
editor  in  chief  and  columnist  of  La 
Nacion  of  San  Jose,  Costa  Rica. 

The  Cabot  Prizes  have  been  awarded 
annually  by  Columbia  since  1939  to 
journalists  of  the  Western  Hemisphere 
for  distinguished  contributions  to  inter- 
American  understanding  and  freedom 
of  information. 

AMERICAS  FOUNDATION.  The 

Americas  Foundation  has  conferred  its 
Americas  Award  for  1996  on  Maximo 


Gainza,  the  former  publisher  of  the 
independent  Argentine  newspaper  Ixi 
Ptiensa,  which  was  founded  in  1869 
and  confiscated  by  President  Juan  Peron 
in  1951. 

Gainza  and  his  father  were  exiled  to 
Uruguay. 

They  returned  to  Buenos  Aires  and 
resumed  publication  after  Peron  was 
overthrown  in  1955. 

When  his  father  died  in  1978,  Gainza 
took  over  as  publisher,  a  post  he  held 
for  14  years,  until  the  newspaper  was 
sold. 

Gainza  remained  as  an  adviser  until 
1993. 

The  Americas  Award  was  established 
on  Columbus  Day  in  1942  to  recognize 
Americans  in  both  hemispheres  who 
have  made  outstanding  contributions  to 
better  understanding  between  the 
Americas. 

AP  GRAMUNG  AWARDS.  The 

Associated  Press  named  a  veteran 
broadcast  newswoman,  a  graphics 
designer  and  the  director  of  editorial 
systems  as  winners  of  the  news  cooper¬ 
ative’s  1996  Gramling  Awards. 

Thelma  LeBrecht,  Washington  broad¬ 
cast  newswoman,  won  the  $10,000 
Gramling  Reporter  Award;Tim  Gallivan. 
systems  editor  in  New  York,  won  the 
$10,000  Gramling  Achievement  Award; 
William  Schroeder,  manager  of  creative 
services  for  business  development,  won 
the  $25,000  Gramling  Fellowship. 

The  awards  are  given  annually  to  AP 
staff  members  whose  work  and  initia¬ 
tive  contribute  most  significantly  to  the 
news  report  and  to  the  overall  organiza¬ 
tion. 


API  LIFETIME  SERVICE  AWARD. 

James  H.  Ottaway  Sr.,  who  is  the  former 
chairman  of  Ottaway  Newspapers  Inc. 
and  of  the  American  Press  Institute’s 
board  of  directors,  was  named  as  the 
first  recipient  of  API’s  Lifetime  Service 
Award. 


The  Proven 
Professional. 


•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  20  years 

•  Market  wise  in  50  states  and 
Canada 


•  Expert  manager,  trainer 

•  Executive  recruiter 


•  Successful  broker  and  appraiser 


Hare  Associates^  Inc. 

62  Black  Walnut  Drive 


Rochester,  New  York  14615 
716/621-6873 


Celebrating  Twenty  Years  of 
Professional  Service 


John  A.  Park,  Jr.  & 
Associates 

Expertise  and  reliability  848-7202 

for  owners  considering  the  sale  202  Springmoor  Drive 
of  their  newspapers.  Raleigh,  nc  27615 

Looking  forward  to  seeing  you 
at  the  SNPA  Conference 
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ADVERTISING/PROMOTION 


Outcry  /)roni/)ts 
Postal  Service  to 
iiumf)  ad 
cainfmi^iiu 
critical  o/ffriiil 
media  as  ad 
messen}iers 


Ytu'ii  i!f:s  i  I  s 


(.1  t'lUNT  AUS  I  VI.RY  DAY 


SO  HOW  WILl  YOUK 


,\iiss\(;r  iit;i  AK  tiiijtoui.f-i 


BY  LAURA  REINA 


USPS  Cancels 
Direct  Mail  Ads 


industry  over  another.  The  Postal  Service  already 
gives  direct  mailers  better  rates,  and  the  ad  cam¬ 
paign  touting  direct  mail  over  print  took  things 
one  step  further,  he  said. 

“Our  feeling  is  it’s  an  inappropriate  activity  for  a 
government  agency.  Why  should  the  people’s 
money,  that  goes  toward  stamps,  be  routed  to 
advertising  for  direct  mail,  and  against  other  media, 
all  of  which  are  privately  owned,”  Sturm  said. 

“Direct  mail  folks  are  capable  of  promoting 
themselves. They  don’t  need  the  government  on 
their  side,”  he  added. 

Nick  Cannistraro,  senior  vice  president  and  chief 
maiketing  officer  for  the  NAA,  remarked  that  the 
Postal  Service  is  essentially  a  government  agency 
that  doesn’t  have  to  pay  taxes  and  spend  millions 
of  dollars  to  promote  itself. 

“The  newspaper  industry  doesn’t  spend  $140 
million  to  advertise  on  its  behalf,”  commented 
Cannistraro.  “They  can  compete  with  us,  but  we 
really  can’t  compete  with  them.” 

Sturm  said  he  can  understand  the  Postal 
Service’s  ads  promoting  itself  against  direct  com¬ 
petitors  such  as 
Federal  Express  and 
United  Parcel 
Service,  but  not 
indirect  competi¬ 
tors  in  the  private 
sector  —  all  of 
whom  are  paying 
customers. 

Sturm  also  point¬ 
ed  out  that  NAA 
projections  for 
1995  suggest  that 
direct  mail  grew 
faster  than  any 
other  category’  of 
advertising,  making 
the  Postal  Service 
ads  and  favoritism 
unnecessary. 

“We’ve  been  in 
this  game  with  the 
Postal  Service  for  a 
long  time.  I’m 
delighted  people 
in  other  media  are 
figuring  out 
what’s  going  on, 
here,”  said  Sturm. 


The  united  states  Postal  Service 
(USPS)  has  canceled  ads  touting  die 
benefits  of  direct  mail  advertising  over 
other  media. 

The  ads  were  running  in  the  Wall 
Street  Journal,  New  York  Times,  and  media  trade 
publications. 

Although  newspapers  did  not  not  get  as  bad  a 
rap  as  did  magazines,  they  were  attacked  in  copy 
saying,  “Your  best  prospects  are  bombarded  by 
about  6l  print  ads  every  day.  So  how  will  your 
message  break  through? . . .  Obviously,  newspapers 
and  magazines  can  help  reach 
mass  audiences.  (Yes,  we  ad- 
vertise  here,  too.)  But  without 
direct  mail  as  part  of  your 
media  plan,  your  message  may 
■■■IIIH  just  get  lost  in  the  clutter.” 

“We  did  not  set  out  to 
offend  anyone,”  Frank  P 
Brennan,  a  Postal  Service 

||li|||||■^^  spokesman,  said  in  a  Wash- 

mgton  post  article.  “After  we 
heard  the  complaints,  we 
performed  an  internal  review 
and  came  to  the  conclusion  that  we  should  pull 
the  ads  that  were  the  most  misunderstood.” 

Brennan  told  E&P  that  the  Postal  Service  did  not 
go  beyond  its  mission  in  simply  asking  advertisers 
to  consider  direct  mail.  “The  Postal  Service  has 
helped  create  a  tremendously  viable  retailing  seg¬ 
ment  in  the  U.S.  economy  over  the  past  25  years,” 
he  said  referring  to  the  growing  use  of  direct  mail 
advertising  by  discount  and  department  store  chains. 

“We’ve  helped  them  by  maintaining  a  uniform 
delivery  system  with  universal  prices,”  he  said. 

Brennan  contended  that  the  ads  never  suggested 
that  advertisers  go  only  with  direct  mail.  “We  know 
better  than  that,”  he  remarked,  adding  that  the 
Postal  Service  also  advertises  in  newspapers,  maga- 
zines,TV,  and  radio. 

The  Postal  Service  action  came  only  after  a 
harshly  worded  letter  from  Donald  Kummerfeld, 
president  of  the  Magazine  Publishers  of  America, 
the  magazine  industry’s  biggest  trade  association. 

“To  say  direct  mail  is  better  than  print  advertis¬ 
ing  is  just  plain  silly,”  Kummerfeld  said.  MPA  mem¬ 
bers  do  $2  billion  worth  of  business  annually  with 
the  Postal  Service,  the  Post  reported. 

John  Sturm,  CEO  and  president  of  the 
Newspaper  Association  of  America  (NAA),  said  a 
government  agency  should  never  endorse  one 


BtKBCTMAtL 


Postal  Service  ad  touting  direct  mail  as  a 
way  for  marketers  to  cut  through  "ciutter" 
of  other  ads.  This  ad  appeared  in  the  Wall 
Street  Journal. 
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Award-winning  editorial  cartoonist  Dick 
Wright  creates  incisive  political  cartoons 
with  a  conservative  view.  His  sharp  wit 
and 'quick  pen  skewer  politicians  and  highlight 
government  foibles. 


As.  the  Clinton  administration  begins  its  second  term, 
Wright's  provocativ'e  cartoons  emerge  as  essential 
commentary  for  balancing  newspapers'  qp-ed  pages. 


For  rates  and  availability,  please  calh 
Lisa  Klem  Wilson  at  800-221-4816  or  212-293-8500 


,  United  Featurg  Syndicate 
Newspaper  Enterprise  Associatioti 


ADVERTISING/PROMOTION 
BY  LAURA  REINA 


cant  impact  on  the  paper,  said  Edward 
Bums,  advertising  director. 

Bradlees  has  been  a  longtime 
preprint  advertiser,  and  since  the  sec¬ 
ond  store  opened  18  months  ago  (the 
store  that  is  closing),  Bradlees  increased 
its  weekly  preprint  volume  substantially. 
Now  back  to  one  store,  preprint  volume 
will  decrease  substantially,  explained 
Bums. 


A  MAJOR  EAST  Coast  retailer  and 
advertiser  is  closing  stores,  leav¬ 
ing  a  gap  in  the  revenue  of  local 
newspapers. 

Within  the  next  tew  months, 

Braintree,  Mass.-based  Bradlees  Inc.  will 
close  14  “unprofitable”  stores  in  New 
Jersey,  New  York,  Connecticut,  Massachu¬ 
setts,  Pennsylvania,  and  Rhode  Island.  A 
release  put  out  by  Bradlees  stated:  “This 
action  is  expected  to  improve  Bradlees’ 
financial  performance,  as  these  closing 
store  locations  are  each  operating  at  sub¬ 
stantial  annual  losses.” 

Bradlees  filed  for  bankruptcy  protec¬ 
tion  last  year,  and  since  then  has 
reduced  the  number  of  stores  from  136 
to  110.  Newspapers  will  feel  the  loss, 
since  Bradlees  has  been  a  big  preprint 
and  mn-of-press  advertiser. 

The  Troy,  N.Y.,  Record  will  feel  the 
loss  of  two  area  Bradlees  stores,  in  Troy 
and  Latham,  which  were  to  close  in 
October.  “They’re  one  of  our  top  adver¬ 
tisers,”  said  Mike  O'Sullivan,  advertising 
director  for  the  paper.  “We’re  losing 
them  completely  as  an  advertiser,”  he 
said,  because  there  are  no  other 
Bradlees  stores  in  the  area. 

“Right  now  there’s  not  a  lot  of 
growth  in  this  market,”  he  added. 

O’Sullivan  was  hoping  a  big  newspa¬ 
per  advertiser  would  move  in  and  take 
over  the  former  Bradlees  locations. 

“If  spaces  sit  vacant  for  a  while,  it 
doesn’t  bode  well  for  the  economy 
locally,”  he  said. 

Michael  Killian,  vice  president  of  the 
Meridan,  Conn.,  Record-Journal,  lament¬ 
ed  that  whenever  a  retailer  leaves  a  mar¬ 
ket,  it’s  bad  for  the  market  or  the  retail¬ 
er.  And  though  he  understands  the  rea¬ 
soning  behind  the  move,  “Bradlees  has 
been  a  major  retailer,  and  it  does  create 
a  void  in  the  market,”  said  Killian. 

David  Renee,  advertising  director  for 
the  Burlington  County,  N.J.,  Times,  said 
his  paper  was  certain  to  lose  preprint 
and  ROP  schedules,  and  the  loss  of  the 
Bradlees  store  in  his  market  will  “have 
effects  on  our  newspaper  and  commu¬ 
nity.”  Renee  remains  optimistic  that 
another  retailer  will  come  along  to  fill 
the  void,  however. 

Bradlees  was  one  of  the  Record- 
JoumaFs  top  20  accounts,  and  was  a 
regular  preprint,  display,  and  direct  mail 
advertiser. 


“It’s  sort  of  like  losing  a  member  of 
the  family  after  all  of  these  years,”  Killian 
commented. 

The  Jersey  City,  N.}.,  Jersey  Journal  is 
only  losing  one  of  two  Bradlees  stores 
in  the  area,  but  it  will  still  have  a  signifi- 
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BY  LAURA  REINA 

Road  Show 
Touts  Newspapers 


Rep  firm  nunmts 
slide  show  to 
promote 
newspapers  to 
af*encies,  and 
to  help 

newspapers  sell  ' 


Newspapers  HRSTTHE  New  York- 
based  newspaper  advertising  rep 
firm,  has  gathered  together  a  collec¬ 
tion  of  facts  about  newspaper 
advertising  and  is  taking  the  show 

on  the  road. 

All  five  regional  offices  of  the  rep  firm  will  pre¬ 
sent  “Newspapers  Deliver,”  a  50-minute  slide  show 
touting  the  benefits  of  newspaper  advertising,  to 
agencies  around  the  country,  as  well  as  to  member 
newspapers  that  can  use  the  presentation  with 
local  advertisers. 

“We  tried  to  boil  down 
newspaper  benefits  into  a  50- 
minute  slide  show.  We  began 
with  the  basic  advantages  of 
newspapers:  reach,  flexibility, 
impact,  and  other  key  con¬ 
cepts. 

“We  explore  how  smart 
marketers  can  use  newspa¬ 
per’s  unique  strengths  for 
strategic  or  conceptual  sell- 
ing.And  we  outline  the 
newest  offerings,  from  cus¬ 
tomized  editorial  products  all  the  way  to  online 
services,”  said  Joe  Maschio,  senior  vice  president  of 
marketing. 

Newspapers  First  gathered  the  information  for 
this  presentation  from  a  variety  of  different  sources 
—  “sources  agencies  feel  comfortable  with  and  use 
themselves,”  said  Maschio  —  including  studies  by 
the  Newspaper  Association  of  America  (NAA). 

The  following  are  some  facts  from  the  presenta¬ 
tion: 

In  one  day,  daily  newspapers  reach  59%  of 
adults,  69%  of  professionals,  and  70%  of  consumers 
who  make  $75,000  a  year  and  over.  Sunday  news¬ 
papers  reach  69%  of  adults,  72%  of  woridng 
women,  and  75%  of  international  travelers. 

In  terms  of  penetration,  daily  newspapers  reach 
61%  of  households,  and  Sunday  newspapers  reach 
64%.  In  contrast.  Super  Bowl  ’95  reached  only  41% 
of  households,  the  four  networks’  prime  time 
shows  reach  36%,  and  the  Academy  Awards  broad¬ 
cast  reaches  15%. 

The  presentation  suggests  that  readers  “shop” 
newspapers,  which  offer  short  lead  times,  as  well 
as  quick  and  low-cost  production. 

On  average,  readers  spend  45  minutes  reading 
their  daily  newspapers,  and  62  minutes  with  their 
Sunday  newspapers.  Reading  is  interactive,  not  pas¬ 


sive.  Newspapers  grab  readers’  attention  and  are 
tangible,  portable,  browsable,  and  collectible. 

Newspapers  offer  “something  for  everyone”  on  a 
local  level.They  speak  to  a  variety  of  demographic 
groups  about  everything  from  news  to  sports,  from 
auto  dealers  to  department  stores. 

Last  year,  readers  spent  $9  billion  buying  news¬ 
papers.  (That’s  larger  than  McDonalds’  or  Coke’s 
sales  last  year,  commented  Maschio.) 

When  Americans  were  asked  which  medium  is 
most  believable,  48%  rated  newspapers  believable, 
compared  with  21%  for  TV,  8%  for  magazines,  8% 
for  direct  mail,  and  4%  for 

radio.  Last  year,  readers 

The  presentation  also  billion 

dispels  the  myth  that  ^ 

readership  is  declining  huyiflg  fieWSpaperS, 

and  shows  how  it’s  grow-  fYlore  than 

ing. 

“What’s  happened  over  AIcDOfialdS  Or  Coke  S 

the  years  is  household 
coverage  is  down,  not 

readership,”  Maschio  COfYlfYierited  JSLaSChfiO 

stressed,  adding  there  are 

more  people  reading  ethnic  or  niche  newspapers. 

Statistics  show  that  last  year,  U.S.  adult  daily 
newspaper  readership  was  113  2  million,  and 
Sunday  was  130.9  million.  In  1990,  daily  readership 
was  113.1  million,  and  Sunday  was  122  million.  In 
1985,  Sunday  readership  was  108.8  million,  and 
Sunday  was  110.3  million. 

People  actually  look  forward  to  seeing  ads  in  the 
newspaper  —  more  so  than  any  other  medium. 

Sixty  percent  of  consumers  look  forward  to  news¬ 
paper  ads,  compared  with  20%  for  magazine  ads; 

7%  for  TV  ads;  and  6%  for  radio  ads. 

Interestingly,  more  men  read  about  Monday 
night  football  than  watch  it.  Surveys  show  49  mil¬ 
lion  men  read  the  sports  section  in  the  daily  news¬ 
paper,  whereas  19  million  men  watch  Monday 
ni^t  football  onTV^ 

For  working  women,  the  reach  of  newspapers 
equals,  and  on  Sunday  exceeds,  the  reach  of  the 
Seven  Sisters  women’s  magazines  combined.  For 
example,  daily  newspapers  reach  60%  of  working 
women,  72%  on  Sunday,  while  the  women’s  maga¬ 
zines  reach  63%  of  woridng  women. 

Maschio  added  that  it  takes  approximately  12 
weeks  for  a  magazine  ad  to  reach  its  entire  audi¬ 
ence,  whereas  it  takes  newspapers  about  a  day. 

The  comparison  with  women’s  fashion  maga¬ 
zines  tells  a  similar  story.  Daily  newspapers  reach 
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51%  of  women  18  to  49, 67%  on 
Sunday,  and  the  seven  most  popular 
i^liion  magazines  reach  39%. 

“We’re  not  knocking  magazines,” 
Maschio  said.  “When  you  buy  ail  seven, 
you  get  a  39%  reach.  If  you  have  some¬ 
thing  current  or  timely  to  be  sold,  you 
only  get  a  20  to  30%  readership. 
Newspapers  are  far  more  immediate.” 

In  1995,  newspapers  were  the  leading 
advertising  medium.Advertisers  spent 
$36.3  billion  in  newspapers,  compared 
with  $11.6  billion  in  network  Ty  $19.1 
billion  in  spot  TV,  $3  5  billion  in  cable 
TV,  $32.9  billion  in  direct  mail,  $11.3  bil¬ 
lion  in  radio,  $10.3  billion  in  the  Yellow 
Pages,  and  $8.6  billion  in  magazines. 

Also,  new.spapers  have  more  World 
Wide  Web  sites  than  any  other  medium. 


Lottery  Promotion 

Gannett  suburban  Newspapers, 
in  conjunction  with  the  New  Yorit 
State  Lottery,  promoted  an  eight-week 
reader  contest  in  all  12  editions  from 


Sept.  9  to  Nov.  3. 

The  contest,  “Double  Take,”  offered 
New  Yorkers  the  chance  to  win  with 
their  non-winning  lottery  tickets.  The 
grand  prize  was  $25,000,  and  the  total 
prize  package  was  worth  over  $100,000. 

Newspaper 
Ad  Buy 

Merrill  lynch  launched  a 

major  advertising  campaign  with  a 
significant  newspaper  buy  because  of 
the  immediacy  and  effectiveness  of 
newspapers.The  campaign  announced  a 
provision  in  the  minimum  wage  bill 
which  enables  more  Americans  to  open 
Individual  Retirement  Accounts  and 
401(k)  plans.  The  law  was  signed  on  a 
Tuesday,  and  the  campaign  ran  in  the 
New  York  Times,  Wall  Street  Journal,  and 
USA  Tod(^  the  next  day. 

“We  wanted  immediacy,”  said  Dan 
Haughton,  director  of  marketing  services 
for  Merrill  Lynch  Private  Client  Group, 
the  retail  arm  of  Merrill  Lynch.  “We  chose 


three  newspapers  with  a  high  national 
profile  and  readership,”  Haughton  added. 

Merrill  Lynch  didn’t  run  the  ad  in  any 
local  papers  because  it’s  too  difficult  to 
insert  an  ad  in  that  time  frame,  and  it’s 
more  efficient  and  effective  to  run  such 
an  ad  in  big  papers,  explained  Haughton. 

The  week  after  the  ad  ran  in  the 
papers,  Merrill  Lynch  ran  the  ad  in 
newsweeklies.The  ad  will  run  again  later 
this  year,  but  newspapers  will  not  be  part 
of  the  buy. 

Sullivan  CEO 

JAMES  T.  SULUVAN,  chairman  and  chief 
executive  officer  of  Sullivan  Comm¬ 
unications  Inc.,  a  prepress  service  organ¬ 
ization,  retired,  and  Stephen  M.  Dyott, 
president  and  CEO,  replaced  him. 

The  company’s  ten  production  facili¬ 
ties  print  and  distribute  products  such 
as  weekly  retail  advertising  inserts, 
Sunday  comic  sections,  comic  books, 
and  large  format  publications  for  many 
of  the  country’s  leading  retaUers  and 
major  newspapers. 


Some  Interesting  Facts  About 
The  United  States  Postai  Service 


By  now  everybody  knows  that  the  U.S.  Postal  Sen/ice 
issues  millions  of  stamps  each  year,  commemorating  some 
of  history  and  culture’s  greatest  accomplishments  and 
individuals.  And,  most  people  are  aware  that  the  U.S. 
Postal  Service  delivers  to  every  address  in  America,  six 
days  a  week.  But,  there’s  a  lot  about  the  U.S.  Postal 
Service  that  people  don’t  know. 

For  example... 

U.S.  Postal  Service  operations  are  not 
supported  by  tax  dollars. 

In  fact,  the  U.S.  Postal  Service  is  the  only  government 
service  not  funded  by  tax  revenues.  Every  penny,  nickle 
and  dime  of  our  annual  revenue  comes  from  the  sale  of 
stamps  and  other  postal  products  and  services. 

Americans  enjoy  the  lowest  mailing  rates  in 
the  industrialized  world. 

We’re  quite  proud  that  the  U.S.  Postal  Service  is  able  to 
offer  the  world’s  best  communications  value.  At  32$,  U.S. 


postal  rates  are  a  real  bargain  compared  to  those  of  other 
industrialized  nations. 

The  largest  civilian  work  force  is  integral  to 
Americans  communities. 

753,000  career  employees,  in  over  39,000  post  offices, 
stations  and  branches  across  the  country,  deliver  180.7 
billion  pieces  of  mail  each  year  —  nearly  40  percent  of  the 
world’s  mail  volume.  Our  employees  are  also  active 
members  of  their  communities,  contributing  time  to  such 
activities  as  painting  the  homes  of  elderly  neighbors, 
providing  food  and  shelter  to  the  homeless  and  raising 
money  for  disabled  members  of  their  communities. 

The  new  Eagle  symbol  represents  our  forward- 
thinking  and  breakthrough  performance. 

The  Eagle  symbol  is  the  trademark  of  the  U.S.  Postal 
Service.  While  we  invite  you  to  take  advantage  of  our  full 
range  of  postal  products  and  services,  we  request  that  you 
not  take  liberties  with  our  logo. 


UNITED  STATES 
POSTAL  SERVICE. 
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f)<HV  Jones’ 
electronic 
information 
emfjire,  frtnn 
stock  quotes  to 
the  Internet 


BY  JODI  B.  COHEN 


D  OW  JONES  &  Co.  Inc.,  a  $2.2 
billion  company  best  known 
for  its  Wall  Street  Journal, 
derives  half  its  revenues  and  TU 

profits  from  electronic  infor-  *  "j 

mation.  I 

“People  tend  to  think  of  us  as  the  news- 
paper,  and  then  they  think  we  have  these  interact 
ancillary  businesses,”  said  Josephine 
Ottman,  product  marketing  director  for  jtwfor 

Dow  Jones.  “But  we  were  online  before 
online  was  cool.”  ^  ^ 

Dow  Jones  has  J 
about  10,000 
employees  world- 
wide,  including  1,000  in  an 
editorial  capacity,  and  has 
||||||||I||H  been  in  the  electronic  infor- 

mation  business  for  18  years. 

It  divides  operations  into 
three  units;  Financial 
Information  Services, 

Business  Publishing  and 
Conununity  Newspapers. 

Financial  information  is  mainly  Dow  Jones 
Telerate,  which  is  what  traders  and  money  man¬ 
agers  use  to  make  trading  decisions.  Also  included 
is  the  financial  news  service  —  home  of  the 
famous  ticker  or  broad  tape,  w'hich,  predates  the 
Journal. 

“That  is  sold  through  third  parties  and  we  have 
partnered  with  hardware  vendors  like  Reuters  and 
Bloomberg,”  Ottman  said. 

Business  publishing,  the  largest  segment, 
includes  the  Journal's  U.S.,  Asian  and  European 
editions,  Barron ’s,>lwmcan  Demographics.  It  also 
encompasses  Business  Information  Services  (BIS), 
including  Dow  Jones  News/Retrieval,  a  subscrip¬ 
tion-based  online  research  service  with  3,400 
sources  that  recently  got  a  facelift  and  a  new  pric¬ 
ing  structure;  DowVision,  a  direct-to-desktop  news 
service  including  top  U.S.  newspapers  and  the  Wall 
Street  Journal  Interactive  Edition;  and  television 
and  multimedia  ventures,  producer  of  12  hours  of 
programming  daily  on  the  Asian  Business  Network, 
and  18  hours  on  the  European  Business  Network. 

“Our  partner,  ITT,  bought  the  New  York  supersta¬ 
tion  WBIS,  and  the  plan  is  to  basically  knit  all  three 
of  these  together  into  a  global  television  news  net¬ 
work,”  Ottman  said.  “It  made  sense  for  Dow  Jones 
to  go  overseas  and  then  come  back  and  plug  into 
the  U.S.  maricet  because  the  U.S.  maricet  for  news  is 
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pretty  crowded.”  ’  .  unp. . 

Dow  Jones  also  owns  a  weekly  television  news 
magazine  show,  produces  12  to  18  hours  of  pro¬ 
gramming  a  day  and  is  in  the  process  of  develop¬ 
ing  short-format  programming. 

In  multimedia,  Dow  Jones  owns  the  Investor 
Network,  “where  senior  executives,  like  Bill  Gates, 
choose  to  make  big  announcements  —  all  exclu¬ 
sive  of  course,”  she  said. 

The  network  started  out  as  a  video  service,  deliv¬ 
ering  via  cable  because  it  was  cheapest,  but  in 
order  to  expand,  the  price  had  to  be  lowered.  So, 
as  of  Jan.  1,  the  video  portion  is  shutting  down,  and 
the  audio  portion  is  moving  to  the  Internet. 

The  move  entails  an  agreement  with  Progressive 
Networks  and  plans  call  for  video  to  go  on  the  Net 
by  mid-1997,  said  Ottman.  It  will  cost  $1000  a 
month,  and  whole  organizations  will  be  able  to 
share  a  password  for  access.The  service  targets 
Wall  Street  investment  firms. 

In  radio,  Dow  Jones  is  in  the  top  50  U.S.  maricets. 
AM  and  FM  stations  run  shared  advertising  with 
Dow  Jones  selling  the  national  spots,  and  stations 
selling  the  local  spots. 

The  Ottaway  Newspapers  group  of  19  communi¬ 
ty  dailies  includes  the  Middletown,  N.Y.,  Times 
Herald-Record  and  Danbury,  Conn.,  News-Times. 

Dow  Jones  has  spent  a  lot  of  time  researching 
how  people  use  information  online  and  has  come 
up  with  a  product  outlining  three  major  functions: 
Browse/Alert/Research. 

“You  kind  of  go  ‘duh’  when  you  hear  it,”  she  said, 
“but  it  realty  helps  to  create  a  framework  for  how 
we  look  at  our  business  and  what  additional  ser¬ 
vices  might  make  sense  to  package  under  each 
function,”  Ottman  explained. 

The  function  set  as  a  small-medium-large 
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approach  that  allows  researches  to 
choose  how  much  they  want. 

The  Wall  Street  Journal  Interactive 
Edition  (http://wsj.com)  is  one  example 
of  “a  browse  product,”  she  said.  “It  really 
is  how  most  people  read  newspapers.” 

Readers  look  at  the  front  page  and 
decide  where  to  go  from  there.  In  focus 
groups  said  serendipity  was  a  prime 
concern.  Because  people  don’t  usually 
decide  in  advance  what  to  read,  the 
interactive  edition  “allows  people  to  act 
on  their  interests  as  they  discover 
them,”  Ottman  said. 

The  interactive  edition  has  30, (XK) 
paid  subscribers,  12%  from  100  nations 
overseas,  and  another  lOO.tXX)  trial  sub¬ 
scriptions  from  an  agreement  to  market 
the  service  with  Microsoft’s  Internet 
Explorer.  Fewer  than  half  of  the  interac¬ 
tive  subscribers  subscribe  to  the  Wall 
Street  Journal  on  newsprint,  and  inter¬ 
active  users  are  younger  and  richer  than 
readers  of  the  newspaper,  she  said. 

“The  interactive  edition  is  definitely 
driven  out  of  a  traditional  newspaper 
model  with  advertising  picking  up  the 
bigger  share  of  the  freight.” 

The  service  puts  users  in  control  of 
choosing  stories  and  defining  subjects 
of  interest. 

Sometimes  that  means  choosing  pub¬ 
lications,  and  “sometimes  you  don’t 
even  know  something  has  value  to  you, 
which  is  why  it’s  so  great  to  have  all  of 
the  Dow  Jones  services,  because  we 
have  this  incredibly  rich  amount  of 
sources.” 

One  of  Dow  Jones’  most  popular 
products,  DowVision,  which  will  be 
available  on  the  Web  later  this  fall.This 
direct-to-desktop  customized  news  ser¬ 
vice  offers  an  alert  function  in  its 
CustomClips  feature.  It  can  be  used  to 
route  different  topics  and  subjects  to 
different  departments  —  a  function  that 
helps  “accommodate  deeper  informa¬ 
tion  needs  without  everyone  having  to 
wade  through  information  they  are  not 
interested  in,”  Ottman  said. 

For  power  research,  Dow  Jones  has 
introduced  a  new  version  of  News/ 
Retrieval,  replete  with  3,4(X)  sources. 
One  of  the  “grandparents  of  the  busi¬ 
ness  information  online  maiket,”  until 
recently  News/Retrieval  was  hard  to  use 
and  expensive. 

One  of  the  improvements  to  simplify 
searching  involved  categorizing  sources 
by  type,  industry,  regions  and  title. 
CustomClips  is  also  available  on  this 
product. 


BY  HOAG  LEVINS 

At-Risk 
Reading  Time 


By  THE ’iTAR  2001 , 
television  and 
print  newspapers 
will  lose  significant  por¬ 
tions  of  tlieir  most  valu¬ 
able  customers  to  online 
news  and  special-interest 
computer  programming, 
according  to  a  new  study 
by  Forrester  Research. 

Based  on  current  patterns  of  con¬ 
sumers  buying  and  using  computers,  the 
study  predicts  that  print  newspapers 
could  lose  as  much  as  14%  of  their  read¬ 
ership  over  the  next  five  years. 

Forrester  is  a  Cambridge,  Mass.-based 
research  organization  that  conducts 
maiket  analysis  for  newspaper  organiza¬ 
tions,  such  as  Gannett  and  PAFET,  a  con¬ 
sortium  of  six  media  companies  includ¬ 
ing  Pulitzer  Publishing,  Cowles  Media 
and  McClatchy  Newspapers.  It  also 
works  for  CBS,  NBC  and  a  variety  of 
Fortune  500  companies. 

The  PC  time  and  money  study  was 
aimed  at  understanding  how  the  prolif¬ 
eration  and  use  of  home  computers  is 
changing  behavior  patterns  of  American 
families.  Researchers  interviewed  a 
select  group  of  PC-owning  families,  as 
well  as  personnel  from  25  major  corpo¬ 
rations  or  organizations  that  also  study 
home  PC  use.The  project  sought  to 
explore  such  behavioral  questions  as: 
Where  are  consumers  getting  the 
money  to  buy  computers,  software  and 
Internet  access?  What  activities  are  they 
giving  up  in  order  to  spend  time  on 
their  computers?  How  do  other  media 
consumption  habits  change  as  users 
gain  computer  experience? 

The  answers,  in  short,  are  that  con¬ 
sumers  are  sacrificing  vacations  and 
other  leisure  activities,  and  frequently 
taking  bank  loans,  in  order  to  buy  com¬ 
puters;  they  are  giving  up  TV  time  to 
use  computers;  and  are  moving  away 

Levins  is  editor  of  Editor  &  Publisher 
Interactive  (e-mail:  editor@mediain- 
fo.com),  where  this  article  appeared 
in  slightly  different  form. 
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from  TV  and  print 
newspapers  as  they 
engage  with  the 
Internet  and  other 
interactive  computer 
activities  at  home. 

Researchers  also 
found  that  the  desire 
for  home  computers  is 
strong  and  growing 
stronger  and  cuts  across  all  socioeco¬ 
nomic  levels.  Even  lower-income  fami¬ 
lies  go  to  extraordinary  lengths  to  own 
one. 

Even  though  home  computers  cost 
far  more  than  television  sets  or  radios, 
and  their  useful  lives  are  &r  shorter,  the 
study  said,  “Ongoing  expenses  of  hun¬ 
dreds  or  thousands  of  dollars  per  year 
put  the  cost  of  computers  on  a  level 
above  even  cable  TV  service.  Yet  even 
with  these  barriers,  computers  have 
penetrated  more  than  a  third  of 
American  homes.” 

“Home  computer  ownership  has 
now  become  a  standard  part  of  the 
American  Dream,”  explained  Bill  Bass, 
one  of  the  authors  of  the  report.  “We 
find  a  nearly  universal  feeling  among 
parents  that  they  must  have  a  home 
computer  for  their  kids,  otherwise  the 
kids  are  not  going  to  be  able  to  make  it 
in  the  world.” 

He  said  government  efforts  recently 
to  extend  hitemet  access  to  school- 
children  “only  heightened  parents’  sense 
that  having  one  at  home  is  crucial.And, 
once  they  obtain  that  computer,  the 
behavior  patterns  of  the  entire  fiunily 
begin  to  change  as  they  become 
increasingly  involved  with  computer 
activities.” 

As  part  of  their  drive  to  increase 
household  penetration,  Bass  said  PC 
hardware  manufacturers  have  gone  so 
far  as  to  study  what  kinds  of  machines 
would  most  attract  to  low-income  fami¬ 
lies. 

They  found,  for  instance,  that  because 
many  families  without  desks  put  com¬ 
puters  on  dining  tables  or  snack  tray 
tables,  low-end  machines  should  be  con- 
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figured  more  like  rugged  laptops  than 
current  desktop  boxes. 

Meanwhile,  the  prices  of  complete, 
low-end  PC  systems  ate  dropping  so 
low  that  some  service  providers  are 
now  considering  whether  to  offer  free 
or  heavily  discounted  PCs  to  households 
that  sign  up  for,  say,  long-term  Internet 
access. 

Based  on  consumer  and  pricing 
trends,  Forrester  projects  that  the  num¬ 
ber  of  American  households  with  PCs 
will  increase  from  33%  now  to  between 
53%  and  60%  by  2001. 

In  that  scenario,  network  television 
begins  to  feel  the  pain  of  a  broad  shift 
from  TV  to  computer  use,  the  study 
says,  losing  44  hours  a  year  of  viewing 
time,  or  nearly  5%.  Newspapers  and 
basic  cable  lose  22  hours  year,  14%  and 
nearly  6%,  respectively,  of  annual  usage. 
Magazines  lose  1 1  hours  a  year,  a  14% 
decline. 

Today,  according  to  the  report,TV  is 
the  medium  most  affected,  as  78%  of  PC 
households  shift  time  from  TV  watching 


INTERACTIVE  COMMUNICATIONS 


“The  Internet  exceeds 
the  timeliness  and  depth 
of  newspapers  by  an 
order  of  magnitude. 

As  a  result,  consumers 
will  subscribe  less  and 
shift  to  newsstand 
purchases  on  an 
as-needed  basis.” 

to  computer  using.  But  researchers 
found  that  households  are  also  using  the 
Internet  in  ways  that  direcdy  threaten 
newspaper  reading  habits. 

“The  Internet  exceeds  the  timeliness 
and  depth  of  newspapers  by  an  order  of 
magnitude,”  the  researchers  wrote. 

“As  a  result,  consumers  will  subscribe 
less  and  shift  to  newsstand  purchases 
on  an  as-needed  basis  ....  The  PC  will 
shove  aside  general-interest  newsmaga¬ 
zines  like  Time  and  Newsweek.  Special- 


interest  magazines  will  be  augmented 
rather  than  marginalized  by  deep  Web 
sites  as  hobbyists  pursue  their  enthusi¬ 
asm.” 

On  the  other  hand,  researchers  pre¬ 
dict  that  radio  and  recorded  music  will 
be  only  mildly  affected  by  the  PC  trend, 
while  the  home  video,  movie  theater 
and  pay  cable  businesses  are  not  likely 
to  be  impacted  at  all  by  widespread  PC 
availability  in  homes. 

“The  full  drama  is  only  beginning,” 
they  report. 

“By  2001,  the  PC  will  be  20  years  old. 
Television  viewing  habits  developed 
over  40  years.  In  the  six  years  of  our 
model,  the  subtle  start  of  larger  change 
is  evident ....  The  PC  is  a  cancer  that 
will  eat  away  at  the  vital  audiences  of 
established  media.” 

Because  PCs  attract  college-educated, 
white-collar,  high-income  households, 
they  predict,  “Any  media  that  loses  [sic] 
these  customers  to  the  PC  must  pay 
attention  to  the  shift  —  no  matter  how 
slow  —  that  is  under  way.” 
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LEGAL  BRIEFS 


OK  to  run  wire 
copy  as  is:  court 

News  organizations  may  rely 

on  wire  service  reports  without 
checking  the  stories  first  for  accuracy,  a 
Michigan  appeals  court  has  ruled.The 
so-called  “wire  service  defense”  has 
been  successfully'  argued  in  other 
states,  but  it  was  not  previously  recog¬ 
nized  in  Michigan. 

The  appellate  ruling,  released  Sept. 
30,  upheld  a  request  by  the  Detroit  Free 
Press  to  dismiss  a  lawsuit  by  baseball 
player  Steve  Howe’s  father, Virgil. 

In  1986,  the  newspaper  published  a 
story'  in  which  Howe  was  quoted  as  say¬ 
ing  his  father’s  drinking  problems 
caused  financial  troubles  for  his  family. 
The  story  moved  on  the  Knight-Ridder 
Tribune  service. 

The  elder  Howe  said  the  quotes  were 
false  and  defamatory,  and  he  sought 
more  than  $10,000  in  damages. 

The  appeals  court  said  it  would  be 


unreasonable  to  expect  local  news 
organizations  to  independently  verify 
the  accuracy  of  every  wire  service  story, 
“which  the  local  organization  has  no 
reason  to  believe  is  inaccurate  and  is 
received  from  a  reputable  news-gather¬ 
ing  agency.” 

Free  Press  attorney  Herschel  Fink  said 
the  court’s  ruling  protects  not  only  news 
outlets  that  use  wire  stories,  but  also 
wire  services  that  pick  up  stories  from 
newspapers  and  transmit  them.  —  AP 

Politician  wins 
TV  libel  case 

A  STATE  LAWMAKER  won  a  $5.5  mil¬ 
lion  libel  verdict  against  a  TV  sta¬ 
tion  for  a  1991  broadcast  that  he  said 
cost  him  Houston’s  mayoral  election. 

In  a  10-2  verdict  for  Rep.  Sylvester 
Turner,  a  jury  decided  Oct.  14  that 
KTRK  and  reporter  Wayne  Dolcefino 
libeled  him  by  linking  him  to  an  insur¬ 
ance  scam  involving  a  faked  death. 


To  successfully  sue  for  libel,  a  public 
official  must  prove  an  organization 
acted  with  actual  malice,  which  is 
defined  as  knowing  a  story  is  false  or 
having  serious  doubts  as  to  its  accuracy. 

The  jury  ruled  that  KTRK  should  pay 
Turner  just  over  $5  million  and  that 
Dolcefino  should  pay  $500,000. 

The  station  said  it  would  appeal. 
Dolcefino  had  no  comment. 

In  1991,Tumer  was  in  a  tight  runoff 
race  for  mayor  with  developer  Bob 
Lanier,  who  went  on  to  win  the  first  of 
three  twoyear  terms.  Six  days  before 
the  election.  KTRK  aired  Dolcefino’s 
report  on  a  man’s  attempt  to  swindle 
life  insurance  companies  by  foking  his 
own  death.  The  report  said  Turner  was 
the  lawyer  who  prepared  the  man’s  will 
before  the  staged  disappearance,  and 
questioned  whether  he  was  aware  the 
drowning  was  a  hoax.  Turner  main¬ 
tained  the  report  cost  him  the  election. 
KTRK  and  Dolcefino  contended  it  was 
an  accurate  report  questioning  Turner’s 
qualifications.  — AP 
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Post-it 

In  Post-Press 


Last  month,  3M  unveiled  an  automatic  applicator 
for  preprinted  rolls  of  itsTip-in  Notes.The  compa¬ 
ny  said  it  will  offer  the  machine  at  no  cost  to  print¬ 
ers  with  large  enough  volumes. 

Like  free  razors  that  drive  blade  sales,  3M  stands 
to  gain  by  the  giveaway  because  only  it  supplies 
Post-it  Notes,  and  it  is  handling  printing  of  the  Tip- 
in  Notes  ads.  While  newspapers  are  but  one  catego¬ 
ry  of  print  product  suitable  for  the  sticky  ads,  their 
front  pages  may  prove  to  be  a  more  desirable  envi¬ 
ronment  than  direct  mail  fliers,  catalogs  or  the 
pages  of  other  products  already  printed  with  ads. 

With  daily  deadlines  and 
especially  for  large  press 
runs,  however,  newspapers 
that  want  to  ensure  the  ads’ 
application  may  want  to 
apply  the  ads  before  bundles 
are  trucked  away  and  with¬ 
out  hiring  armies  of  part-time 
employees. 

With  the  new  machine, 
said  3M  business  develop¬ 
ment  staffer  Tim  Metens,  pub¬ 
lishers  are  “virtually  assured 
the  note  gets  attached." 

Marketed  by  3M’s 
Commercial  Office  Supply  Division  in  St.  Paul,  the 
21^ 'to  3 'wide  machine,  with  its  base  unit,  stands 
about  5'A'  high  and  stretches  15'.  It  applies  3'x3'' 
3'x4'’,and  3 'xS 'adhesive-backed  ad  sheets  to 
printed  products  ranging  from  3'x5'  to  I4''xl7' 

—  large  enough  for  a  folded  newspaper  or  newspa¬ 
per  section,  which  may  be  no  more  than  %'  thick, 
according  to  Tun  Mertens. 

In  addition  to  broadsheet  or  tabloid  newspapers, 
Mertens  suggested  TV  program  listings  booklets, 
Sunday  magazines  or  promotional  inserts  as  other 
products  suitable  for  carrying  the  sticky  ads. 

Mertens  said  the  machine’s  speed  depends  on 
the  size  of  the  receiving  product.  3M’s  target 
speed,  he  said,  is  10,000  Tlp-it  Notes  per  hour. 

Large-volume  users  will  be  asked  to  pay  only  the 
cost  of  shipping  the  equipment  —  which  Mertens 
put  at  $5,000  or  less  —  and  to  use  only  3M-printed 
Post-it  Notes.  He  said  that  by  retaining  ownership, 
3M  would  find  it  easier  to  implement  upgrades  for 
speed  and  handling  of  new  products. 

Mertens  defined  a  large-volume  user  as  a  shop 
producing  more  than  50,000  copies.  Publishers 
with  lower  press  runs,  he  said,  will  probably  find  it 
more  cost-effective  to  buy  preprinted  Post-it  Note 


Make  way  for  another  machine  in 
crowded  mailrooms. 

Unlike  equipment  that  inserts 
die  burgeoning  volume  of 
preprinted  advertising  into  news¬ 
papers,  this  piece  of  equipment,  from  3M  Co., 
sticks  preprinted  ads  onto  newspapers.  And  some¬ 
thing  else  —  the  machine  is  free. 

For  ROP  ads,  publishers  spend  millions  of  dollars 
on  fast,  color<apable  presses  to  give  advertisers 
the  quality  reproduction  they  demand.  For  free¬ 
standing  inserts,  they  also  spend  large  sums  to 

automate  the  otherwise  labo- 
rious  and  time-consuming 
practice  of  inserting 
preprints  by  hand. 

But  until  now,  carriers  for 
dozen  papers  that 
offer  3M  Post-it  Tip-in  Notes 
have  had  to  manually  attach 
—  one  newspaper  at  a  time 
—  the  familiar,  easily  remov¬ 
able.  self-adhesive  sheets  that  are  preprinted  with 
ads. 

The  ubiquitous  Post-it  Note  has  become  a  conven¬ 
ient  medium  for  placing  advertising  on  a  newspa¬ 
per’s  otherwise  inviolable  front  page.Three  years 
ago,  the  Boston  Globe  tried  out  Post-it  Note  ads.  As 
of  this  summer,  45  U.S.  newspapers  were  selling 
and  carrying  Post-it  Note  ads  printed  for  them  by 
the  3M  company  iE&P,  Sept.  14,  p.  22). 


Until  now,  carriers 
for  the  few  dozen 
papers  that  offer 
ads  on  3M  Post-it 
Notes  have  had 
to  stick  them  on 
manually  —  one 
newspaper  at 
a  time 


3M's  machine  for  applying 
Post-it  Notes  advertising  on 
print  products 
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pads  and  apply  the  individual  ad  sheets 
manually. 

3M  is  considering  models  designed 
for  the  newspaper  production  environ¬ 
ment,  but  for  now,  said  Mertens,  it  has 
no  provision  for  online  connection  to 
the  press  delivery.  For  mailroom  opera¬ 
tions,  he  said,  3M  will  woiic  with  a 
newspaper’s  post-press  equipment  sup¬ 
pliers. 

Although  newspapers  have  been 
applying  Hp-it  Note  ads  manually, 
Mertens  said  that  in  addition  to  tests  in 
3M’s  labs,  the  new  machine  has  been 
used  in  tests  at  regional  magazines  for 
three  years. 

Machine  setup  at  customer  sites  will 
be  worked  out  on  a  case-by-case  basis, 
according  to  Mertens.  He  said  shoppers 
that  have  tried  the  machine  load  their 
print  products  on  pallets,  transport 
them  to  a  machine  and  then  feed  by 
hand. 

Installation  is  accomplished  within 
hours  and  requires  leveling,  compressed 
air,  and  electricity.  Mertens  estimated 
two  days  or  less  for  training,  depending 
on  the  number  of  shifts  involved. 

Training  is  for  operation  only;  3M 
handles  repairs.  In  a  deadline  situation, 
however,  Mertens  said  a  problem  proba¬ 
bly  could  be  solved  by  a  production 
staffer’s  phone  call  to  a  3M  technician. 


Weekly  Newsprint 
Use  Is  Surveyed 

JUST  HOW  GOOD  a  customer  for 
newsprin:  is  the  weekly  community 
newspaper  industry? 

The  biggest  assocLaion  of  weekly  and 
community  papers,  the  National 
Newspaper  Association,  wants  to  find 
exactly  how  much  newsprint  weekly 
newspapers  consume  and  hopes  the 
number  will  translate  into  greater  mar¬ 
ketplace  clout  for  nondaily  papers. 

Daily  newspapers  regularly  report 
their  consumption  to  the  newsprint 
industry,  but  weekly  papers  do  not. 
Suppliers  currently  operate  on  a  guessti¬ 
mate  that  nondailies  account  for  25%  to 
30%  of  total  newsprint  consumption. 

“Now  nobody  believes  if  we  find  that 
magic  number  all  our  newsprint  prob¬ 
lems  will  disappear,  but  it’s  important 
that  we  do  operate  on  facts,”  Lakeway 
Publishing  Co.  President  R.  Jack  Fishman 
told  the  111th  annual  NNA  convention 
in  Nashville  recently. 


Fishman  announced  that  NNA  had 
joined  with  the  American  Forest  and 
Paper  Association  to  produce  a  study 
that  will  for  the  first  time  measure  week¬ 
ly  newspapers’  consumption  of  news¬ 
print. 

Both  NNA  member  and  nonmember 
newspapers  are  being  surveyed  on  the 
number  of  pages  printed  during  speci¬ 
fied  time  periods.The  study  began  Oct.  1. 

“We  are  very  curious  to  know  what 
we  will  find  in  this  study,”  said  Jeff 
David,  publisher  of  the  Denham  Springs 
(La.)  News,  and  chairman  of  NNA’s 
newsprint  committee. 

“We  know  that  weekly  newspaper  cir¬ 
culations  have  grown  dramatically  in  the 
past  10  years,”  he  added,  “and  that  the 
burgeoning  development  of  free,  niche 
market  and  suburban  ne^'spapers  has 
had  an  impact  upon  the  newsprint  mar¬ 
ket.  What  we  don’t  know  is  whether  that 
consumption  approximates  earlier  esti¬ 
mates  or  not.  If  the  estimates  are  correct, 
that’s  great.  If  they  are  not,  a  different  out¬ 
come  either  way  is  going  to  have  an 
important  impact  upon  the  newsprint 
marketplace.  We  all  have  an  interest  in 
operating  from  good  numbers,  whether 
we  are  producers  or  consumers  of 
paper.” 

American  Forest  and  Paper  Association 
CEO  W  Henson  Moore  said  the  joint  pro¬ 
ject  will  help  both  sides  “by  taking  some 
of  the  guessworic  out  of  our  business.” 

Wilson  Cunningham  Co  ,  a  Fairfax, 
Va.,  consulting  firm,  is  woiking  on  the 
study,  to  be  overseen  by  a  task  force  of 
the  paper  association  and  NNA’s  news¬ 
print  committee,  chaired  by  Robert 
Nutting,  vice  president  of  Ogden  News¬ 
papers  in  Wheeling,  WVa. 

—  Mark  Fitzgerald 

Elcorsy  Shows 
Digital  Press 

IN  A  TRICKLE  the  industry  hopes  will 
one  day  be  a  flood,  digital  presses  are 
showing  up  at  more  newspaper  shows. 

The  latest  case  in  point  was  the 
Elcography  digital  press  introduced  at  this 
year’s  Nexpo  by  Elcorsy,  a  St.  Laurent, 
Quebec-based  firm,  and  Tokyo-based  Toyo 
Ink  Manufacturing  Co.  Ltd. 

This  24-inch  web  press  prints  directly 
from  computer  files  using  a  technique, 
based  on  electroco^ulation  technology, 
that  the  companies  have  trademarked 
under  the  name  Elcography. 

Ultra-short  electronic  pulses  activated 


by  an  array  of  negative  electrodes  coagu¬ 
late  polymer  strands  in  a  water/ink  pig¬ 
ment  solution.  These  activated  polymers 
can  be  selectively  grafted  onto  a  positive 
electrode  in  three-dimensional  dots.  A  rub¬ 
ber  blade  similar  to  a  gravure  doctor  blade 
swipes  the  imaging  cylinder,  revealing  an 
image  that  is  transferred  to  the  web  with 
a  cold  pressure  transfer  of  the  quick-dry¬ 
ing  ink. 

With  each  turn  of  the  cylinder,  the 
image  is  continuously  refreshed,  allowing 
operators  to  download  a  different  digital 
image  for  each  page. 

Elcorsy  maiketing  vice  president  Pierre 
Castegnier  said  the  company  is  position¬ 
ing  the  press  in  the  newspaper  industry 
for  short-run  insert  or  supplement  print¬ 
ing. 

Three  Japanese  weeklies  are  using  the 
press  right  now  to  print  short  runs  of 
booklet-sized  inserts,  Castegnier  said,  and 
the  company  figures  the  press  is  cost- 
effective  in  runs  up  to  40,000  copies. 

Castegnier  said  Elcography  was  discov¬ 
ered  in  1971  when  his  father,  Adrien,  then 
a  photofinisher,  was  trying  to  devise  a  dig¬ 
ital  color  printer.  Elcography  has  been 
used  professionally  in  photofinishing 
since  around  1984,  Pierre  Castegnier  said. 

Last  year,  Toyo  Ink  approached  Elcorsy 
about  developing  inks  to  adapt  the  press 
for  newsprint  web  printing.  Pierre 
Castegnier  said  the  company  was  heart¬ 
ened  by  the  initial  reception  at  Nexpo. 

“There  has  been  a  lot  of  interest,  and,  of 
course,  newspapers  can  quickly  see  the 
advantage  for  them,”  he  said. 

—  Mark  Fits^erald 

Cascade,  Adobe 
Enter  Agreement 

CASC\DE  SYSTEMS  INC.  and  Adobe 
Systems  Inc.  have  agreed  to  cooper¬ 
ate  on  integrating  Adobe’s  Supra  archi¬ 
tecture  into  Cascade’s  Orion  RIP  and  its 
database  server  products. 

The  announcement  came  at  Sept.  10  at 
the  Seybold  conference  in  San  Francisco. 
Orion  is  based  on  Adobe’s  CPSI  engine 
and  PostScript  output  language. 

“The  ability  to  maintain  high-end 
printing  standards  when  printing  from 
PDF  files  will  allow  customers  to  opti¬ 
mize  the  capabilities  of  their  output 
devices  and  significantly  speed  up  their 
work  flow,”  said  Gary  Muller  of  Cascade, 
based  in  Andover,  Mass. 

Supra  incorporates  Adobe’s  PostScript 
and  Portable  Document  Format. 
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Vendors’ 

Agreements 


Polybibron  Tech¬ 
nologies  Inc. ,  Billerica, 

Mass.,  has  signed  a  let¬ 
ter  of  intent  to  buy  the 
NAPP  Systems  Inc. 
subsidiary  of  Lee  Enterprises  Inc. 
for  $55  million  in  a  deal  expected 
to  close  by  year-end. 

Founded  two  years  ago, 

Polyfibron  acquired  the  printing  products  business 
of  WR.  Grace  Co.  Among  other  products,  it  sup¬ 
plies  offset  printing  blankets  and  flexo  printing 
cushions.  NAPP,  based  in  San  Marcos,  Calif.,  is  the 
leading  supplier  of  photopolymer  flexo  and  letter- 
press  platemaking  systems  for  newspapers. 

Lee  president  and  CEO  Richard  D.  Gottlieb  said 
the  sale  will  permit  his  company,  headquartered  in 
Davenport,  Iowa,  to  concentrate  on  its  core  media 
businesses.  Proceeds  from  the  sale  will  be  available 
for  stock  repurchases  or  other  investments. 

As  a  result  of  “renewed  concentration  on  its  ink 
and  pigment  business,”  Detroit-based  Flint  Ink 
Corp.  signed  a  letter  of  intent  to  sell  the  assets  of 
David  M  Company,  its  offset  printing  blanket  manu- 
fiicturing  unit  in  Longwood,  Fla.,  to  Day 
International  Inc. ,  Dayton. 

The  86-employee  blanket  maker  was  part  of 
Flint’s  1990  acquisition  of  ink  supplier  Sinclair  & 
Valentine.  Flint  expects  the  sale  to  be  completed 
by  year-end.  It  said  Day  plans  “no  significant 
changes”  to  David  M,  which  it  will  operate  sepa¬ 
rately  from  its  existing  business  in  printing  plates 
and  consumable  products  for  the  textile  industr). 

Germany  ’s  Siemens  Nixdotf  sold  its  circulation 
systems  to  Sysdeco  Finland,  headquartered  in 
Oulu.  Four  SN  staffers  also  moved  to  Sysdeco,  in 
sales,  support  and  product  development. 

In  consultation  with  customers,  Sysdeco  said  it 
aims  to  create  a  system  that  combines  the  best 
functions  of  its  own  Cirix  circulation  and  SN’s  sub¬ 
scription  systems.The  company  said  development 
will  focus  on  integrating  “circulation  and  advertis¬ 
ing  systems  to  allow  the  use  of  common  customer 
information”  for  marketing  purposes. 

Gannett  Media  Technologies  International, 
Cincinnati,  will  integrate  the  SkedMaster  photo 
management  system  from  Journey  Ccmimu- 
wfca/to»ts,  Charlottesville, Va.,  in  its  DiGiCol  multi- 
media  information  archiving  and  management  sys¬ 


tem.  SkedMaster,  developed  five 
years  ago  by  staffers  at  California’s 
Orange  County  Register,  generates 
work  schedules,  imports  reporters’ 
photo  requests  and  tracks  photo 
assignment  trends. 

DuPont  Printing  &  Publishing, 
Wilmington  Del.,  will  maiket 
entry-level  platesetters  manufactured  by  Cymbolic 
Sciences  International  Inc. ,  Blaine,  Wash.  DuPont 
said  the  agreement  makes  it  “the  principal  world¬ 
wide  distributor”  of  Cymbolic’s  Newsjet  (newspa¬ 
per)  and  Platejet  (commercial)  computer-to-platc 
imagers.  DuPont  makes  Howson  SBD  plates  for  the 
CTP  machines. 

Harlequin  Inc. ,  Cambridge,  Mass.,  announced  sev¬ 
eral  agreements. ream  /ffc.,also  in 
Cambridge,  licensed  its  TrueType  font  processor  for 
use  in  Harlequin’s  ScriptWorks  RIP  management 
system,  allowing  users  to  download  TrueType  font 
data  from  any  platform. 

A  partnership  with  Seiko  Instruments  U.SA. , 
San  Jose,  Calif.,  has  resulted  in  the  Harlequin  Color 
Proofing  system,  which  shares  the  architecture 
used  by  Harlequin  RIP-based  imagesetters,  provid¬ 
ing  a  common  RIP  arcliitecture  for  generating 
proofs  and  final  output  to  eliminate  inaccuracies 
and  ensure  matching  proofs  to  on-press  results. 

Harlequin  also  became  a  licensee  of  Pantone 
Inc. ,  Carlstadt,  N.J.,  in  an  arrangement  allowing  the 
Harlequin  Color  Management  System  to  provide 
calibrated  reproduction  of  named  colors  from  the 
Pantone  Matching  System  as  specified  in  the  design 
application  and  named  in  the  job  file. 

Polaroid  Graphics  /mag/wg, Waltham,  Mass., 
licensed  ScriptWorics  and  ScriptWorks  MicroRIP, 
and  will  work  with  Harlequin  to  develop  technolo¬ 
gies  that  include  the  Harlequin  Color  Management 
System  for  application  to  PGl’s  dry  proofing. 

NewYoik-based/.3f,AG.£l  Inc.  now  markets  and 
provides  integration  consulting  for  all  products 
from  Ckisceuie  Systems  Inc. , Andover,  Mass. 
Cascade  products  include:  MediaSphere  multimedia 
digital  archive,  DataFlow  work  flow  management, 
ImageFlow  file  server,  netwoik  router,  OPl/font/e- 
mail  server  and  production  control  system  with 
PostScript  preflight  checking;  /W3  Web  extensions 
for  MediaSphere  and  DataFlow;  and  Orion,  an 
Adobe  CPSl-based  output  system. 
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1996;  Detroit  newspapers  did  not  file  a  report 

due  to  the  strike. 
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3  Washington  Post 

117,996 

6,206 

15,343 

2,681 

2,094 

413 

1,362 

31,895 

3,352 

1.776 

27.411 

17,954 

2,022 

3.668 

1.819 

4  Chiaqto  Iribune 

112,390 

11,819 

8,143 

6,557 

1,859 

1,509 

1,001 

38,481 

3,765 

2,189 

4.119 

22,836 

1,490 

5,645 

2.977 

S  New  York  Daily  News 

100,567 

2,143 

3,705 

1,381 

3,301 

19,089 

10,484 

2,137 

914 

25,379 

29,739 

30 

1,482 

783 

6  Philadelphia 

Inquirer 

188,872 

3,930 

11,001 

1,405 

3,774 

1,925 

44,828 

41,689 

1874 

4,485 

21,978 

45,491 

606 

3,130 

2,756 

7  Dallas  Morning  Neii« 

286,637 

8,485 

12,057 

1,215 

2,229 

5,939 

60,710 

81,371 

3,519 

139 

61,757 

12,535 

1,041 

6.368 

29,272 

B  Boston  Globe 

145,593 

8,958 

5.807 

493 

6,538 

3,356 

3,937 

52.720 

3,186 

3,731 

584 

43,587 

3,168 

4,910 

4  618 

9  Houston  Chronicle 

165,214 

9,753 

9,167 

3,105 

348 

3,348 

6,366 

75,221 

4,968 

73 

9,993 

30.4% 

650 

4,515 

8,211 

10  Atlmita  journal  A 
Constitution 

136,826 

6,374 

13,686 

585 

818 

3,057 

7,559 

49,708 

16,922 

3,0% 

12.545 

14,055 

1,313 

3.860 

3,248 

it  Minneapolis  Star 
Tribune 

105,004 

1,768 

5,095 

357 

3,333 

317 

2,173 

16,399 

8,015 

3,192 

43,694 

12,135 

688 

4,813 

5,025 

12  San  Francisco 

Examiner  ft 

Chronicle 

87,329 

4,541 

4,123 

3,641 

350 

1,205 

6,062 

43,000 

1,808 

15 

757 

16,148 

1,485 

1,857 

2,337 

13  Newsday 

75,312 

3,552 

1,528 

32 

2,892 

989 

10,203 

•  15.973 

5.755 

42 

899 

25,431 

1,040 

4,980 

1,9% 

14  Newark  Star  Ledger 

165,461 

11,029 

10,406 

237 

3,143 

4,467 

15,2% 

22,078 

7,821 

4,372 

43,543 

32,133 

922 

6,997 

3,017 

15  Pfioenix  Arizona 
Republic 

85,988 

612 

10,011 

3,540 

4,045 

3,456 

32,221 

3,322 

1,722 

9,%6 

8,460 

1,700 

2,971 

3.%2 

16  St  Louis  Post 

Dispatch 

81,166 

654 

6,472 

344 

4,493 

586 

31 

37,862 

2,859 

367 

5,850 

14,476 

42 

6,062 

1,068 

17  Cleveland  Plain 

Dealer 

82,081 

1,134 

6,430 

285 

10,4T5 

422 

3,276 

30,391 

2,800 

5,309 

6,444 

6,132 

471 

6,016 

2,4% 

18  Stymie  Hmes/Po^- 
Intelligencer 

81,211 

2,478 

7,371 

2,067 

988 

3,361 

7,322 

32,304 

3,456 

1,432 

1,072 

10,973 

831 

4,830 

2,726 

19  Miami  Herald 

119,644 

981 

7,276 

129 

580 

505 

45,498 

29,599 

2,779 

209 

2,290 

19,650 

1,986 

7,273 

889 

20  Baltimore  Sun 

151,791 

1,173 

18,936 

4% 

2,035 

314 

42,118 

22,013 

2,935 

4,421 

37,759 

15,529 

443 

1.988 

1,631 

'Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31, 1996;  Detroit  newspapers  did  not  file  a  report  due  to  the  strike. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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September  1996  Advertising  Data 
Supplied  By  Newspapers 


1996 

FULL  PART 

RUN  RUN 

1995 

FULL  PART 
RUN  RUN 

ALBANY,  N.Y. 

Times  Union-a/d 

ROP  Local . 

29,916 

34,928 

Preprint  Local . 

35,853 

49,850 

ROP  National . 

4,754 

4,105 

Preprint  National . 

460 

575 

Classilied . 

42,167 

40,201 

Total . 

.  113,150 

129,659 

Times  Union-S 

ROP  Local . 

15,373 

15,585 

Preprint  Local 

98,105 

90,371 

ROP  National . 

2,090 

2,112 

Preprint  National . 

17,508 

18,690 

Classilied  . 

..  20,025 

17,997 

Total . 

..  153,101 

144,755 

GRAND  TOTAL 

..  266,251 

274,414 

YEAR  TO  DATE 

..  2,095,543 

2,068,614 

ALBANY,  QRE 

Democrat'Herald’e 

ROP  Local . 

..  22,587 

22,062 

ROP  National . 

140 

235 

Classilied . 

.  23,937 

23,689 

GRAND  TOTAL 

46,664 

45,986 

YEAR  TO  DATE 

..  416,535 

435,237 

ALBUQUERQUE,  N.M. 

Journal-m 


ROP  Local . 

33,587 

38,057 

Preprint  Local . 

4,515 

21,156 

1,548 

24.768 

ROP  National . 

1,580 

1,955 

Preprint  National . 

129 

Display  Classified . 

16,280 

21,281 

In-Column  Classified . 

28,569 

27,570 

Total . 

84,531 

21,285 

90,411 

24,768 

Tribune-e 

ROP  Local . 

22,198 

24,337 

Preprint  Local . 

4,515 

15,480 

6,579 

14,061 

ROP  National . 

1,467 

1,818 

Display  Classified . 

15,234 

19,831 

In-Column  Classilied . 

28,569 

27,570 

Total . 

71,983 

15,480 

80,135 

14,061 

Journal-S 

ROP  Local . 

14,790 

10,169 

Preprint  Loal . 

37,539 

45,924 

7,869 

46,053 

ROP  National . 

567 

1,362 

Preprint  National . 

15,738 

258 

14,190 

Display  Classified . 

15,936 

11,154 

In-Column  Classified . 

17,137 

12,470 

Total . 

100,807 

46,182 

57,214 

46,053 

GRAND  TDTAL.. 

257,321 

82,947 

227,760 

84,882 

YEAR  TD  DATE.. 

2,230,378 

702,727  2,113,410 

823,526 

BENNINGTON,  VT 

Banner-m 


ROP  Local . 

6,854 

10,142 

Preprint  Local . 

1,228 

1,515 

ROP  National . 

158 

276 

Preprint  National . 

82 

165 

Display  Classified . 

4,647 

5,727 

In-Column  Classified . 

6,267 

4,985 

GRAND  TOTAL... 

19,236 

22,810 

YEAR  TO  DATE... 

N/A 

*Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 

FULL  PART  FULL  PART  i 
RUN  RUN  RUN  RUN  : 

CASA  GRANDE,  ARIZ. 

DIspatch-e  j 


ROP  Local . 

14,721 

13,386 

ROP  National . 

292 

632 

Display  Classified . 

2,449 

2,101 

In-Column  Classified . 

7,794 

7,213 

GRAND  TOTAL... 

25,256 

23,332 

YEAR  TO  DATE... 

202,910 

217,738 

CHAMPAIGN,  ILL. 

News  Gazette-eS 


ROP  Local .  37,276  994  37,649  655 

Preprint  Local .  101,265  44,763  117,777  48,504 

ROP  National .  1,690  2,358 

Preprint  National .  17,931  18,834 

Classified .  35,637  33,466  1,650 


GRAND  TOTAL...  193,799  45,757  210,084  50  809 

YEAR  TO  DATE...  1,628,567  393,260  1,759,862  393,699 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local . 

28,248 

26,009 

Preprint  Local . 

18,127 

14,040 

ROP  Nalional . 

98 

Preprint  National . 

961 

Classilied . 

9,575 

10,444 

GRAND  TOTAL... 

56,911 

50,591 

YEAR  TO  DATE... 

492,719 

490,297 

DURHAM,  N.C. 


Herald-Sun-m 


ROP  Local . 

30,635 

31,026 

ROP  National . 

1,669 

1,190 

Classified . 

23,810 

25,568 

Total . 

56,114 

57,784 

Herald-Sun-S 

ROP  Local . 

15,983 

11,612 

ROP  National . 

1,783 

381 

Classified . 

5,629 

4,515 

Total . 

23,395 

16,508 

GRAND  TOTAL... 

79,509 

74,292 

YEAR  TO  DATE... 

640,336 

633,230 

ERIE,  PA. 


Times-e 

ROP  Local . 

19,784 

20,890 

Preprint  Local . 

34,344 

26,343 

ROP  Nalional . 

1,179 

954 

Preprint  National . 

1,138 

Classified . 

34,133 

36,524 

Total . 

90,578 

84,711 

Times-S 

ROP  Local . 

9,795 

8,233 

Preprint  Local . 

95,860 

74,524 

ROP  Nalional . 

1,295 

460 

Preprint  Nationai . 

9,980 

8,004 

Classified . 

.  21,780 

17,332 

Total . 

.  138,710 

108,553 

GRAND  TOTAL.. 

.  229,288 

193,264 

YEAR  TO  DATE.. 

.  1,800,445 

1,773,628 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local .  87,424  134,242  92,576  133,099 

Preprint  Local .  24,226  58,216  38,470  61,372 


1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ROP  National .  21,002  5,211  17,340  5,562 

Preprint  National .  23,696  3,068  19,478  696 

Classilied .  166  066  60,863  190,062  52,399 


GRAND  TOTAL...  322,414  261,600  357,926  253,128 
YEAR  TO  DATE...  3,282,615  2,799,889  3,424,211  2,725,848 

FORT  WAYNE,  IND. 


Journal  Gazette-m 


ROP  Local . 

18,831 

3,604 

23,164 

3,721 

Preprint  Local . 

8,968 

48,228 

19,630 

40,778 

ROP  National 

1,876 

1,801 

320 

Preprint  National . 

322 

88 

552 

Classified . 

47,859 

790 

40,088 

1,123 

Total . 

77,856 

52,710 

85,235 

45,942 

News  Sentinel-e 

ROP  Local . 

18.887 

3,604 

22,883 

3,721 

Preprint  Local 

8,968 

44,197 

19,630 

40,136 

ROP  Nalional . 

1,897 

1,815 

320 

Preprint  Nalional . 

322 

88 

552 

Classified... 

46,784 

790 

39,651 

1,123 

Total . 

76,858 

48,679 

84,531 

45,300 

Journal  Gazette-S 

ROP  Local . 

8,592 

1,144 

9,766 

652 

Preprint  Local 

21,955 

59,882 

20,350 

51,360 

ROP  Nalional . 

1,054 

67 

704 

Preprint  National . 

11,592 

600 

10,592 

176 

Classified... 

24,790 

167 

24,005 

83 

Total . 

67,983 

61,860 

65,417 

52,271 

GRAND  TDTAL.. 

.  222,697 

163,249 

235,183 

143,513 

YEAR  TO  DATE.. 

.  1,987,496  1 

,628,873  2,210,348  1,487,970 

GREENSBURG,  PA. 


Tribune-Review-m 


ROP  Local . 

23.272 

23.849 

Preprint  Local . 

21.024 

10,640 

24,179 

9.344 

ROP  National 

763 

840 

Display  Classified . 

16,575 

16,154 

In-Column  Classified . 

34,286 

33,001 

Total . 

95,920 

10,640 

98,023 

9,344 

Tribune-Review-S 

ROP  Local . 

27, ’08 

21,304 

Preprint  Local . 

50,624 

27,682 

33,292 

22,228 

ROP  National . 

672 

298 

Preprint  National . 

14,950 

12,480 

Display  Classified . 

25,556 

20,136 

In-Column  Ciassiiieo . 

22,197 

13,671 

Total . 

,  141,707 

27,682 

101,181 

22,228 

GRAND  TDTAL... 

.  237,627 

38,322 

199,204 

31,572 

YEAR  TO  DATE... 

.  1,871,984 

311,478  1,875,807 

227,488 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 

ROP  Local . 

49,819 

27,043 

53,055 

35,535 

Preprint  Local . 

109,908 

108,489 

ROP  National . 

10,142 

9,663 

Preprint  National . 

25,155 

17,802 

Classified . 

89,520 

82,556 

GRAND  TOTAL.. 

.  284,544 

27,043 

271,565 

35,535 

YEAR  TO  DATE.. 

.  2,529,415 

289,635  2,563,358 

287,082 

LOUISVILLE,  KY. 

Courier-Journal-a/d 

ROP  Local . 

38,728 

12,557 

36,272 

17,252 

Preprint  Local . 

47,598 

46,387 

ROP  Nalional . 

1,849 

757 

32 

Classified. 

52,753 

17,610 

40,330 

17,665 

Total . 

.  93,330 

77,765 

77,359 

81,336 
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VlKASl  RKI)  IN  INCHKS 


FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ROP  Local . 

20,535 

146  20,383 

Preprint  Loral 

71,061 

ROP  National . 

872 

741 

Preprint  National . 

11,445 

Classified . 

25,719 

17,917 

Total . 

47,126 

82,652  39,041 

GRAND  TOTAL... 

140,456 

160,417  116,400 

YEARTO  DATE... 

1,151,290  1.387,769  1,024,086 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

30,958 

34,893 

ROP  National . 

1,034 

2,188 

Classilied . 

32,772 

31,217 

Total . 

64,764 

68,298 

N.H.  Sunday  News-S 

ROP  Loral . 

17,053 

14,269 

ROP  National . 

739 

552 

Classilied . 

26,926 

18,583 

Total . 

44,718 

33,404 

GRAND  TOTAL.. 

109  482 

101,702 

YEAR  TO  DATE.. 

926,237 

926,526 

NASHVILLE,  TENN. 


Tennessean-m 

ROP  Local .  32,578 

Preprint  Local  17,865 

ROP  National .  2,858 

Classilied  46,797 

Total .  100,098 


Banner-e 

ROP  Local . 

Preprint  Local  .. 
ROP  National ... 
Classified . 


Total .  83,565 

Tennessean-S 

ROP  Local .  21,242 

Preprint  Local .  35,734 

ROP  National .  1,414 

Preprint  National .  11,968 


Classified .  ^,421 

Total .  96,779 

GRAND  TOTAL...  280,442 
YEAR  TO  DATE...  2,532,014 


NORTH  BAY,  ONTARIO 


ROP  Loral . 

22,251 

15,167 

Preprint  Loral . 

53,531 

57,632 

ROP  National . 

5,618 

4,497 

Preprint  National . 

5,260 

3,822 

Classilied . 

23,228 

16,178 

GRAND  TOTAL... 

109,888 

97,296 

YEAR  TO  DATE... 

967,877 

789,383 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Loral . 

34,514 

35,848 

Preprint  Loral . 

28,767 

29,799 

28,380 

ROP  National . 

28 

123 

Preprint  National . 

129 

129 

Clarified 

14,648 

14,363 

GRAND  TOTAL... 

78,086 

29,799 

78,843 

YEAR  TO  DATE...  655,564  277,479  721,842  275,415 
*Inclicates  newspapers  reporting  figures  in  lines. 


1996  1995 

FULL  PART  FULL  PART 

_  RUN  RUN  RUN  RUN 

PORTLANO,  MAINE 

Press  Herald-m 

ROP  Local .  22,316  2,292  28,984  2,223 

Preprint  Loral .  15,408  10,805 

ROP  National .  837  1,069 

Preprint  National .  420 

Classilied .  18,077  14,273 

Total .  56,638  2,292  55,551  2,223 

Telegram-S 

ROP  Local .  16,468  18,237 

Preprint  Loral .  36,288  38,711 

ROP  National .  588  625 

Preprint  National .  3,229  3,587 

Classilied . .  17,247  21,470 

Total .  73,820  82,630 

GRAND  TOTAL  ..  130,458  2,292  138,181  2,223 

YEARTO  DATE...  1,198,075  19,904  1,260,790  20,725 


1996  1995 

FULL  PART  FULL  PART 


RUN 

RUN 

RUN 

RUN 

Times-Dispatch-S 

ROP  Loral . 

17,621 

18,300 

Preprint  Local . 

19,747 

2,937 

20,157 

451 

ROP  National . 

895 

512 

Preprint  National . 

9,771 

8,136 

Classilied . 

23.862 

20,231 

Total . 

71,8% 

2,937 

67,336 

451 

GRAND  TOTAL.. 

160,934 

10,190 

152,217 

9,268 

YEAR  TO  DATE.. 

1,524,526 

101,414  1,554,079 

93,242 

RIVERSIDE,  CALIF. 

Press-Enterprise-m 


ROP  Loral . - . 

49,662 

48,236 

55,471 

21,778 

ROP  National . 

9,483 

628 

7,774 

426 

Classified . 

89,000 

12,003 

102,760 

6,635 

GRAND  TOTAL.. 

.  148,145 

60.867 

166,005 

28,839 

YEAR  TO  DATE.. 

.  1,317,354 

412,476  1,408,139 

260,921 

PROVIDENCE,  R.I. 


SAN  BERNARDINO,  CALIF. 


Journal-Bullebn-a/d 
ROP  Loral . 

30,235 

26,010 

31,882 

21,653 

ROP  Loral . 

Preprint  Local 

31,882 

38,018 

Preprint  Loral . 

10,101 

74,528 

11.893 

79,852 

ROP  National . 

6.695 

ROP  National . 

2,671 

220 

2,670 

220 

Preprint  National . 

4,771 

Preprint  National . 

2.540 

3,515 

Classified . 

56,384 

Classilied . 

31,956 

1,788 

33,182 

1.812 

GRAND  TOTAL.. 

.  137,750 

Total . 

74,963 

105.086 

79,627 

107,052 

YEAR  TO  DATE.. 

.  1,334,167 

ROP  Loral . 

...  24,678 

18,921 

Preprint  Local . 

71,147 

80,720 

60,051 

ROP  National . 

2,820 

1,622 

Preprint  National . 

13,908 

183 

11.854 

Classified . 

...  15,612 

13.289 

Total . 

...  128,165 

80,903 

105,737 

SAN  DIEGO,  CALIF. 

Union  Tribune-mS 


GRAND  TOTAL...  203,128  185,989  185,364  170,158 
YEAR  TO  DATE...  N/A 


ROP  Loral . 

.  102,938 

16,032  124,303 

15.722 

ROP  National . 

13,885 

1,083  14,160 

772 

Classified . 

104,948 

18,258  99,526 

14,338 

GRAND  TOTAL.. 

.  221,771 

35,373  237,989 

30,832 

YEAR  TO  DATE.. 

.  2,060,564 

338,605  2,186,938 

306,556 

READING,  PA. 


SAN  FRANCISCO,  CALIF. 


Times  &  Eagle-m/e 


ROP  Loral . 

26,410 

30,007 

Preprint  Loral . 

20,810 

17,205 

ROP  National . 

778 

1,073 

Classified 

36,461 

37,897 

Total . 

84,459 

86,182 

Eagle-S 

ROP  Loral . 

27,567 

21,582 

Preprint  Loral . 

12,960 

64,615 

11,290 

ROP  National . 

12,315 

10,951 

Preprint  National . 

11,610 

10,260 

Classified . 

23,188 

24,182 

Total . 

87,640 

64,615 

78,265 

GRAND  TOTAL.. 

172,099 

64,615 

164,447 

YEAR  TO  DATE.. 

1,624,024 

273,905  1,661,254 

REND,  NEV. 

Gazette-Journal-m 

ROP  Loral . 

53,514 

67,132 

Preprint  Loral . 

.  103,852 

89,985 

ROP  National . 

1,390 

844 

Preprint  National . 

9,328 

8,964 

Classified . 

.  62,225 

66,412 

GRAND  TOTAL. 

230,309 

233.337 

YEAR  TO  DATE. 

2,237,024 

2,347,923 

Chronicle-m 

ROP  Local.  34,683  11,845  45,960  9,175 

Preprint  Loral  62,063  51,966 

ROP  National  18,511  242  15,860  55 

Preprint  National .  4,940  2,470 

Classified...  56.906  42,229 

Total .  177,103  12,087  158,485  9,230 


Examiner-e 

ROP  Loral . 

Preprint  Loral . 

ROP  National . 

Preprint  National . 
Classilied... 

Total . 


32,756  10,305  45,191  8,322 

62,063  51,966 

18.149  22  15,080  12 

4,940  2,470 

56,293  41.498 

174,201  10,327  156,205  8,334 


Examiner/Chronicle-S 

ROP  Loral .  25,277  3,739  28,123  3,930 

Preprint  Loral . _...  91,906  79,816 

ROP  National  11,241  7  12,133 

Preprint  National .  16,770  22,360 

Classified...  33,062  25,456 

Total .  178,256  3,746  167,888  3,930 

GRAND  TOTAL...  529,560  26,160  482,578  21,494 

YEAR  TO  DATE...  3,711,095  196,578  3,713,073  207,685 

SPOKANE,  WASH. 

Spokesman-Review-m 


RICHMOND,  VA. 


Times-Dispatch-m 


ROP  Loral . 

34,378 

5,742 

33,936 

Preprint  Loral . 

...  13,021 

1,508 

15,162 

ROP  National . 

2,761 

2,011 

Preprint  National . 

3 

Classified . 

...  38,878 

33,772 

Total . 

..  89,038 

7,253 

84,881 

ROP  Loral . 

36,469 

35.639 

Preprint  Local 

4,247 

6,040 

ROP  National 

4.038 

4,307 

Preprint  National . 

49 

Display  Classified . 

29,109 

33,738 

In-Column  Classified . 

14,077 

15,388 

Total . 

87,989 

95,112 

Spokesman-Review-S 
ROP  Loral . 

13,660 

9,068 

Preprint  Loral . 

5.746 

4,701 

ROP  National . . 

4,622 

5,880 
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AD  BRIEFS  , 


AD  DATA 


1996  1995 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

Preprint  National . 

811 

952 

Display  ClassiflecI . 

20,057 

15,095 

In-Column  Classified .... 

4,667 

3,765 

Total . 

49,563 

39,461 

GRAND  TOTAL.. 

137,552 

134,573 

YEAR  TO  DATE.. 

1,150,192 

1,215,028 

TOLEDO,  OHIO 

Blade-m 

ROP  Local . 

25,415 

5,452 

27,244 

5,878 

Preprint  Local . 

24,255 

28,224 

ROP  National . 

2,282 

132 

1,101 

61 

Preprint  National . 

1,008 

Classified . 

17,547 

654 

18,603 

608 

Total . 

69,499 

6,238 

76,180 

6,547 

Blade-S 

ROP  Local 

19,979 

16,498 

Preprint  Local . 

80,388 

58,401 

ROP  National . 

1,656 

982 

Preprint  National . 

17,829 

15,498 

Classified 

16,609 

12,602 

Total . 

136,461 

103,981 

GRAND  TOTAI.. 

205.960 

6,238 

180,161 

6,547 

YEAR  TO  DATE. 

.  1,635,164 

58,247  1,625,300 

63,238 

TULSA,  OKLA. 

World-m 

ROP  Local . 

28,175 

7,053 

30,305 

6,829 

Preprint  Local . 

10,432 

14,705 

9,094 

27,874 

ROP  National . 

1,536 

6 

1,117 

Preprint  National . 

482 

65 

Display  Classified . 

14,430 

16,726 

In-Column  Classified ... 

19,033 

20,472 

Total . 

.  73,606 

22,246 

77,779 

34,703 

World-S 

ROP  Local . 

19,254 

17,880 

Preprint  Local . 

57,721 

45,268 

ROP  National . 

745 

671 

Preprint  National . 

11,938 

8,932 

Display  Classified . 

17,859 

13,979 

In-Column  Classified ... 

14,343 

10,818 

Total . 

.  121,860 

97,548 

GRAND  TOTAL. 

.  195,466 

22,246 

175,327 

34,703 

YEAR  TO  DATE. 

.  1,649,581 

241,409 

,631,579 

291,371 

TWIN  FALLS,  IDAHO 

Trmes-News-mS 

ROP  Local . 

29,465 

27,493 

Preprint  Local . 

..  100,114 

83,468 

ROP  National . 

55 

166 

Display  Classified . 

24,938 

26,170 

In-Column  Classified .. 

6,503 

5,492 

GRAND  TOTAL 

..  161,075 

142,789 

YEAR  TO  DATE 

..  1.403,079 

1,331,145 

WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Local . 

32,304 

2,825 

35,978 

3,847 

Preprint  Local . 

9,156 

24,790 

10,372 

23,483 

ROP  National . 

4,452 

2,902 

Preprint  National . 

88 

2,012 

88 

1,423 

Classified . 

43,095 

46,147 

84 

Total . 

89,095 

29,627 

95,487 

28,837 

Journal-S 

ROP  Local . 

13,826 

747 

12,903 

1,319 

Preprint  Local . 

14,784 

29,632 

12,616 

26,975 

ROP  National . 

2,048 

1,050 

Preprint  National . 

11,494 

9,448 

Classified . 

22.329 

19,971 

84 

Total . 

64,481 

30,379 

55,988 

28,378 

GRAND  TOTAL 

153,576 

60,006 

151,475 

57,215 

YEAR  TO  DATE 

1,385,794 

590,809  1,384,276 

545,866 

♦Indicates  newspapers  reporting  figures  in  lines. 


Subscribers 
get  a  tree 

WHAT  BETTER  APPROACH  for  a 
newspaper  circulation  campaign 
than  to  appeal  to  the  hearts  of  readers? 

Denver’s  Rocky  Mountain  News  real¬ 
ized  readers  felt  strongly  about  recycling 
and  conservation,  according  to  Bruce 
Johnson,  vice  president  of  circulation, 
from  the  volume  of  letters  expressing 
concern  about  the  huge  numbers  of  trees 
cut  down  each  year  to  supply  newsprint 
for  the  News. 

Johnson  had  to  figure  a  way  to  draw  in 
new  subscribers  —  and  make  sure  the 
offer  was  friendly  to  the  environment.  So 
he  came  up  with  a  program  that  spoke  to 
readers’  concerns:  The  News  offered  to 
plant  a  tree  on  behalf  of  every  new  sub¬ 
scriber. 

New  subscribers  who  paid  for  six 
months,  got  six  months  free,  and  a  tree 
planted  for  them 

Current  subscribers  were  not  left  out 
of  this  offer,  either.  By  extending  their  sub¬ 
scriptions  for  one  year,  they  also  got  a 
seedling  planted  on  their  behalf. 

The  trees  were  planted  in  woodlands 
damaged  by  fire  and  floods. 

Johnson  said  tlie  offer  was  a  great 
retention  device  that  produces  “good 
response”  and  helped  reduce  chum. 

Condom  ads 
sneak  on  TV 

An  unwritten  agreement  forbid¬ 
ding  condom  ads  on  television  has 
begun  to  crumble,  with  four  network 
affiliates  now  airing  a  commercial  featur¬ 
ing  a  skeleton  explaining  why  he  refused 
to  use  such  protection. 

WCVB-Ty  the  ABC  affiliate  in  Boston, 
recently  became  the  fourth  station  in  the 
country  to  agree  to  show  the  ads  for 
Lifestyles  condoms,  though  only  after 
midnight.  KRPC-TV  in  Houston,  KING-TV 
in  Seattle,  and  KCPM-TV  in  Chico,  Calif., 
all  NBC  affiliates,  began  running  the  com¬ 
mercials  earlier.  All  but  Chico  are  in  top 
20  markets. 

“This  is  not  a  decision  people  are  mak¬ 
ing  lightly,”  said  Elizabeth  Cheng,  the 
Boston  station’s  program  manager.  “But 
I  we’re  in  a  position  to  see  the  parade  of 
i  statistics  and  the  stories  about  the  num- 
j  ber  of  unwanted  pregnancies  that  are  out 
I  there,  as  well  as  the  rising  incidence  of 


sexually  transmitted  diseases.  What  we  re 
doing  is  responding  to  a  problem  in  our 
community.” 

The  sudden  and  consecutive  approvals 
come  after  a  decade  of  pressure  from 
AIDS  activists  and  others.  Broadcast  out¬ 
lets  had  declined,  citing  opposition  from 
viewers  who  say  such  ads  encourage  sex 
outside  marriage. 

“Why  is  today  different?  Because  you 
have  station  managers  at  the  local  level 
who  just  believe  it’s  the  right  thing  to 
do,”  said  Carol  Carrozza,  director  of  mar¬ 
keting  at  Ansell  Consumer  Products  in 
Eatontown,  N.J.,  which  makes  LifeStyles 
condoms. 

Forty-one  stations  continue  to  refuse 
the  ad,  according  to  Carrozza,  who  noted 
that  most  run  public  service  announce¬ 
ments  about  condom  use  and  AIDS  fur¬ 
nished  by  the  federal  Centers  for  Disease 
Control. 

All  the  major  networks  also  have 
turned  down  the  UfeStyles  commercial, 
although  it  has  been  running  for  a  year 
on  MTV  and  Comedy  Central  on  cable. 

ANA  names 
print  chair 

Ellen  bravo,  corporate  media 

manager  at  AT&T,  was  named  chair¬ 
person  of  the  print  advertising  commit¬ 
tee  of  the  Association  of  National 
Advertisers  Inc.  (ANA),  which  is  a  three- 
year  term. 

Members  of  the  print  advertising  com¬ 
mittee  are  responsible  for  the  print  adver¬ 
tising  function  at  their  respective  compa¬ 
nies.  Currently,  Bravo  is  responsible  for 
the  supervision  and  coordination  of  all 
print  advertising  for  AT&T  and  its  busi¬ 
ness  units.  She  supervises  AT&T’s  agency 
of  record  for  print,  develops  print  adver¬ 
tising  guidelines  for  all  of  AT&T,  and 
directs  its  agencies  in  conducting  circula¬ 
tion  delivery  audits  and  post-analyses  of 
positioning  and  print  activity. 

NNN  names  VPs 

Gayle  champagne  and  Carol 

Karasick  were  named  vice  presi¬ 
dents  of  the  Newspaper  National 
Network  (NNN).  Both  Champagne,  NNN 
vice  president/national  automotive  sales 
director,  and  Karasick,  NNN  vice  presi¬ 
dent/media  director,  have  been  with 
NNN  since  its  launch  in  1994. 
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Three-Way  Deal 

Eight  daily  newspapers  and  one  nondaily  will  trans¬ 
fer  ownership  as  part  of  a  three-way  deal  between 
Thomson  Newspapers,  HoUinger  International  Inc.  and 
Cox  Newspapers  Inc. 

The  unique  deal  calls  for  Thomson  to  transfer  to  HoUinger 
three  dailies,  in  exchange  for  three  dailies,  one  nondaily  and 
cash.  Cox  would  gain  two  papers  from  HoUinger. 

FoUowing  is  a  breakdown  of  the  deal: 

Thomson  wiU  transfer  to  HoUinger  the  Register-News  of 
Mount  Vernon,  lU.,  News  &  Eagle  of  Enid,  Okla.,  and  Herald- 
Palladium  in  St.  Joseph,  Mich.The  three  newspapers  have  a 
combined  circulation  of  about  67,000. 

HoUinger  wUl  transfer  to  Thomson  four  Indiana  papers 

_  with  a  combined  circulation 


Eight  dailies 
and  a  weekly 
shuffle  in  deal 
involving  three, 
chains 


of  approximately  12,000.The 
are  the  Daily  News, 
Greensburg;  News-Times, 
Hartford  City;  Republican, 
RushvUle;  and  the  nondaily 
Herald  Tribune,  BatesviUe. 

Cox  wUl  receive  from 
HoUinger  the  Daily 
Southerner  of  Tarboro,  N.C., 
and  the  News  Messenger  of  MarshaU,Texas,  with  a  combined 
circulation  of  about  15,000. 

The  transfer  to  Cox  is  an  extension  of  an  August  deal 
between  Thomson  and  Cox  in  which  Cox  agreed  to  swap 
five  suburban  Phoenix  daUies  and  the  Yuma  Daily  Sun  for 
two  North  Carolina  daUies,  cash  and  other  considerations. 

According  to  Brian  Cooper,  Cox  senior  vice  president,  his 
company  got  involved  in  the  agreement  only  through  the 
insistence  of  Thomson. 

‘This  second  deal  reduces  the  amount  of  cash  they  wiU 
have  to  pay,”  he  said.  “Instead,  they  wUl  pay  us  with  the  two 
papers.” 

The  meat  of  the  negotiations,  however,  was  between 
HoUinger  and  Thomson,  said  Cooper.  The  idea  of  an 
exchange  began  to  germinate  as  executives  of  both  compa¬ 
nies  sought  ways  to  control  costs.  ConsoUdating  holdings  into 
one  geographic  region  proved  to  be  the  winning  approach, 
though  for  Thomson  it  was  a  continuation  of  a  strategy 
begun  years  earUer. 

Although  the  companies  had  been  taUdng  for  some  time 
about  the  possibUities  of  transferring  newspapers,  it  took 
about  a  month  to  get  an  agreement  hashed  out,  said  HoUinger 
executive  Jerry  Strader,  president  of  American  PubUshing  Co. 

AU  that  remains  to  finalize  the  agreement  is  the  assembly 
of  legal  documents  and  executive  signatures,  said  Strader, 
who  said  the  board  of  directors  of  each  company  has 
approved  the  agreement. 

WhUe  the  arrangement  may  seem  unusual,  those  involved 
downplayed  the  deal. 

‘Swapping  goes  on  quite  a  bit,”  said  Cooper.  “What  is  a  bit 
unique  is  there  are  three  parties  involved.  I’m  not  aware  of 
many  that  are  this  complex.” 

For  Strader,  it  was  simple  because  the  deal  made  sense.  “Each 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

I  STOCK  11/13/96 

11/6/96 

11/13/95 

1  A.H.  Belo  Corp.  (NY) 

37.25 

38.50 

35.00 

1  American  Media  Inc.  (NY) 

5.25 

5.125 

4.75 

Central  Newspapers  Inc.  (NY) 

40.75 

40.375 

31.25 

i  Dow  Jones  &  Co.  Inc.  (NY) 

33.375 

32.125 

36.25 

j  Gannett  Co.  Inc.  (NY) 

77.25 

76.625 

55.875 

1  Gray  Comm.  Sys.  (NY) 

19.125 

19.25 

19.625 

I  Harte-Hanks  Comm.  (NY)  * 

25.875 

24.875 

21.50 

I  HoUinger  International  (NY) 

12.25 

12.25 

11.00 

i  Knight-Ridder  Inc.  (NY)  # 

39.00 

36.25 

30.25 

i  Lee  Enterprises  Inc.  (NY)  •* 

22.375 

22.125 

19.6875 

1  McClatchy  Newspapers  Inc.  (NY) 

28.125 

27.625 

20.00 

Media  General  Inc.  (AM) 

29.75 

30.00 

31.125 

I  New  York  Times  Co.  (AM) 

36.625 

36.125 

29.875 

i  Providence  Journal  (NY)  ## 

30.875 

31.75 

N/A 

I  Pulitzer  Publishing  Co.  (NY)  *** 

49.125 

49.375 

34.50 

I  E.W.  Scripps  Co.  (NY) 

51.375 

48.125 

37.50 

1  Times  Mirror  Co.  (NY) 

47.75 

47.00 

28.625 

1  Tribune  Co.  (NY) 

85.50 

83.25 

64.00 

:  Washington  Post  Co.  (NY) 

339.00 

335.00 

294  25 

1  *  Adjusted  for  3  for  2  stock  split  as  of  1 2/95 

i  **  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

:  .**  fg|-  4  fQf  3  j^ock  split  as  of  1 1/1/96 

:  #  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

i  ##  Initial  Public  Offering  6/24/96 
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Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

i  STOCK 

11/13/96 

11/6/96 

11/13/95 

I  HoUinger  Inc.  (a) 

13.95 

13.55 

10.375 

News  Corp.  Ltd.  (c) 

21.50 

22.00 

19.00 

i  Pearson  Ltd.  (b) 

7.30 

7.25 

6.38 

i  Quebecor  Inc.  Class  A  (a) 

23.35 

23.35 

20.875 

j  Reuters  Holdings,  ADR  (c) 

73.75 

71.875 

55.375 

1  Southam  Inc.  (a) 

18.50 

18.75 

13.25 

1  Thomson  Corp.  (a) 

26.50 

26.50 

18.625 

1  Toronto  Sun  Publishing  Corp.  (a) 

15.95 

15.95 

10.875 

1  Torstar  Corp.  (a) 

31.15 

30.50 

22.50 

I  (a)  Quotes  are  in  Canadian  dollars 
i  (b)  Quotes  are  in  British  pounds 

I  (c)  Quotes  are  in  U.S.  dollars 

j  Prepared  for  E&P  bv  Schroder  Wertheim  &  Co.  Inc. 
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BY  DAVID  ASTOR 


It’s  Reigning  A  Cat 
And  Dog  In  Hit  Strip 

PATRICK  MCDONNELL  BEGAN  illustrat-  “I  like  being  positive,”  | 
ing  Russell  Baker’s  New  York  Times  he  said.“'rhere’s  enough 

Magazine  column  while  in  his  early  negative  stuff  in  the 
20s,  and  went  on  to  do  freelance  draw-  world.”  i 

ings  for  a  number  of  other  prestigious  McDonnell  also  bucks  ^ 


PATRICK  MCDONNELL  BEGAN  iUustrat- 
ing  Russell  Baker’s  New  York  Times 
Magazine  column  while  in  his  early 
20s,  and  went  on  to  do  freelance  draw¬ 
ings  for  a  number  of  other  prestigious 
publications. 

Needless  to  say,  he  enjoyed  the  work. 

“But  in  the  back  of  my  heart  and  mind,  I  thought 
I  wasn’t  doing  what  I  should  be  doing,”  McDonnell 
said. 

That  something  was  a  comic  strip,  which  the 
cartoonist  began  doing  for  King  Features  Syndicate 

_ in  1994.  Now,  only  two  years 

later,  “Mutts”  is  in  nearly  400 
newspapers,  and  McDonnell 
has  neither  the  time  nor 
financial  need  to  do  much 
illustrating  anymore. 

Actually,  the  New  Jersey 
resident  is  doing  quite  a  job 
of  illustrating  “Mutts,”  which 
is  considered  one  of  the  best- 
drawn  strips  in  an  age  when 
many  comics  read  better 

than  they  look. 

“The  art  is  really  important,”  said  McDonnell.  “It’s 
what  draws  you  into  a  strip.  Comics  are  a  visual 
medium.” 

The  “Mutts”  creator  knows  how  to  write,  too.  But 
here,  again,  McDonnell  is  not  your  typical  modern- 
day  cartoonist.  While  many  of  his  peers  produce 
comics  with  a  hip,  cynical  edge,  McDonnell  prefers 
a  kinder,  gentler,  “stop-and-smell-the-roses” 
approach. 


“Mutts’'  co-stars 
Mo<H:h  and  Earl 
have  paired 
their  way  into 
nearly  400 
papers  since 
1994  ' 


“I  like  being  positive,”  r  I 

he  said.“'rhere’s  enough 
negative  stuff  in  the 
world.” 

McDonnell  also  bucks 
the  trend  of  more  topicali¬ 
ty  in  comics  by  trying  to 
keep  the  “real  world”  from 
entering  “Mutts.”  His 
canine  and  feline  co-stars 
think  about  food,  sleep, 
the  weather  and  other 
basics  of  life  as  they  get  in 
and  out  of  all  kinds  of 
humorous  situations. 

And,  although  Earl  the 

dog  and  Mooch  the  cat  ! _ _ 

talk  to  each  other,  they  Patrick  McDonnell  and  Earl 
usually  act  more  like  ani¬ 
mals  than  humans.  That  is,  animals  with  personali¬ 
ties  “a  Uttle  on  the  silly  side.” 

Mooch,  the  instigator  of  many  “Mutts”  scenarios, 
is  an  amalgam  of  several  cats  McDonnell  grew  up 
with.  Earl  is  partly  based  on  the  cartoonist’s  real- 
life,  seven-year-old  dog  of  the  same  name,  and  also 
looks  like  a  canine  character  that  has  appeared  in 
McDonnell’s  illustrations  for  years. 

Supporting  characters  include  Earl’s  owner, 

Ozzie;  Mooch’s  owners,  Millie  and  Frank,  who  live 
next  door;  and  several  other  creatures  gradually 
introduced  after  the  comic  was  launched.  One  of 
them  is  Sid  the  fish,  who’s  not  very  pleased  about 
living  in  a  small  bowl. 

“I  sympathize  with  that  character,”  joked 


McDonnell,  who  knows  his  comic  history,  pays  homage  to  "Little  Nemo  in  Slumberland"  at  the  start  of  this  strip. 
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‘What  A  Comic  Strip  Should  Be’ 


Charles  Schulz  wrote  the  foreword  to 
a  “Mutts"  collection  published  this 
year  Andrews  and  McMeel.  It  is 
reprinted  here  with  the  “Peanuts”  car¬ 
toonist’s  permission. 

HIGHEST  compU- 
W  ment  I  can  pay  Patrick 
McDonnell?  He  keeps  coming  up  with 
ideas  I  wish  I  had  thought  of  myself.A 
perfect  example  would  be  the  strip 
where  Earl  and  Mooch,  the  cat,  are 
looking  at  a  flock  of  birds  and  Mooch 
says, 'Hey,  I  know  that  guy.’ 


“To  me,  ‘Mutts’  is  exactly  what  a 
comic  strip  should  be.  It  is  always  fun 
to  look  at,  and  the  two  main  characters 
are  wonderfully  innocent.  Patrick  has 
created  a  little  world  that  exists  within 
itself.  Everyone  in  ‘Mutts’  from  the  little 
pet  fish  to  the  butcher  behind  his 
counter,  is  funny.  Earl,  of  course,  holds 
it  all  together  and  as  always  it  is  the 
way  he  is  drawn  that  makes  him  so 
good.  It’s  hard  to  believe  that  after  100 
years  of  comics,  Patrick  could  come  up 
with  a  new  and  perfect  little  dog.  I  like 
everything  about  ‘Mutts.’” 


McDonnell.  “He’s  like  a  cartoonist  cooped 
up  in  a  studio  with  nowhere  to  go!” 

Obviously,  McDonnell  does  get  out  — 
such  as  when  he  flew  to  Germany  this 
year  to  accept  the  Max  und  Moritz  Prize 
for  best  international  comic  strip  artist. 
He  also  rides  the  train  periodically  to 
NewYoik  City  (where  he  earned  a 
degree  at  the  School  of  Visual  Arts  in 
1978)  and  takes  Earl  for  walks  around 
the  neighborhood. 

Earl  is  McDonnell’s  daytime  compan¬ 
ion  while  the  cartoonist’s  wife,  Karen,  is 
at  work.The  dog  seems  to  have  little 
desire  to  look  at  in-progress  “Mutts” 
strips,  but  does  drop  by  McDonnell’s 
home  studio  to  ask  for  a  walk  or  play 
baU. 

While  there,  Earl  can  listen  to  the 
classical,  jazz  and  Brazilian  music 
McDonnell  often  plays  while  at  the 
drawing  table. 

Earl  might  also  see  the  dog  and  cat 
photos  that  come  with  many  of  the 
hundreds  of  fan  letters  readers  send 
McDonnell  every  month. 

Another  fan  is  “Peanuts”  creator 
Charles  Schulz,  who  wrote  a  glowing 
foreword  (reprinted  in  a  sidebar  on  this 
page)  for  a  “Mutts”  collection  released 


this  summer  by  Andrews  and  McMeel. 
The  book  is  already  in  its  third  printing. 

Other  “Mutts”  book  collections  have 
been  published  in  some  of  the  25  or  so 
countries  in  which  McDonnell’s  comic 
is  syndicated. 

McDonnell  is  thrilled  that  Schulz  likes 
his  strip. “I  grew  up  reading  ‘Peanuts,’” 
he  said.  “It’s  probably  the  comic  that 
inspired  me  the  most.” 

The  40-year-old  McDonnell  also 
admires  the  work  of  a  number  of  now- 
departed  cartoonists,  including  Walt 
Kelly  (“Pogo”),  Elzie  Segar  (“Thimble 
Theatre”  a.k.a.  “Popeye”),  Percy  Crosby 
(“Skippy”),  Richard  Outcault  (“Buster 
Brown”),  Harold  Gray  (“Litde  Orphan 
Annie”),  Chester  Gould  (“Dick  Tracy”) 
and,  last  but  not  least,  George  Herriman 
(“Krazy  Kat”). 

Indeed,  McDonnell  spent  four  years 
of  his  life  woridng  on  a  well-received 
book  called  Krazy  Kat:  The  Art  of 
George  Herriman  (Abrams,  1986). 

This  was  smack  in  the  middle  of 


McDonnell’s  extensive  illustration 
career,  which  included  doing  drawings 
for  the  aforementioned  Russell  Baker 
column.  Parade,  Sports  Illustrated, 
Reader's  Digest,  Time  and  Forbes. 

McDonnell  —  who  recently  appeared 
on  the  FX  cable  network’s  Pet 
Department  show  —  has  also  done  the 
monthly  “Bad  Baby”  strip  in  Parents 
magazine  for  over  a  decade. 

When  it  comes  to  doing  the  daily  and 
Sunday  “Mutts,”  McDonnell  often  offers 
readers  gag-a-day  humor.  But  he  has  also 
begun  creating  more  story'  lines  for  Earl 
and  Mooch,  including  an  upcoming  holi¬ 
day  sequence  that  will  last  about  a 
month. 

And  after  that?  McDonnell  said  he 
feels  his  comic  has  a  diverse  enough 
cast  to  stay  fresh  for  years. 

“I  haven’t  even  begun  to  explore  the 
human  characters,”  he  noted. 

But  millions  of  readers  undoubtedly 
hope  McDonnell  will  continue  to  most¬ 
ly  focus  on  the  mutts  in  “Mutts.” 


Mooch  screams  over  ice  cream  in  a  summer  "Mutts”  episode  that  may  have  melted  readers'  hearts,  but  not  Earl's. 
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Huge  Circulation 
For  A  Tech  Mag 

ONNECT-TIME  MAGAZINE  was 
launched  the  week  of  Nov.  10  in  over 
50  newspapers  with  a  total  circulation  of 
more  than  6.7  million. 

The  monthly  tabloid  insert,  which 
describes  itself  as  “the  largest-circulation 
consumer  technology  publication  in  the 
world,”  said  it  expects  to  have  a  circulation 
of  9  or  10  million  by  next  spring. 

A  joint  effort  of  Universal  Press 
Syndicate  and  Schurz  Communications, 
Connect-Time  aims  to  supplement  exist¬ 
ing  high-technology/new  media  coverage 
by  ftxnosing  more  on  the  value  of  technol¬ 
ogy  than  on  bits,  bytes  and  product 
reviews.  Its  anecdotal  articles  discuss  how 
technology  fits  in  with  everyday  activities 
such  as  job-hunting,  banking  and  commu¬ 
nicating  with  femily  members. 

One  story  in  the  premiere  issue  focuses 
on  four  sisters  scattered  across  the  country 
who  meet  online  to  catch  up  on  each 
other  s  lives  and  the  health  of  their  moth¬ 
er,  who  is  battling  cancer. 

“These  stories  put  a  human  face  on 
technology,”  said  editor  in  chief  Harriet 
Choice,  who  is  also  Universal’s  vice  presi¬ 
dent/editorial  special  services.  The 
Connect-Time  publisher  is  Jack  McGann. 

There’s  also  other  material  for  people 
not  yet  connected,  those  newly  online,  and 
more  experienced  computer  users. 

Connect-Time  clients  include  the  Dallas 
Morning  News,  Denver  Post,  Arizona 
Republic,  Minneapolis  Star  Tribune, 
Cincinnati  Enquirer,  Milwaukee  Journal 
Sentinel,  Hartford  Courant,  Orange 
County  Register,  Sacramento  Bee,  Tampa 
Tribune  and  Boston  Herald. 

In  addition,  there’s  a  Web  site 
(http:/Avww.connect-time.com)  that  fea¬ 
tures  content  from  the  monthly  print  pub¬ 
lication,  other  content  that  can’t  fit  into  the 
magazine,  articles  submitted  by  readers  of 
client  newspapers,  links  to  newspaper 
Web  sites,  contests  that  send  computer 
users  searching  through  newspaper  sites,  a 
kids’  section  and  more. 

Holiday  Package 
Is  Being  Offered 

The  new  YORK  Times  Syndicate  is 
offering  a  holiday  package  containing 
seven  filatures,  including  a  story'  about  tlie 
history  of  Christmas  cards  and  a  piece 
about  a  “Hanukkah  lite”  meal. 


THC  DAILY  NtWf 

Ikmi:.''  BViuwawcf-ttaKMH 


The  first  issue 

TMS  Introduces 
Mutual  Package 

Tribune  media  services  has  intro¬ 
duced  the  TMS  Mutual  Funds  Wire. 
The  weekly  package  includes  a  col¬ 
umn,  by  former  Business  Week  staffer 
Werner  Renberg,  that  focuses  on  the  lat¬ 
est  trends  in  the  mutual  funds  industry. 
Renberg  recently  wrote  his  fourth 
book,  10  Minute  Guide  to  Mutual 
Funds,  for  Macmillan/Spectrum. 

There  is  also  a  column,  by  “Winning  at 
the  Savings  Game”  writer  Humberto 
Cruz  of  TMS,  about  stock  and  bond 
funds. 

And  there  is  the  “Momingstar  Mutual 
Fund  Close-Up”  feature. 

All  three  parts  of  the  package  are 
accompanied  by  graphics. 

Copley  Appoints 
Sales  Executive 

Dean  ABBOTT  has  joined  Copley 
News  Service  as  national  sales  direc¬ 
tor. 

He  previously  held  positions  at  USA 
Weekend  as 
director  of  on¬ 
line  services  and 
Western  region¬ 
al  director  of 
newspaper  rela¬ 
tions.  Abbott 
has  also  worked 
for  United  Press 
International 
and  the  Los 
Angeles  Times. 


Dean  Abbott 
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Political  Cartoon 
Is  Web-Specific 

Tribune  media  services  is  offering 

the  work  of  an  editorial  cartoonist 
who  draws  specifically  for  the  Internet. 

Former  Rochester  (N.Y.)  Democrat 
and  Chronicle  editorial  cartoonist  Bill 
Mitchell  now  works  full  time  launching 
his  weekly  Web  cartoons  into  cyberspace 
for  the  Excite  search  engine  (http:// 
www.excite.com). 

The  cartoons  combine  the  artist’s 
illustrations  with  sound,  animation  and  a 
variety  of  hyperlinks  to  other  Web  sites. 
Users  can  respond  instantly  by  e-mailing 
Mitchell. 

Mitchell’s  Web-specific  work  is  avail¬ 
able  free  as  an  add-on  to  TMS’s  Excite 
Web  Reviews  package  or  College  Press 
Exchange,  the  interactive  wire  service  for 
campus  newspapers.  The  cartoon  is 
offered  once  a  week,  retrievable  from 
TMS’s  bulletin  board  service. 

‘FreeZone’  Site 
Is  Kid-Oriented 

Thomson  TARGET  media  (TTM)  of 
Chicago  has  entered  into  an  agree¬ 
ment  with  Free  Range  Media  of  Seatde. 

The  result  is  a  kid-oriented  Web  site 
(http://freezone.com)  that  is  the  online 
companion  to  two  TTM  print  publica¬ 
tions:  curiocity  for  kids  and  curiocity’s 
Brainstorm. 

TTM  said  the  “curiocity’s  FreeZone” 
site,  aimed  at  kids  ages  10  to  16,  is  cur¬ 
rently  visited  more  than  800,(XX)  times 
weekly.  It  includes  graphics,  games,  chat 
rooms,  and  articles  authored  by  young 
people  on  news,  entertainment  and 
sports. 

The  site’s  online  “Mooselips”  personal¬ 
ity  will  be  joined  by  curiocity's  bookish 
“Critter”  character. 

Health  Package 
Will  Go  Monthly 

Thomson  TARGET  media  wUl  move 
healthfile,  its  1.3-million-circuiation 
syndicated  package,  from  a  quarterly  to 
monthly  publication  schedule  on  Jan.  1 . 

The  package,  which  goes  to  72  North 
American  newspapers,  contains  12  cam¬ 
era-ready  pages  of  health  and  fitness  arti¬ 
cles. 

TTM  is  based  in  Chicago. 


Stealing 

Continued  from  page  10 

Student  who  said  he  spotted  individuals 
loading  copies  of  the  paper  into  a  truck 
bearing  a  “No  on  209”  sticker.  About 
4,900  papers  were  found  dumped  in  a 
fountain  on  campus. 

When  word  of  the  thefts  reached  the 
paper,  Coleman  ordered  5,000  extra 
copies  to  be  printed  and  hand-delivered 
around  campus.  He  said  the  thievery  cost 
the  paper  several  thousand  dollars. 

“It  was  a  childlike  prank,”  Coleman 
commented  in  an  interview.  “I  don’t  see 
what  it  accomplished.  It  certainly  didn’t 
change  anyone’s  vote.  I  think  its  real  pur¬ 
pose  was  to  frustrate  the  Daily  Cal  staff.” 

In  an  editorial,  the  newspaper  said  it 
intends  to  prosecute  whoever  is  respon¬ 
sible  “to  the  fullest  extent  allowed  by  law.” 

“The  only  statement  this  cowardly 
crime  makes,”  the  editorial  said,  “is  about 
the  character  of  those  responsible  for  it.” 

“This  attempt  to  squelch  our  views 
should  anger  you  no  matter  what  side  of 
the  Proposition  209  debate  you  are  on,” 
the  editorial  said. 


Deal 

Continued  from  page  39 

of  the  three  companies  had  papers  that 
were  strategically  located  in  the  other’s 
market.  It  made  sense  for  each  other’s 
strategy  to  have  a  presence  in  the  areas 
where  they  were  acquiring  papers.” 

Regional  consolidation,  also  known  as 
clustering,  offers  such  benefits  as  consol¬ 
idation  of  products,  centralized  produc¬ 
tion,  and  centralized  management  teams. 

For  example,  said  Cooper,  the  five  sub¬ 
urban  Phoenix  papers  now  owned  by 
Thomson  “literally  operate  out  of  one 
facility.”  The  strategy,  he  added,  “maxi¬ 
mizes  tile  efficiency”  of  a  company’s 
operation. 

StUl,  the  regional  theory  needs  some 
work.  When  asked  if  Cox  planned  to 
build  new  production  plants,  and  how  it 
would  carry  on  consolidation  now  that 
ownership  problems  were  out  of  the 
way.  Cooper  was  unsure  of  the  next  step. 

“We  haven’t  gotten  to  that  strategy,  but 
it  allows  us  to  focus  on  issues  like  that.” 


class  status  and  begin  asserting  them¬ 
selves.  Consequently,  if  you  ask  me  about 
American  life  in,  say,  2020,  I’d  paint  a 
bright  picture,”  Mathis  said. 

Jim  Crutchfield,  executive  editor  of 
California’s  Long  Beach  Press-Telegram, 
held  “no  doubt  our  world  will  improve  in 
the  21st  century.  My  concern  is  that  we ’ll 
travel  a  very  rocky  road  getting  to  this 
better  place.” 

Writing  for  Freedom  Forum’s  Media 
Studies  Journal  in  1994,  Manning 
Marable,  history  professor  and  director  of 
the  Institute  of  Research  in  African-Amer¬ 
ican  Studies  at  Columbia  University, 
reported: 

“Since  1S>64,  the  number  of  black 
elected  officials  has  increased  dramati¬ 
cally,  from  barely  100  to  about  8,000 
today.  In  that  time,  the  number  of  African- 
American  mayors  has  increased  from 
zero  to  nearly  400.  In  economic  terms, 
the  size  of  the  black  consumer  market 
also  has  soared,  from  approximately  $30 
billion  a  year  in  spending  nationally  in 
1964  to  $270  billion  in  1993.  During 
these  years,  the  size  of  the  African-Ameri¬ 
can  middle  class  has  quadrupled;  by 
19SK),  one  black  household  out  of  seven 
recorded  an  annual  income  of  $50,000 
or  more.” 

But  this  is  1996.  When  the  Fourth 
Estate  reports  1996  statistics  showing 
workers’  weekly  wages  have  dropped 
$23,  and  homicide  rates  for  youths  under 
17  tripled  from  1984  to  1994,  it  uninten¬ 
tionally  promotes  pessimism  for  all  Amer¬ 
icans. 

“That’s  why  perspective  is  needed,” 
said  Andrea  Green,  editorial  page  writer 
for  the  Houston  Chronicle,  “la  this  coun¬ 
try,  we  have  always  complained  about 
things  getting  better  or  worse  —  crime, 
education,  race  relations,  etc.  In  fact, 
these  things  get  better  or  worse  in 
cycles.  Overall,  I’m  optimistic  about  our 
future,”  Green  said. 

African-American  newspaper  opinion 
leaders  said  they  have  dealt  with  the 
backlash  from  affirmative  action  for  most 
of  their  adult  lives.  While  working  in  the 
mainstream  press,  tliey  have  been  exces¬ 
sively  studied  about  newsroom  diversity, 
yet  they  endure  and  continue  to  set  stan¬ 
dards  of  excellence  for  the  next  genera¬ 
tion  of  media  professionals  —  despite 
the  uneasy  environment  and  pressures 
all  journalists  face. 


Globe  Grants 

The  boston  globe  Foundation,  fol¬ 
lowing  its  October  meeting, 
announced  $250,000  in  grants  benefiting 
27  local  nonprofit  organizations. 


A  total  of  $134,464  was  awarded  to  22 
organizations,  and  $105,000  was  approved 
in  continuir^  pledges  to  the  Boston  Public 
Library  Foundation  ($50,000),  Dimock 
Health  Center  ($20,000),  New  England 
Conservatory  ($25,000),  and  Radcliffe  Col¬ 
lege  ($10,000). 

In  addition,  $10,000  was  approved  for 
library  and  research  services  at  the  Uni¬ 
versity  of  Massachusetts’  Boston  arm  for 
Boston  Public  High  School  students  desig¬ 
nated  as  Taylor  Scholars. 

Media  Influence 

More  than  two  thirds  of  the  pub¬ 
lic  (67%)  believe  news  organizations 
exert  too  much  influence  on  which  can¬ 
didate  becomes  president,  according  to  a 
survey  from  the  Pew  Research  Center  for 
the  People  &  the  Press. 

Only  4%  of  respondents  said  news  organ¬ 
izations  exert  too  litde  influence,  and  a 
quarter  (25%)  said  it  was  the  right 
amount,  the  survey  found. 

Spy  Admits  Spying 
()n  Cuban  Ftess 

A  MAN  WHO  worked  for  years  as  an 
independent  journalist  sending  news 
reports  out  of  Cuba  now  says  he  has  been 
working  for  the  Cuban  counterintelli¬ 
gence  service. 

Carlos  Fleites,  32,  was  a  writer  for  the 
Independent  Press  Agency  of  Cuba.  He 
called  the  Miami  Herald  from  Mexico  on 
Sept.  24  to  reveal  his  role,  saying  he 
decided  to  come  forward  after  becoming 
disenchanted  with  his  government. 

Fleites,  who  was  recruited  in  1988,  went 
to  Mexico  Qty  recently  to  join  his  Mexi- 
can-bom  wife. 

However,  he  said,  his  supervisors  told 
him  to  wait  there  “until  I  could  get  a  job 
that  would  enable  me  to  resume  reporting 
about  Cuba.” 

He  was  a  Sequent  contributor  to  Radio 
Marti,  the  U.S.  Information  Agency’s  station 
that  beams  reports  to  Cuba. 

In  1994,  when  opposition  groups  flour¬ 
ished  on  the  island,  he  was  instructed  to 
make  contact  with  dissidents  and  inde¬ 
pendent  journalists,  Fleites  said. 

On  Sept.  23,  he  phoned  his  supervisors 
in  Cuba  and  recorded  the  conversation, 
which  he  played  back  for  the  Herald  the 
next  day. 

In  the  recording,  he  is  heard  identifying 
himself  by  his  code  name  and  asking  for 
the  chief  of  the  unit,  the  newspaper 
reported.  In  the  conversation,  Fleites  says, 
he  is  ready  to  begin  working  again  “with 
the  enemy  press”  and  asks  for  permission 
to  proceed.  — AP 


Shop  Talk 

Continued  from  page  56 

‘good’  individuals  will  still  overwhelm 
the  number  of ‘bad’ ones.  201 5,  as  I  see  it, 
may  well  be  the  bend  in  the  road  —  the 
turning  point  when  the  ‘good’  individuals 
are  exhausted  with  their  passive,  second- 
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CLASSIFIED  ADVERTISING 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Cotnera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


AUTOMOTIVE 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


FEATURES  AVAILABLE 


QUALITY  BARGAIN.  3  comic  strips,  3 
panel  cartoons,  crossword  puzzle.  4 
samples  of  each.  Send  $10.  Classic 
Features,  1020  E.  Pass  Road,  Gulfport, 
MS  39507. 


Nothing  happens  unless  first  a  dream. 

Carl  Sandberg 


HEALTH,  SPORTS  &  FITNESS 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTEaED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  LIVING 
FREE  SAMPLES  AND  RATES. 


MOVIE  REVIEWS 


WEEKLY  FILM  Reviews  of  new  releases 
by  writer  with  eight  years  newspaper 
experience.  E-mail  or  fax.  $5/review 
(300  words),  $2/capsule  (KX)  words). 
(416)  267-4125,  stugreen@torfree.net 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123NW13thSt.,  Suite  214-7 

Boca  Raton,  FL  33432 

country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 

FL  34630.  No  obligation  of  course. 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

DAVE  GAUGER 

Sales  &  Appraisals 

Gauger  Media  Service,  Inc. 

Box  627,  Raymond,  WA  98577 
(360)  942-3560 

DAVID  R.  STILL 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

JAMES  W.  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 

410  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 

Fax  (334)  566-0170. 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 

JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)599-5785 

NEWSPAPER  BROKERS 

31 5  York,  Weatherford,  Texas  76086 

700Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.  Englatid  (61 7)  545-61 75 

MEDIAAMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanto,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 

Lon  W.  Williams 

Wren  Barnett,  South  (704)  698-0021 

MEL  HODELL 

NEWSPAPER  BROKER 

51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 

MICHAEL  D.  UNDSEY 

1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Bolitho-Crlbb  Report:  httpV/www.crIbb.com 


Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
JotinT.Ciibb  MT  59715  e-mall:  ictibbOlmt.net  Fax  406-586-6774 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ARKANSAS  WEEKLY:  Unopposed  in 
fine  growing  family  community.  Paper 
over  100  years  old  in  isolated  town 
with  great  potential.  Second  genera¬ 
tion  publisher  retiring.  Gross 
$300,000.  Rickenbocher  Media,  (214) 
520-7025  or  fax  (214)  520-6951 . 

AWARD-WINNING  Zone  5  weekly  in 
beautiful  rural  area  that's  on  the  grow. 
Grossing  $325,000  with  more  than  20 
percent  cash  flow.  Reply  to  Box 
07984,  Editor  &  Publisher. 


CALIFORNIA:  Northern  California 
county  seat  weekly.  Dynamic  sales 
growth.  $235M  volume. ..$  1  75M 
Cash.  Call  (619)  756-1403  or  (510) 
736-6350. 

DEEP  SOUTH  metropolitan  suburban 
paid  weekly  seeks  investor  or  buyer. 
$100,000  takes  half.  $175,000  takes 
all.  Really  fine  opportunity.  Jim  Hall 
Media  Services,  Box  1088,  Troy,  AL 
36081,(334)  566-7198. 


HAWAII 

PUBLISH  IN  PARADISE!  $195K  for  a 
profitable  upbeat  monthly  community 
newsmagazine  in  Hawaii.  Solid  read¬ 
ership  and  advertiser  base.  Ten  years 
strong  and  growing  (808)  263-3535. 

INTERNATIONAL  HEALTHCARE 
RECRUITMENT  TRADE  NEWSPAPER 
NO  DEBT,  established.  20%  revenue 
increase  annually.  (61 7)  431-571 2 

Dare  to  be  naive. 

Buckminster  Fuller 


NEWSPAPERS  FOR  SALE 


HERE'S  A  BARGAIN  -  South  Texas  oil 
and  ranching  hub  of  3,000-t-  popula¬ 
tion.  Owner  asking  $10,000  down, 
will  let  the  buyer  assume  a  note.  Ready 
to  retire.  Bill  Berger,  Assoc.  Texas 
Newspapers,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (51 2)  476-3950. 


IDEAL  OPPORTUNITY  for  a  couple 
wanting  to  own  their  own  paid  news¬ 
paper.  Southern  California  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  to  Box  07973,  Editor  & 
Publisher. 

WEEKLY  NEWSPAPER  Group  in  Zone 
5  with  strong  TMC  and  printing  plant. 
Revenues  of  nearly  $750,000  with 
cash  flow  of  $150,000.  We  averaged 
1  1%  growth  in  last  two  years  and 
expect  another  strong  year  in  1997. 
Reply  to  Box  07985,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage- 
nnent  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


THINKING  OF  RETIRING?  Husband- 
wife  seeks  small  daily  or  weekly.  Prefer 
Zone  2.  P.O.  Box  9090,  Trenton,  NJ 
08650. 


PUBUCATIONS  FOR  SALE 


:  TRADE  PUB  FIRE  &  RESCUE  INDUSTRY 
I  Research  complete  ready  to  launch. 
:  Pub  or  Corp  $  1 0,000  or  terms. 

I  (4 1 0)  987-9600,  Fax  (4 1 0)  987-9602 

I  I  FAX  YOUR  CLASSIHED  ! 
I  TO  (212)  929-1259  ji 
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EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication{s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Nanie _ Exp.  Date _ Sigrtature. 


Company_ 


Street  Adckess 


aty_ 


(Sony,  no  defveiies  to  P.O.  boooes) 
B _ 2P _ 


Phone 


(In  case  we  nave  quesions  {toou  you  onJet) 


_Fax 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1996  International 
Year  B(X)k 

$125 

BLUE 

1997  Ecktor&Pubusher 
Market  Guide 

$100 

bh 

1997  E&P/FPP  COMMUNTTY, 
SreOALTY  AND  FrEE 
PueucATXxgs  Year  Book 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califbmia,  District  of  Columbia, 

New  York  and  Ohio  lesidents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  J  Service  Industry 

2.  □  Newspaper  Equip.  Mfr. 

12.  □  Unveisity^blic  Library 

3.  J  SyndicatB(News 

13.  □  Financial 

Service 

14.  .1  Retail 

4.  J  Advertising  Agency 

15.  □  Public  Transportation 

5.  □  Public  Relations  Rrm 

16.  □  Individual 

6.  J  Legal  Firm 

17.  □  Publishing  Other  Than 

7.  □  Government 

Newspaper 

8.  □  Mfr.  -  (jeneral 

1&  :□  Real  Estate 

9.  J  Mfr.- Auto  &  Truck 

19.  J  Other 

10.  J  Mfr.-Food 

Mail  to:  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  691-6839. 
e-mail  us  at  e4xib(g>inecfainfb.com. 

Visrr  THE  E&P  WEB  SITE  AT  http^/wvvwjnedaMoxom 
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Editor  &  Publisher 
International  Year  Book. 
The  premier  US  & 
International  directory  of 
daily  and  weekly  news¬ 
papers.  Published  in  two 
volumes,  the  YEAR 
BOOK  includes  price¬ 
less  newspaper  data, 
installed  equipment,  con¬ 
tacts,  phone/fax  numbers,  e-mail  and  Web  sites. 
Continuously  published  since  1924.  Also  available 
on  CD-ROM  with  or  without  listing  capabilities. 
Call  for  details  and  FREE  demonstration  disk! 


BLUte 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


Stock  your  library  with  the  indispensable  news¬ 
paper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E8iP  rank¬ 
ings  for  all  MSAs,  top  250  daily  newspa¬ 
per  counties  and  cities.  Valuable  '97 
economic  forecasts.  An  indispensable  tool  for 
your  marketing  needs.  Also  available  on  CD-ROM. 
Call  for  more  information. 


''!  !■(  !  \i.|  \  .V  I 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 

Specialty  &  Free  Publications 
Year  Book  Brand-new  directory 

of  US  &  Canadian  weekly, 

community,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  \MILL  BE  PAID  BY  ADDRESSEE 
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PUBLISHER 


CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  YORK  NY  10114-0111 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (310)  372-0372. 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


INSERTING  EQUIPMENT 
Kansa  Model  320  Inserter  -  5  into  1 
10,000  cycles  per  hour  -  immediately 
available  $20,900,  contact  Gail  Stable 
or  John  Buist  (800)  574-0004  or  Fax 
(801)  295-3044,  Spectrum  Press, 
1 370  South  500  West,  Bountiful,  UT 
84010. 


USED  MAILROOM  EQUtPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


QUIPP  STACKERS 

Recently  traded  in  for  new  Compass 
stackers.  Available  November/ 
December.  Call  TMSI  for  more  informa¬ 
tion  (216)  267-7666. 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CALIF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


1986  6/U  HARRIS  VI 5D  with  JF25B 
folder,  running,  must  move,  best  offer 
by  January  1 997.  (91 3)  362-01 1 9. 


SELLING  YOUR  WEB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(913)  541  -8886  Fax  (91 3)  541  -8960 


DON'T  SEaVOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI  5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 


FOR  SALE:  1982  6/u  HARRIS  V15C  w 
or  w/o  prepress  equipment;  1971  3/u 
GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 
unit  book  press,  22  3/4"  x  36" 


Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


QuaHcy  that  makes  an  impression  worldwide 


1 


(  >  '  ^  Complete  Presses  ^ 

\J  □  Additions  to  Existtrrg  Presses  |  qI^ 

□  3-coior  Satellites  1^3^ 

ri  O  4-Hi  Arrangements  "S  f 

w  I  □  Slacked  Urrits 

\  O  Integral  Roll  Stand  Unrts 

□  Half  and  Quarter  Folders  ^Jq 

I  \  O  Cutoff;  20"  ■  2V/4' -  22"  -  22y/ 

a  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCHiT 


2  unit  goss  metro  22  3/ 4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4*  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/ 4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4" 


Northeast  Industries  (800)  821-6257 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESS  EQUIPMENT 

8  unit  Harris  V25  -  7  position  roll 
stand  -  JF25  Folder  with  Book  Former  - 
excellent  condition.  $350,000 

2  Color  King  units  with  2  roll  stands  - 
excellent  condition  $50,000  contact 
Gail  Stable  or  John  Buist  (800)  574- 
0004  or  Fax  (801)  295-3044, 
Spectrum  Press,  1 370  South  500  West, 
Bountiful,  UT  84010. 


WANTED  TO  BUY 


CAa  us  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fax  (770)  590-7267 


Worrying  is  a  necessary  part  of  life. 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale  — Outstanding 
metro-liner  plant  22”,  560 
MM  cut-off,  updated,  75,000 
cph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners. 
Modem  press  control  systems 
all  to  be  fitted  with  the  most 
advanced  inking  technology 
available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax;  (44)  1772-652300 


It’s  Your  Peoplc'tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  every  week.. .83,000  strong. 
Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to; 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nahonwioe  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CIRCUUT10N  SERVICES 


HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Tailored  to  fit  your  needs. 
Dennis  McQuillan  (800)  260-9823 


JOHN  A.  BURKE 

Single  Copy  Soles  -  Telemarketing 
NY  •  NJ  •  PA 
Call/Fax  (516)  588-2735 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/scout. 


CIRCULATION  SERVICES 


INTEBVENTWN  - 
t  METENTIVN 

1-800-327-B463 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

1  DISTRIBUTION  SERVICES 

, 

i  DISTRIBUTION  OF  PUBLICATIONS 
:  TO  NEWSSTANDS  ACROSS  THE  USA 

:  Dave  Chilton  (800)487-6397 

1 

j  AUSTIN  NEWS  SERVICES  (National) 

Get  your  money  off  the  street  | 

PRESSROOM  SERVICES 

i  DO  YOU  NEED  EXPERT  ADVICE  ON 

and  1 

1  YOUR  ELEaRICAL  DRIVE  SYSTEM? 

In  the  Bank  I 

1  Masthead  can  help.  Masthead  also 

1 

j  provides  dampening  systems,  parallel 

1 

i  drives,  horsepower  upgrades  and 

Forget  PBM  | 

1  modernization. 

Forget  PIA  | 

i  MASTHEAD  INTERNATIONAL 

j  (800)  545-6908  (505)  842- 1 357 

Welcome  to  I 

•  24-Hour  Line  P.O.  Box  1 952 

lEP  1 

I  Albuquerque,  NM  87103 

1  HARD  TO  FIND 

Immediate  Electronic  | 

j  PRESS  PARTS? 

Payment  | 

:  Largest  Press  Plumbing  Parts  Stock  in 

For  information  on  our  state  | 

:  Country-Overnight.  GREAT  PRICEbI! 

of  the  art  | 

I  Filters,  Regulators,  Hoses,  Gauges. 

'  A 

:  PACIFIC  NEWSPAPER  SERVICES,  INC. 

electronic  billing  system  | 

A/X  (800)201-7500  M/C 

cail  1 

i  PRESSROOM  CLEANING 

:  PROBLEMS? 

1-888-326-4673 

1 

i  Dirty  presses,  ceilings,  walls,  beams? 

Immediate  payment  on  ali 

:  Unsafe  floors,  catwalks  and  lad- 

sal^  1 

:  derways?  Dirty  air  handling  systems. 

:  ductwork? 

including  | 

Telemarketing  | 

I  One  Time  Service 

& 

1  ALL  WORK  DONE  TO  YOUR 

Direct  Mail 

i  COMPLETE  SATISFAQIONI 

I  30  Years  experience! 

i  PRESSROOM  CLEANERS 

Eliminate  carrier  | 

I  CAd  TOLL  FREE 

collections  | 

1  (800)657-2110 

i  Friends  may  come  and  go,  but  enemies 

•  accumulate. 

NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  MAKES  THE  DIFFERENCE 


PUBLISHER 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 

AMERICAN  PUBUSHING  CO.,  owners 
of  over  300  doily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 

Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  grawing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  P.O.  Box  520,  Marion,  IL  62959. 
All  replies  held  in  strict  confidence. 


ADMINISTRATIVE 

ENERGETIC  PROPERTY 
MANAGER  NEEDED 
Well-established  Zone  5  weekly 
shopper.  Responsible  for  initiating 
new  business  and  maintaining  strong 
customer  base  through  innovative 
marketing  concepts,  leading  and 
motivating  sales  staff,  goal-setting, 
strategic  planning  and  employee 
development.  Strong  communication 
skills  and  sales  management  experi¬ 
ence  essential.  We  offer  a  very  com¬ 
petitive  benefits  package  and  career 
advancement  potential  in  a  dynamic, 
diverse  work  environment.  Reply  to  Box 
07972,  Editor  &  Publisher. 


SENIOR 

VICE  PRESIDENT 

Metro  newspaper  in  western  US  is  seek- 
ing  a  top  executive  who  will  be 
responsible  for  production  operations, 
finance,  human  resources  and  informa¬ 
tion  technology. 

The  individual  must  be  a  futurist,  familiar 
with  the  latest  technologies,  hove  a  strong 
financial  background  and  experience 
with  production  operations.  Proven  lead¬ 
ership,  organization  and  communica¬ 
tion  abilities  a  must. 

Candidates  should  possess  an  MBA  or  a 
college  degree  with  equivalent 
experience.  Your  reply  will  be  held  in  strict 
confidence.  Box  07980,  Editor  & 
Publisher. 

The  other  person's  attitude  depends  on 
which  direction  the  money  moves 
between  you. 

Leo  Nova 


HANDS-ON  CONTROLLER  for  family- 
owned  22,000  circulation  daily. 
Should  have  accounting  or  business 
degree,  extensive  background  in 
newspaper  operations,  familiarity  with 
current  computer  applications,  experi¬ 
ence  with  personnel  administration 
and  employee  benefits,  and  good 
interpersonal  skills.  We  offer 
challenge,  rewards  and  a  good  com¬ 
munity  to  live  and  work.  Peter  DeRose, 
publisher.  Daily  Hampshire  Gazette, 
P.O.  Box  299,  Northampton,  MA 
01061-0299. 

ADVERTISING 

THE  LEXINGTON  HERALD-LEADER, 
(120,000  daily/ 160,000  Sunday),  a 
Knight-Ridder  paper  needs  a  display 
sales  supervisor  who  is  a  college  grad 
and  has  newspaper  sales  and/or 
management  experience  to  supervise 
account  executives.  Send  resume  to  E. 
Arnold,  employment  manager,  100 
Midland  Avenue,  Lexington,  KY 
40508.  EOE  M/F 


It's  a  Classified  Secret-lf  vou  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  on  envelope  oddressM  to  the  E&P  Classified  Ad^sing 
Department  with  on  attached  note  listing  the  newspapers  or  companies  you  do  not  wont 
the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your 
reply. 
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ACADEMIC 


HELP  WANTED 

ADVERTISING  I  ADVERTISING 

ADVERTISING  DIREaOR  I  MAJOR  ACCOUNTS  SALES 


Zone  9  newspaper  is  seeking  a  bright, 
araressive,  experienced  sales  manager 
who  is  a  leader  and  team  builder. 
Person  chosen  must  be  highly- 
motivated,  have  a  college  degree, 
good  interpersonal  skills,  3-5  years 
advertising  management  experience 
and  strong  oral/written  communication 
abilities.  Reply  in  confidence  to  Box 
07979,  Editor  &  Publisher. _ 

ADVERTISING  DIREQOR 
17,500  circulation,  6  day  a  week 
Northern  California  daily  needs  an 
experienced  person  to  lead  a  pro¬ 
fessional  advertising  sales  staff  into  the 
21st  century.  Display  sales,  classified 
sales  and  management  experience 
required.  Telemarketing  and  computer 
experience  desirable.  Salary  and 
bonus  commensurate  with  experience 
and  performance  record.  Contact  Jim 
Weybret,  business  manager,  Lodi 
News-Sentinel,  P.O.  Box  1360,  Lodi, 
CA  95241 .  Tel:  (209)  369-2761 . 

ADVERTISING  MANAGER 
Small  town  Zone  5  newspaper  group 
seeks  that  one  person  in  one  hundred 
that  has  what  it  takes  to  become  a  star  as 
an  Advertising  Manager  moving  to  the 
top  of  the  field.  A  great  place  to  bring 
up  a  family.  Excellent  salary,  fringe 
benefits,  commissions  and  profit  shar¬ 
ing.  Send  resume,  letter  on  yourself 
and  accomplishments  to:  Box  07963, 
Editor  &  Publisher.  Please  state  present 
earnings. 

ADVERTISING  DIRECTOR.  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Lang 
Island,  NY.,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
sales  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30+  managers  and  account 
execs  responsible  for  all  display,  ESI 
and  classified  sales. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  manogement,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to:  Richner 
Communicotions,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 

CLASSIFIED  ADVERTISING  MANAGER 
Award-winning  44,000  daily  in  a 
growing  community  has  an  immediate 
opening  for  an  aggressive  individual 
vimo  possesses  strong  soles,  marketing 
and  management  skills  as  well  as 
dedication  to  quality  customer  service. 
Minimum  5  years  classified  advertising 
background.  We  offer  a  competitive  com¬ 
pensation  and  benefits  package.  Send 
resume  and  cover  letter  with  salary  his¬ 
tory  to  Terry  Wilkerson,  employment 
and  safety  manager,  Alexandria  Daily 
Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71306.  EOE 

Friendship  needs  a  certain  parallelism  of 
life,  a  community  of  thought,  a  rivalry  of 
aim. 

Henry  Adams 


MANAGER 

The  San  Jose  Mercury  News  is  seeking 
an  experienced,  high-energy  pro¬ 
fessional  to  join  our  Major  Accounts 
Sales  team.  Responsibilities  include 
management,  leadership,  development 
of  the  sales  staff,  setting,  monitoring, 
and  achieving  sales  goals.  Working 
directly  with  customers  to  develop 
marketing  strategies  that  effectively 
meet  their  objectives,  which  includes 
direct  selling  and  joint  sales  calls  with 
the  staff 

Requirements  are:  4  year  college 
degree  in  advertising,  marketing  or 
equivalent  job  experience,  completion 
of  Team  leadership  training,  pro¬ 
fessional  selling  skills  and  soles 
coaching  programs.  A  minimum  of 
four  years  experience  in  sales  and 
marketing  management  in  a  sales 
environment.  Demonstrated  success 
identifying  and  developing  successful 
growth  strategies.  Must  possess 
excellent  verbal  and  written  communi¬ 
cation  skills. 

We  are  a  Knight-Ridder  newspaper, 
located  45  miles  south  of  San  Fran¬ 
cisco  and  offer  a  competitive  com¬ 
pensation,  benefits  package  and 
opportunity  for  personal  and  pro¬ 
fessional  growth.  Qualified  applicants 
should  submit  their  application  to  the 
Human  Resources  department  by  mail, 
e-mail:  gharrell@sjmercury.com  or  by 
fax  (408)  271 -3689. 

(re:  Major  Accounts  Sales  Mgr.) 

San  Jase  Mercuty  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 

An  Equal  Opportunity  Employer 

MID-ATLANTIC  STATES/ZONE  3 
ADVERTISING  DIREaOR 
35,000  Daily/ 42,000  Sunday 

One  of  the  Mid-Atlantic  states  finest 
medium-sized  dailies.  We  are  looking 
for  a  strong  leader  who  knows  how  to 
sell,  teach,  motivate  and  plan.  Must 
understand  Marketing,  be  innovative 
and  imaginative  and  nave  a  desire  to 
set  and  meet  goals. 

We  are  looking  for  an  achiever  with 
leadership  qualities  and  experience  to 
help  a  very  successful  newspaper  max¬ 
imize  market  potential.  The  ideal  can¬ 
didate  is  an  aggressive  goal-oriented 
individual  who  recognizes 
opportunities  and  knows  how  to  capi¬ 
talize  on  them. 

If  you  ore  currently  the  advertising 
director  for  a  smaller  to  medium  size 
newspaper  in  a  competitive  environ¬ 
ment  and  are  looking  to  move  up,  we 
want  to  hear  from  you. 

If  you  are  currently  the  assistant 
advertising  director  of  a  medium  size 
newspaper  and  are  not  content  in  your 
current  position  and  are  competitive 
and  want  to  show  your  abilities  and 
talent  with  the  potential  to  move  up,  we 
want  to  hear  from  you. 

Send  resume  in  confidence  to  Box 
07966,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
We  have  an  immediate  opening  for  a 
high-energy,  results  oriented  manager 
with  experience  leading  and  motivat¬ 
ing  a  seasoned  staff.  The  individual 
selected  will  be  someone  who 
recognizes  opportunities  and  knows 
how  to  capitalize  on  them.  Creativity 
and  Strang  planning  skills  a  must.  We 
have  excellent  market  position  in 
growth  market.  Excellent  pay  and 
benefits  package.  Please  send  resume 
with  salary  history  in  confidence  to: 

Robert  J.  Miller 
Advertising  Director 

The  Repository 
500  Market  Avenue  Sooth 
Canton,  OH  44702-21 93 

RETAIL  SALES  MANAGER:  We're  a 
30,000  daily  with  an  opening  for  an 
experienced,  innovative  and  creative 
leader  for  our  seasoned  sales  staff.  The 
individual  selected  will  know  how  to 
motivate  a  staff,  recognize  market 
opportunities,  and  build  revenue 
through  creative  pricing  strategies  and 
promotional  plans.  As  a  member  of  Pox- 
Ion  Media  Group,  we  offer  competitive 
compensation  package  and  benefits. 
Please  send  resume  with  salary  history 
and  requirements  to:  Paxton  Media 
Group,  Inc.,  c/o  Human  Resources 
Departtnent,  P.O.  Box  2300,  Paducah, 
KY  42002-2300. 

PMG  is  AA/EOE/  M/F/D/V 
SALES  SUPERVISOR:  The  Pensacola 
News  Joumal-NorthWest  Florida's  pre¬ 
mier  daily  news  publication  with 
circulation  of  63,000  daily  and 
86,000  Sunday-is  looking  for  a  sales 
supervisor  who  will  oversee  seven  out¬ 
side  sales  executives.  This  person  along 
with  our  senior  sales  supervisor,  will 
report  to  the  Sales  Director.  This  posi¬ 
tion  provides  a  perfect  forum  to 
showcase  skills  intrinsic  ta  the  devel¬ 
opment  of  our  soles  staff  and 
advertisers.  Retail  and  Classified  expe¬ 
rience  a  plus!  Top-notch  interpersonal 
skills,  creative  business  development 
initiatives  and  steady  field  work  ambi¬ 
tion  are  of  major  importance.  Great 
opportunity  for  major  account  execu¬ 
tive,  strong  territory  rep  or  a  supervisor 
presently  at  a  smaller  property.  Salary 
range  high  $30's  -  mid  $40's.  Reply 
to:  Sales  Director,  Pensacola  News 
Journal,  P.O.  Box  12710,  Pensacola, 
FL  32574.  Pensacola  News  Journal  is 
a  DRUG  FREE  WORKPLACE  and 
requires  testing  for  drugs  as  a  condi¬ 
tion  of  employment. 

ACADEMIC 

STATE  UNIVERSITY  OF  NEW  YORK  at 
Plattsburgh:  Tenure-track  position  in 
journalism,  starting  Fall  1997.  U.S. 
newspaper  experience  required  with  at 
least  a  Master's  degree,  preferably  in 
Journalism.  Will  teach  reporting  news 
and  feature  writing,  editing,  electronic 
research  and  the  history  of  the  Amer¬ 
ican  Press.  Effective  teaching  and  on¬ 
going  work  in  journalism  or  scholarly 
publication  in  the  field,  is  expectecl. 
QUALIFIED  FEMALES  AND 
MINORITIES  ENCOURAGED  TO 
APPLY.  Send  cover  letter,  curriculum 
vita,  dossier  and  three  letters  or  recom¬ 
mendation  to  Chair,  Search  Committee 
(PJ#2036-EDPUB),  c/o  Personnel 
Department,  SUNY  Plattsburgh,  101 
Broad  Street,  Plattsburgh,  NY  12901- 
2981 .  EEO/AA 


THE  UNIVERSITY  OF  NORTH  CARO¬ 
LINA  at  PEMBROKE  seeks  faculty  in 
Mass  Conrimunications 

JOURNALISM:  Full-time,  tenure-track 
position  teaching  undergraduate 
courses  in  journalism  and  mass  com¬ 
munications  and  advising  the  campus 
newspaper,  beginning  August  15, 
1997.  Qualifications:  MA/MS  in  Jour¬ 
nalism  or  Mass  Communications  with 
extensive  professional  and  educational 
experience  required  for  full-time 
eaching  position.  Ph.D.  in  Journalism 
or  Mass  Communications  with  3  years 
teaching  experience  required  for 
tenure  track.  Rank  and  salary  com¬ 
mensurate  with  qualifications  and 
experience.  Send  letter  of  application, 
resume,  transcripts  and  names, 
addresses  and  telephone  numbers  of 
five  current  references. 

PUBLIC  RELATIONS/MASS  COMMU¬ 
NICATIONS:  Full-time,  tenure-track 
pasition  teaching  undergraduate 
courses  in  public  relations  and  mass 
communications,  ability  to  teoch 
odvertising  and  print  journalism  desira¬ 
ble,  beginning  August  15,  1997. 
Quaiificotians:  m.D.  in  Public  Relations 
or  Mass  Communications,  3  years 
teaching  experience  for  tenure-track. 
MA/MS  in  public  relations  or  mass 
communications  with  extensive  pro¬ 
fessional  and  educatianol  experience 
required  for  full-time  teaching  position. 
Rank  and  salary  commensurate  with 
qualifications  and  experience.  Send  let¬ 
ter  of  application,  resume,  transcripts 
and  names,  addresses  and  telephone 
numbers  of  five  current  references. 

DEADLINE  for  receipt  of  all  materials  is 
January  3,  1 997. 

Send  all  materials  to: 

Oscar  Patterson  III,  Ph.D. 

Director  of  Telecommunications 
University  of  North  Carolina 
at  Pembroke 
P.O.  Box  1510 
Pembroke,  NC  28372-1510 
e-mail:  patterson@nat.urKp.edu 
http:/ /www.urKp.edu 

THE  GRADUATE  School  of  Journalism 
at  the  University  of  California,  Berkeley 
is  seeking  a  full-time  faculty  member 
with  experience  in  print  and  television. 
The  quality  of  an  applicant's  pro¬ 
fessional  work  will  be  given  more 
weight  than  advanced  degrees.  This 
appointment  will  carry  tenure,  with  the 
rank  of  Associate  of  full  Professor 
depending  upon  the  qualifications  of 
the  appointee.  The  complete 
announcement  is  at  http:// 
www.joumalism.berkeley.edu. 

Deadline  for  application  is  March  1 , 
1 997.  Appointment  will  be  effective 
July  1,  1997. 

Apply  with  full  resume,  including  the 
names  of  at  least  three  references  to: 

Chair,  Search  Committee 
Graduate  School  of  Journalism 
121  North  Gate  Hall  #5860 
University  of  California,  Berkeley 
Berkeley,  CA  94720-5860 

The  University  of  California  is  an  Equal 
Opportunity,  Affirmative  Action 
Employer. 
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_ ACADEMIC _ 

JOURNALISM  DEAN.  University  of 
Kansas'  William  Allen  White  School  of 
Journalism  and  Mass  Communications 
invites  applications  and  nominations. 
The  School  has  26  full-time  faculty, 
600  junior  &  senior  majors  and  80 
nKister's  level  students.  Undergraduate 
majors  are  in  advertising,  magazine, 
nevrs-editorial,  radio-television  news 
and  management.  Master's  programs 
in  those  areas  and  in  marketing  com¬ 
munications.  Position  requires  aca¬ 
demic  and  professional  qualifications 
for  appointment  as  tenured  faculty 
member,  experience  in  administration 
and  management,  leadership  and 
interpersond  abilities,  and  a  master's 
degree  in  journalism  or  related  field. 
Experience  as  journalism  dean, 
director  or  department  chair  and 
earned  doctorate  preferred.  Appoint¬ 
ment  effective  July  1 ,  1 997.  Deadline 
for  first  consideration  of  nominations 
and  applications  is  January  15,  1997. 
An  application  includes  resume  or 
vita,  letter  of  application,  &  names  of  3 
references.  Send  applications  and 
nominations  to  Mary  Wallace,  Office 
of  the  Provost,  132  Strong  Hall,  Uni¬ 
versity  of  Kansas,  Lawrence,  KS 
66045.  Fax:  (913)  864-5318. 

Telephone:  (913)  864-4752. 

E-moil:  mjwallac@eogle.cc.ukons.edu 
An  Equal  Opportunity/ 

Affirmative  Action  employer. 

_ ART/GRAPHICS _ 

GRAPHIC  ARTIST:  We're  looking  for  a 
Mac  expert  adept  in  the  use  of  Quark¬ 
XPress,  Photoshop  and  Freehand  -  who 
has  a  flair  for  everything  from  full 
feature  pages  to  one-column  locator 
maps.  We  want  an  artist  who 
understands  and  appreciates  news  and 
can  create  charts  and  graphs  that  don't 
just  repeat  what's  in  the  story,  but  are 
valuable  sidebars.  Send--don't  call-- 
cover  letter,  resume,  references  and 
work  somples  to  Norm  Johnston, 
photo/graphics  editor,  Watertown 
Daily  Times,  260  Washington  Street, 
Watertown,  NY  1  3601 .  Application 
deadline  is  November  29. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  for  estab¬ 
lished  daily  in  growing  market.  Look¬ 
ing  for  aggressive  can-do  manager 
with  well-developed  organizational 
skills  and  strong  circulation  manage¬ 
ment  experience.  We've  got  big  ideas. 
We  want  a  person  who  can  plan, 
organize  and  promote  these  ideas  to 
get  the  results  we  want.  Competitive  com¬ 
pensation  and  benefits  package  in  one 
of  America's  most  livable  cities  for  a 
Pulitzer  Community  Newspaper  prop¬ 
erly.  Send  cover  letter  and  resume  to: 
Publisher,  The  Daily  Herald,  P.O.  Box 
717,  Provo,  UT  84603.  Fax:  (801) 

344-2982. _ 

CIRCULATION  MANAGEMENT 
Mid-sized  newspaper  in  the  western 
United  States  seeks  circulation  depart¬ 
ment  leader  to  grow  circulation  while 
converting  from  carrier  collect  to  PBM, 
transforming  from  youth  to  adult  car¬ 
riers  and  moving  from  PM  to  AM 
delivery.  If  the  challenge  of  making 
these  changes  excites  you,  and  have 
the  ability,  experience  and 
stamina  to  see  it  through  successfully, 
please  respond.  Send  resume,  cover  let¬ 
ter  and  compensation  history  to  Box 
07987,  Editor  &  Publisher. 


CIRCULATION  MARKETING  MAN¬ 
AGER  for  the  Sun  Journal,  a  16,500 
morning  circulation  newspaper  pub¬ 
lished  seven  days  a  week  in  historic 
New  Bern,  North  Carolina.  Candidate 
should  have  sales  and  marketing  expe¬ 
rience  with  strong  management  skills  to 
increase  circulation  in  a  growing 
market.  The  responsibilities  include 
developing  and  implementing  market¬ 
ing  plans  for  the  newspaper  and  all 
products,  creation  of  advertising,  pro¬ 
motional  and  collateral  materials 
required  to  promote  the  newspaper 
including  marketing  the  news  content, 
supervise  office  staff  and  adult  inde¬ 
pendent  contractors.  Circulation  expe¬ 
rience  helpful  but  not  necessary.  Send 
resume  and  salary  history  to  John  R. 
Graham,  publisher.  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 

A  hands  on  circulation  person  with 
sales  experience  needed  to  head  up  all 
of  this  small  Middle  Tennessee  news¬ 
papers'  solicitation  efforts.  Must  have 
experience  in  telemarketing,  crewing 
and  all  other  areas  of  circulation  pro¬ 
motion.  This  position  has  Strang  advan¬ 
cement  possibilities.  The  right  person 
should  be  able  to  make  a  little  more 
than  $20,000  a  year  counting  salary 
and  bonus.  Please  fax  resume  and 
cover  letter  to  Steve  Learn,  (615)  896- 
8702. 


CIRCULATION  SALES  and 

MARKETING  MANAGER 

We're  looking  for  o  dynamic,  goal- 
oriented  individual  todrive  our  circulation 
sales.  The  individual  must  possess  a  solid 
understanding  of  direct  marketing 
techniques  to  consumers,  be  able  to  work 
with  distribution  and  customer  service 
managers  to  reduce  retention,  and 
motivate  a  telemarketing  sales  staff. 
We're  a  30,000  daily  AM  newspaper. 
As  a  member  of  Paxton  Media  Group,  we 
offer  competitive  compensation 
package  and  benefits. 

Please  send  resume  with  salary  history 
and  requirements  to:  Paxton  Media 
Group,  Inc.,  c/o  Human  Resources 
Department,  The  Paducah  Sun,  P.O.  Box 
2300,  Paducah,  KY  42002-2300. 

PMGisAA/EOE  M/F/D/V. 

DISTRIBUTION  MANAGER 
Midwestern  Metro  in  Zone  5  seeks  a 
Distribution  Manager  to  join  its 
dynamic  Circulation  Department  team. 
Position  has  overall  responsibility  for 
supervision  of  unionized  delivery 
operation  for  this  150,000  daily, 
202,000  Sunday  paper.  Requires 
transportation  and  newspaper  distribu¬ 
tion  experience.  Excellent  salary  and 
benefits.  Send  cover  letter,  resume  and 
salary  requirements  to  Box  07988, 
Editor  &  Publisher  by  November  29, 
1 996.  Equal  Opportunity  Employer. 

If  we  choose  to  be  no  more  than  clods  of 
clay,  then  we  shall  be  used  as  clods  of 
clay  for  braver  feet  to  tread  on. 

Marie  Corelli 


_ CIRCULATION _ 

SALES  CREW  SUPERVISOR 

Indianapolis  Newspapers,  Inc.,  has 
openings  for  the  position  of  Sales  Crew 
Supervisar.  Responsibilities  include 
ongoing  recruitment,  training  and 
motivation  of  independent  contractors 
for  the  purpose  of  procuring  newspa¬ 
per  subscriptions  door-to-door.  Suc¬ 
cessful  candidate  must  have  at  least 
one  year  of  experience,  must  be  self 
motivated  and  organized.  Company 
offers  competitive  salary  plus  lucrative 
bonus  plan,  flexible  benefit  package 
that  includes  medical,  dental,  vision, 
life,  401(k)  and  paid  vacation. 
(Contract  possibilities  also  available.) 

Please  send  your  resume  in  confidence 
to: 

Lance  Hoffman 
Outside  Sales  Manager 
The  Indianapolis  Star/ 

The  Indianapolis  News 
P.O.  Box  1455 
Indianapolis,  IN  46206-0145 

Or  call:  (800)  669-7827  ext.  1 391 

FLORIDA  MAJOR  METRO 
OPPORTUNITIES 

The  Florida  Times-Union,  a  250,000 
Sunday  Circulation  major  metro  news- 
poper,  is  seeking  an  individual  to  lead 
its  Circulation  Sales  Development.  We 
are  an  NFL  city  and  the  #1  provider  of 
news  and  information  in  North  Florida 
and  South  Georgia.  Retirements  and 
growth  has  created  the  following 
career  opportunities. 

SALES  DEVELOPMENT  MANAGER  - 
Individual  will  identify  key 
opportunities  for  circulation  growth, 
develop  sales  strategies,  and  marketing 
plans.  The  right  candidate  will  be  able 
to  professionally  lead  in  Telemarketing, 
kiosk  sales,  sales  crews,  NIE,  and 
Circulation  promotions.  Bachelor's 
degree  in  marketing  or  related  major  is 
desired,  must  be  experienced  marketer 
with  a  minimum  of  five  years  experi¬ 
ence  in  newspaper  circulation  sales 
development. 

SINGLE  COPY  AAANAGER  -  Outstand¬ 
ing  opportunity  for  Single  Copy  pro¬ 
fessional  to  lead  in  a  norida  grov4h 
market.  Responsibilities  include  identi¬ 
fying  key  sales  opportunities  and  imple¬ 
menting  sales  plans  to  maximize 

firowth.  Will  handle  all  retail  sales  out- 
ets,  racks,  and  hawker  programs. 
Must  be  an  experienced  marketer  with 
a  minimum  of  five  years  experience  in 
Single  Copy. 

Excellent  salary,  incentive  plan,  benefit 
package.  Send  resume  and  cover  letter 
with  salary  history  to:  The  Florida 
Times-Union,  Attn:  Sherwin  Pulmano, 
employment  manager,  P.O.  Box  1949, 
Jacksonville,  FL  32231 . 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


_ CIRCULATION _ 

SALES  &  MARKETING  MANAGERS 

Looking  ahead  to  anticipated 
opportunities,  Gannett's  Newspaper 
Division  is  accepting  resumes  from 
experienced  circulation  sales  and 
marketing  professionals. 

We're  after  talented  experts  in  sales 
machinery.  The  sales/marketing  pros 
we  seek  will  have  the  skills  set  to 
manage  direct-marketing  circulotion 
efforts  at  our  newspapers  in  telemarket¬ 
ing,  in  crewing,  with  carriers  and  with 
single-copy  tie-in  programs.  Because 
most  of  our  circulation  departments 
have  strong  technology  tools,  data- 
manogement  skills  also  will  be 
required. 

Successful  candidates  also  will  be 
visionaries  who  can  lead  the  consumer 
marketing  mission  at  our  newspapers 
and  assess  market  opportunities,  iden¬ 
tify  key  segments  and  launch  the 
appropriate  strategic  initiatives. 

If  you  set  high  goals  for  yourself  and 
seek  to  excel,  you  will  feel  right  at 
home  in  our  industry-leading  culture. 
And  we'd  like  to  hear  from  and  about 
you.  Please  send  a  resume  (including 
references)  and  a  cover  letter  (inclucf 
ing  salary  history  or  expectations)  to: 
Mary  Kay  Blake,  Director,  Recruiting/ 
Placement,  Newspaper  Division,  Gan¬ 
nett  Co.,  Inc.,  Dept.  CSM-2,  1100 
Wilson  Blvd.,  Adington,  VA  22234. 

Gannett  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace  and  especially  encourages 
those  who  share  our  vision  to  apply. 
CIRCULATION  DISTRO  MANAGER 

The  Rocky  Mountain  News,  Denver,  Col¬ 
orado,  is  seeking  motivated  individuals 
to  join  our  Circulation  Department.  We 
need  full-time  district  managers  to  work 
in  our  home  delivery  department. 

The  district  managers  are  responsible 
for  recruitment,  training,  sales,  and  pro¬ 
viding  satisfactory  service  to  sub¬ 
scribers.  Qualified  applicants  should 
be  a  take  charge  individual  who  can 
quickly  identify  and  correct  problems. 
Must  have  three  to  five  years  manage¬ 
ment  experience,  preferably  in  news¬ 
papers.  Good  organization  skills,  good 
communicator,  computer  knowledge 
helpful.  Must  be  able  to  work  flexible 
hours. 

We  offer  an  exceptional  salary  and 
benefit  package.  Interested  candidates 
should  submit  a  resume  and  salary  his¬ 
tory  to: 

Human  Resources  Office 

Rocky  Mountain  News 

400  W.  Colfax  Avenue 
Denver,  CO  80204 
EOE 


DEADLINES  FOR  THE  NOVEMBER  30  ISSUE 
INCOLUMN  ADS:  11/22  at  NOON,  EST 
DISPLAY  ADS:  11/20  FOR  SPACE,  COPY  11/22 
??????????????  ‘s 
PLEASE  CALL  (212)  675-4380,  EXT.  170 
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COMPUTER  TECHNOLOGY 

GEAC 

VIsionShift,  a  Division  of  Geoc  Com¬ 
puters  Inc.,  is  a  leading  provider  of 
accounting,  human  resources,  news¬ 
paper  ana  public  safety  software  serv¬ 
ing  the  needs  of  the  global  market. 

In  this  NEWSPAPER  SUPPORT  role  you 
will  provide  telephone  support,  design 
system  enhancements  and  conduct  on¬ 
site  installations  and  consulting.  Con¬ 
ducting  in-house  training  and  writing 
user  documentation  conclude  this 
challenge.  Previous  newspaper  experi¬ 
ence  and  the  flexibility  to  travel  are 
essential.  Knowledge  of  World  Class 
Series  newspaper  products  would  be 
an  asset.  File  S-1 1/96. 

This  NEWSPAPER  DEVELOPMENT  role 
involves  designing,  programming, 
documenting  and  testing  system  enhan¬ 
cements,  as  well  as  maintaining  exist¬ 
ing  programs.  Ideally,  you  possess  a 
BA  or  BS  in  Computer  Science  along 
with  3  years  of  COBOL  programming 
experience.  File  D-1 1,^96. 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR  on  two- 
person  layout  desk.  Need  skill  in  copy 
editing,  QuarkXPress  and  creative 
design.  Send  resume,  layout  samples 
to:  ME  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 

(http:/ / www.nixonnews.com/ star) 
ASSOCIATE  EDITORS 
The  Sporting  News,  a  weekly  sports 
magazine,  has  immediate  openings  for 
associate  editors.  Edit  copy  and  write 
headlines;  some  writing  duties.  Open¬ 
ings  for  print  and  online  positions. 
Respond  to:  John  D.  Rawlings,  editor, 
10176  Corporate  Square  Drive,  #200, 
St.  Louis,  MO  63132. 

COPY  EDITORS  with  a  passion  for 
strong  content,  powerful  headlines  and 
well-packed  pages  needed  for  capital 
daily  in  Delaware  and  its  sister  papers. 
Send  work  samples  and  resume  to 
Andrew  West,  managing  editor,  P.O. 
Box  737,  Dover,  DE  19904. 


ASSOCIATE  EDITOR 

Enterprising  reporter  to  cover  fast- 
paced  field  of  woodworking 
technology.  We  are  a  national  con¬ 
sumer/trade  publication  that  covers  pro¬ 
fessional  and  amateur  woodworking 
from  a  news  angle.  Our  tech  beat  just 
opened  up,  and  we  are  seeking  a 
quality  writer  to  cover  new  equipment 
and  tool  introductions,  and  stay 
abreast  of  emerging  trends  in 
machinery  development  and 
woodworking  technique. 

Candidates  should  have  at  least  three 
years  of  professional  news  reporting 
experience,  a  knowledge  of 
woodworking,  and  be  adept  at  hard 
news,  compony  profiles  and  in-depth 
features.  Competitive  salary  and  benefits. 
Some  national  travel. 

Please  send  cover  letter,  clips 
and  resume  to:  Ion  C.  Bowen,  editor, 
Woodshop  News,  35  Pratt  St.,  Essex, 
a  06426. 


BUSINESS  REPORTER 
The  Waterloo  Courier,  o  50,000  PM 
daily  in  northeast  Iowa,  is  looking  for  a 
reporter  for  its  three-person  business 
staff.  Some  general  assignment  duties 
as  well.  Send  resume  and  clips  to  Saul 
Shapiro,  editor,  Waterloo  Courier, 
P.O.  Box  540,  Waterloo,  lA  50704. 

CITY  HALL  REPORTER 

We  need  a  reporter  who  can  cover  a 
diverse  city  and  two  sizable 
municipalities  growing  42,800  AM 
in  competitive  market  between  Balti¬ 
more  and  Harrisburg.  We've  been 
judged  the  best  paper  our  size  in 
Pennsylvania  five  or  the  last  seven 
years.  We  want  someone  who  can  tell 
compelling  stories  about  the  people  in 
these  municipalities,  report  on 
municipal  issues  and  trends  and  juggle 
daily  stories  and  projects.  Daily  expe¬ 
rience  preferred.  If  you  want  to  learn 
more  about  our  paper  and  town,  check 
us  out  at  http://www.ydr.com.  Send 
resume,  clips  to  Metro  Editor,  York 
Daily  Record,  P.O.  Box  15122,  York, 
PA  17405.  EOE. 


Geac  offers  competitive  compensation, 
comprehensive  benefits  and  an 
opportunity  to  be  part  of  a  growth- 
oriented  company  --  one  that 
encourages  innovation  and  active  par¬ 
ticipation.  Please  submit  a  detailed 
resume  including  salary  expectations 
and  quoting  the  appropriate  file 
number.  SUBMISSIONS  WITHOUT 
THIS  INFORMATION  WILL  NOT  BE 
CONSIDERED.  Send  to:  Recruitment, 
VisionShift,  Division  of  Geac  Com¬ 
puters  Inc.,  3707  West  Cherry  Street, 
Tampa,  FL  33607. 

We  thank  all  candidates  for  their 
interest,  however,  only  those  selected 
for  an  interview  will  be  contacted.  We 
offer  a  smoke-free  environment.  Equal 
Opportunity  Employer. 


EDITORIAL 


ALASKAN  WEEKLY  seeks  experienced, 
enterprising  reporter  to  dd  it  all:  sports, 
schools,  government,  features.  Grow¬ 
ing  coastal  community  (population 
2,500)  in  Southeast  Panhandle,  home 
of  the  world's  largest  concentration  of 
American  bald  eagles.  Scenic  paradise 
for  outdoors  lovers.  Salary  DOE.  Send 
resume,  clips  to  Chilkat  Valley  News, 
P.O.  Box  630,  Haines,  AK  99827. 


ASSISTANT  EDITORIAL  PAGE  EDITOR 
sought  for  The  Times  Herald-Record, 
(daily,  89,000,  Sunday  1 03,000  circ.). 
Two  person  operation.  The  assistant 
oversees  letters  to  the  editor  and  op-ed 
page  in  addition  to  writing  editorials. 
Also  lays  out  Sunday  section  (four 
pages).  Must  be  able  to  run  the  show 
when  editor  is  off.  Experienced 
journalist  with  news  sense,  wide 
interests  and  good  writing  skills. 
Editorial  writing  experience  a  plus; 
sense  of  humor  helpful;  dependability 
essential.  We're  an  Ottoway  Newspa¬ 
per  with  excellent  ccmpany  benefits. 
Pay  commensurate  wiFi  experience. 

Please  send  resume  to: 

The  Times  Herald-Record 
Human  Resources  Department 
40  Mulberry  Street 
P.O.  Box  2046 
Middletown,  NY  1 0940 


EDITORIAL 


EDITORIAL 


Bloomberg 

FINANCIAL  MARKETSW 


BkMmberg  LP.  is  a 


imrttimedia 
information  firm 
providhig 
sopt^ticated  data 
and  analyst  to 
investment 


ami  major  compsmies 
aroiNid  file  worM. 


Please  send  cover  letter 
and  resume  to: 
Sarah  Rodgers,  Human 
Resources,  Bloomberg  LP., 
P.O.  Box  888,  Princeton, 
N.J.  08542-0888, 
or  lax  to:  609-683-7523. 
Please  specify  positem. 
Quidified  candidate 
will  be  contacted. 
No  f^wne  calls  please. 

Equal  Opportunity  Employer 
EOE/M/F/V/D 


News  Editors 

Editors  needed  in  Princeton,  N.J.,  and  New  York  to  handle  corporate  and 
market  news  stories.  We're  looking  for; 

•  Proficiency  in  editing  and  rewriting  under  deadline  pressure;  keen  news 
judgment 

•  Confidence  with  numbers  as  well  as  words. 

•  Ability  to  direct  reporters  covering  industry  or  market  beats  and  polish 
their  copy. 

•  Rve  years  of  experience,  preferably  at  a  major  newspaper  or  magazine. 

Company  Nevirs  Reporters 

Reporters  needed  in  Princeton,  N.J.,  to  cover  corporate  news. 

The  ideal  candidate: 

•  Ably  writes  everything  from  spot  news  to  enterprise  pieces. 

•  Understands  publicly  owned  companies  and  financial  markets. 

•  Is  enthusiastic  and  ambitious,  eager  to  detect  trends  before  they  become 
common  knowledge. 

•  Shapes  enlightening  profiles  of  executives,  companies  and  industries. 

Commodities  Reporter 

Seasoned  reporter  needed  to  spearhead  expansion  of  commodities 
coverage  in  Chicago.  The  ideal  candidate: 

•  Knows  the  markets  and  market  makers  and  can  write  compelling 
stories  about  them. 

•  Can  produce  dear,  graceful  copy  under  deadline  pressure. 

•  Has  five  years  of  experience  covering  commodilies  and  futures  markets. 

Senior  Sports  Reporter 

Experienced  reporter  in  Princeton,  N.J.,  who  can  take  a  non-traditional 
approach  to  sports  news.  The  person  for  this  job: 

•  Realizes  that  perspective  is  crucial  to  every  story. 

•  Has  a  deft  touch  with  proxies  and  other  features. 

•  Takes  direction  well. 

•  Avoids  the  diches  of  sports  journalism. 
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_ EDITORIAL _ 

COMMUNITY  NEWSPAPER  COMPA¬ 
NY'S  North  Group  seeks  experienced 
community  editors.  Must  hove  1-2 
years'  editing  experience.  Excellent 
copy  editing,  reporting  and  layout 
skills  a  must.  We  need  motivated 
journalists  committed  to  community 
news  for  positions  at  several  of  our 
newspapers.  Send  a  resume,  cover  let¬ 
ter,  and  clips  to  Jim  Malone,  editor-in- 
chief,  CNC  North,  2  Washington  St., 
Ipswich,  MA  01 938.  No  phone  calls. 

COMMUNITY  NEWSPAPER  COMPA¬ 
NY'S  North  Group  seeks  reporters  for 
award-winning  community  papers. 
Requires  excellent  writing,  reporting, 
grammar  and  spelling  skills.  Experi¬ 
ence  in  photography  helpful.  You  must 
be  a  well-organized,  self-starter  to 
provide  coverage  of  news,  police,  fire 
and  schools  in  one  of  our  North  Shore 
towns.  Send  a  resume,  cover  letter, 
and  clips  to  Jim  Malone,  editor-in- 
chief,  CNC  North,  2  Washington  St., 
Ipswich,  MA  01 938.  No  phone  calls. 

ASSISTANT  TEAM  LEADERS 

The  Orange  County  (Calif.)  Register  is 
looking  for  two  experienced  and 
energetic  Assistant  Team  Leaders  for  its 
Metro  Desk. 

One  will  be  charged  with  leading  the 
paper's  medical  and  science  coverage. 
The  job  includes  the  planning  and 
execution  of  daily  news,  weekend  and 
investigative  stories  and  leading  a 
team  that  includes  two  Pulitzer-Prize 
winning  reporters. 

The  beat  encompasses  covering  the 
county's  delivery  of  medical  care  to  a 
diverse  and  growing  population,  track¬ 
ing  national  health  and  science  trends, 
and  helping  oversee  a  weekly  Lifestyle 
page  devoted  to  health  news.  Orange 
County  is  home  to  some  of  the  coun¬ 
try's  largest  managed  care  systems,  as 
well  as  the  University  of  California, 
Irvine,  one  of  the  leading  scientific 
research  institutions  in  America. 

A  second  editor  will  oversee  coverage 
of  Orange  County's  court  system  and 
social  issues  coverage,  supervising  four 
reporters  and  shaping  local  coverage 
for  the  Sunday  newspaper. 

Successful  candidates  will  have  a  min¬ 
imum  of  3  years  reporting  experience 
on  a  daily  metro,  plus  a  minimum  of  2 
years  editing  and  management  experi¬ 
ence,  with  nigh  organizational  skills 
and  a  demonstrated  ability  to  bring 
clarity  and  focus  to  copy. 

The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  It  won  the 
1 996  Pulitzer  Prize  for  investigative 
reporting  for  a  year-long  series  of 
stories  into  medical  practices  at  the 
University  of  California,  Irvine. 

Please  submit  a  packet  demonstrating 
current  work  as  well  as  a  resume  and 
one-page  statement  of  philosophy  to 
Larry  Burrough,  624  N.  Grand  Ave¬ 
nue,  Santa  Ana,  CA  92701.  Fax: 
(714)  565-3681. 


_ EDITORIAL _ 

COMPUTER  ASSISTED  REPORTING 
Top  computer  assisted  reporting  pro¬ 
gram  seeks  editor  with  advanced  com¬ 
puter  skills  or  reporter  with  strong  CAR 
experience  to  grow  into  leadership 
role.  You  will  join  a  successful  CAR 
team  and  hove  plenty  of  room  to  write. 
You  will  have  support  of  management 
who  understands  the  value  of  computer 
assisted  research.  Willingness  to  coach 
required.  Keen  ability  to  work  with 
numbers  and  see  behind  them  to  the 
real  story  is  a  must.  Send  cover  letter 
with  ideas  you  would  bring  to  the  pro¬ 
gram,  resume  and  clips  to  David 
Erdman,  city  editor.  The  Morning  Call, 
101  N.  6th  St.,  Allentown,  PA  18105, 
or  call  (610)  778-7929 

e-mail:  david.erdman@mcall.com 

COPY  EDITOR  wanted  who  wants  it 
all.  If  your  talents  pull  you  in  all  direc¬ 
tions  from  copy  editing  to  headline  writ¬ 
ing  to  page  design,  we  hove  a  position 
where  you  can  satisfy  all  your  creative 
desires.  If  you're  looking  for  a  place  to 
excel,  send  resume,  clips  and 
references  to  Jim  Willis,  managing 
editor,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35203. 

COPY  EDITOR:  30,000  daily  seeks 
fast,  accurate  copy  editor  who  wants  to 
help  readers  understand  national  and 
international  events.  We  want  someone 
to  select  wire  stories,  write  sharp 
headlines  and  layout  clear,  organized 
pages.  Pagination  and  copy  editing 
experience  required.  When  you're  not 
at  work,  there's  a  lot  nearby: 
Yellowstone,  Tetons,  Jackson  Hole. 
Send  resumes  and  work  samples  to 
Bob  Passaro,  news  editor.  Post  Regis¬ 
ter,  P.O.  Box  1800,  Idaho  Falls,  ID 
83401 .  Or  fax:  (208)  529-9683. 

COPY  EDITORS:  The  Press  of  Atlantic 
City  (NJ)  has  openings  for  copy  editors 
in  its  news  department.  Applicants 
should  be  college  graduates,  experi¬ 
ence  a  plus.  Must  be  detail-oriented 
and  hove  exceptional  command  of  the 
language,  plus  strong  abilities  in 
teamwork,  time  management  and  mak¬ 
ing  deadlines.  Knowledge  of  QuarkX¬ 
Press  a  plus.  Send  resumes  to  News 
Editor  Peter  M.  Brophy,  1  1  Devins 
Lane,  Pleasantville,  NJ  08232. 

COPY  EDITORS 

The  Herald-Journal,  a  63,000  circula¬ 
tion  New  York  Times  newspaper  in 
western  South  Carolina,  is  seeking  full¬ 
time  copy  editors.  We're  looking  for 
word  editors  and  page  designers.  Profi¬ 
ciency  in  Microsoft  Word  and  QuarkX¬ 
Press  a  plus.  Two  years  experience  pre¬ 
ferred.  Within  driving  distance  of 
Atlanta,  Charlotte,  the  mountains  and 
the  beach.  Contact  Gloria  Fair,  news 
editor,  P.O.  Box  1657,  Spartanburg, 
SC  29304. _ 

EDITOR  -  Page  designer/copy  editor 
for  award-winning  group  of  weekly 
and  bi-weekly  papers  on  WA's 
Whidbey  and  San  Juan  islands.  Com¬ 
petitive  salary  and  excellent  benefits. 
Tear  sheets  and  resume  to  D.  Fisher, 
P.O.  Box  10,  Oak  Harbor,  WA 
98277. _ 

Evian  is  naive  spelled  backwards. 

RB 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR  -  The  Boy 
City  Times  (40,000  daily,  52,000 
Sunday)  is  seeking  a  Metro  desk  team 
player  to  focus  on  regional  news  cov¬ 
erage.  We  need  a  talented  newsperson 
who  con  manage  a  staff  of  reporters, 
work  with  stringers  and  lay  out  pages. 
Reporting  experience  is  a  must;  ideal 
candidate  has  significant  editing  expe¬ 
rience.  Competitive  salary  and  benefits 
package.  Send  resume,  references  and 
examines  of  your  work  to  Metro  Editor 
John  P.  Hiner,  The  Bay  City  Times,  31 1 
Fifth  Street,  Bay  City,  Ml  48708. 

COPY  EDITOR 

The  Stuart  News,  a  growing  36,300- 
circulation  daily  (44,000  S)  Scripps 
Howard  newspaper  on  Florida's  south¬ 
east  coast,  is  looking  for  a  top-flight 
wordsmith  and  headline  writer  to  join 
its  1 2-person  copy  desk.  Design  and 
pagination  skills  a  plus.  Please  send 
cover  letter,  resume,  clips  and 
references  to:  Allan  Schilling,  news 
editor.  The  Stuart  News,  Box  9009, 
Stuart,  FL  34995-9009. 

COPY/lAYOUT  EDITOR 

THE  DAILY  JOURNAL,  IN  CARACAS, 
VENEZUELA,  seeks  Copy/Layout 
Editors  with  strong  editing  and  layout 
skills.  Pagination  and  knowledge  of 
QuarkXPress  would  be  helpful. 
Excellent  opportunity  to  work  in  South 
America.  Please  send  resume  with 
photo,  work  samples  and  references  to 
Nigel  Cumberbatch,  editor-in-chief. 
The  Daily  Journal,  SKY  BOX  4405 
NW,  73rd  Avenue,  Suite  No.  30-751, 
Miami,  FL  33166-6400.  Phone 
Caracas:  (01 1  -582)  562-6981 . 

DECEMBER  GRADS  -  Jumpstart  your 
career  at  New-Media-savvy  daily  in 
eastern  Pennsylvania.  Vacancies  cre¬ 
ated  when  reporters  moved  to  Associa¬ 
ted  Press,  Kansas  City  Star.  If  you're 
energetic,  inquisitive,  with  good 
grades,  college  newspaper  experience, 
write  Reporter  Vacancy,  c/o  Editor  Jim 
Kevlin,  Republican  &  Herald,  Box  209, 
Pottsville,  PA  17901. 

DESIGNER 

Fully-paginated,  medium-sized  AM 
daily  committed  to  good  photography 
and  graphics.  Page  1 ,  sports  cover, 
some  projects.  Keen,  proactive  journal¬ 
ism  skills  a  must  for  key  leadership  posi¬ 
tion.  QuarkXPress  fluency  necessary. 
Send  resumes  to  Mary  Jo  Bryan  Moss, 
graphics  editor,  Evansville  Courier, 
300  E.  Walnut  St.,  Evansville,  IN 
4771 3,  e-mail:  mjmoss@evansville.net 
or  bmoss@evansville.net. 

EDITOR  -  Princeton  (NJ)  Packet  seeks 
editor  for  weekly  business  sections. 
Packet  publishes  tab  format  Princeton 
Business  Journal  and  broadsheet  busi¬ 
ness  section  on  alternating  weeks.  Rele¬ 
vant  reporting  and  editing  experience 
required.  Pagination  background 
helpful.  SencT resume  and  clips  to 
Randy  Bergmann,  managing  editor. 
The  Princeton  Packet,  Inc.  (E&P),  P.O. 
Box  350,  Princeton,  NJ  08542. 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792- 1313. 

ENTRY-LEVEL  PHOTOJOURNALIST  to 
join  growing  staff.  Must  have  own 
equipment.  Best  candidate  will  have 
Photoshop,  Macintosh  skills  and  col¬ 
lege  degree.  Send  resume  with 
references  and  portfolio  (slides  pre¬ 
ferred)  to  Chief  Photographer  Randy 
Bergeron,  Daily  Star,  P.O.  Box  1 1 49, 
Hammond,  LA  70404.  The  Daily  Star, 
a  14,000  PM,  is  a  non-AP-photo, 
local,  color  daily. 

EUROPEAN  STARS  &  STRIPES,  a 
50,000  daily  based  in  Darmstadt, 
Germany,  seeks  a  copy  editor  for  its 
main  newsdesk.  Must  hove  at  least  five 
years  experience,  at  least  two  as  a 
copy  editor.  Must  have  QuarkXPress 
experience.  Compensation  package  of 
at  least  $45,000  includes  salary,  tax- 
free  housing  allowance.  Transporta¬ 
tion,  moving  expenses  paid.  Send 
cover  letter,  resume  to:  Editor,  Euro¬ 
pean  Stars  &  Stripes,  Unit  29480, 
APO  AE  0921 1  or  fax  to  (01 1  -49) 
6155-601395.  Applications  must  be 
received  no  later  than  Navember  21, 

1 996.  Equal  Opportunity  Employer. 

EXECUTIVE  CITY  EDITOR 
COURT  REPORTER 
COPY  READER 

The  Standard-Examiner,  a  65,000 
circulation  PM  serving  Northern  Utah, 
has  three  key  openings:  executive  city 
editor,  copy  Mitor  ana  court  reporter. 

We  are  looking  for  an  aggressive 
editor  to  supervise  local  news  coverage 
of  a  rapidly  growing  metro  area  in  a 
competitive  market.  The  executive  city 
editor  directs  two  assistants  and  1 1 
reporters  and  is  responsible  for  the 
news  coverage  of  Utah's  preparations 
for  the  2002  Winter  Olympics.  5-7 
years  experience  required.  Salary: 
$42-46,000. 

Our  courts  reporter  cover  criminal 
cases  in  Weber  County  and  does  some 
eneral  assignment  work.  2-3  years 
aily  newspaper  experience  required. 
Salary:  $20-26,000. 

We  seek  a  copy  editor  for  our  News 
Desk  to  design,  edit  and  paginate  both 
wire  and  local  news  pages  using  an  Sll 
MTX  system.  2-3  years  daily  newspa¬ 
per  experience  required.  Salary:  $23- 
28,000. 

Send  resume  and  clips  to  Managing 
Editor  Ron  Thornburg,  P.O.  Box  951, 
Ogden,  UT  84402-0951 . 


50  Editor  &  Publisher  ■  November  16,  1996 


EDITORIAL 


HELP  WANTED 


COPY  EDITOR  -  The  Spokesman- 
Review  has  a  copy  desk  bpening  for  o 
highly-skilled  editor.  The  editing  staff  of 
The  Spokesman-Review  consistently 
wins  recognition  fo'’  its  headline  writ¬ 
ing  and  page  layout.  The  Society  of 
Newspaper  Designers  recently  named 
The  Spokesnran-Review  one  of  the  best 
designed  newspapers  in  the  world. 

Our  reporting  staff  routinely  wins  top 
national  awards  including  the  Liv¬ 
ingston  Award,  the  Polk  Award  and 
many  others.  The  photojournalism  in 
The  Spokesman-Review  is  known  and 
recognized  nationally  as  some  of  the 
best  work  being  done  in  newspapers. 

The  copy  desk  works  with  all  of  these 
departments  to  produce  one  of  the  best 
newspapers  in  the  Northwest.  The  suc¬ 
cessful  candidate  will  possess  solid 
news  judgment  and  have  exceptional 
editing  and  headline  writing  skills. 

Pagination  or  design  experience  are  :  INFOGRAPHIC  JOURNALIST 

required  for  this  position  as  night  copy  : 

editor  on  1 20,000  Pacific  Northwest  :  Want  a  job  where  you  can  do  the  best 
daily.  Send  resume  and  clips  to  Kevin  :  work  you  are  capable  of?  Want  to 
Graman,  The  Spokesman-Review,  P.O.  :  join  a  team  that's  won  the  Pulitzer 
Box  2160,  Spokane,  WA  99210-  :  Prize,  numerous  SND  and  other  inter- 
1615,  e-mail:  keving@spokesman.com  :  national  design  awards?  Eager  to  do 

projects  and  oig-time  breaking  news 
tor  all  sections? 

The  News  &  Observer,  a  200,000- 
Sunday  circulation  paper  in  North 
Carolina's  capital  city,  has  such  a  job 
for  a  talented,  experienced  infographic 
journalist.  For  the  right  candidate,  the 
job  will  also  include  management 
duties. 

Check  out  our  work  at 
www.nando.net/nao/vj/;  then  send 
your  portfolio  to  Ken  Mowry,  graphics 
director.  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27601 . 

ISSUE-ORIENTED  News  Reporters 
sought  for  copital  doily  in  Delaware. 
Send  resume,  clips,  and  letter  explain¬ 
ing  your  approach  to  working  a  beat 
to  Andrew  West,  managing  editor, 
P.O.  Box  737,  Dover,  DE  19904. 

MAGAZINE  serving  independent  oil, 
gas  industry  has  entry  level  position  for 
a  staff  writer.  Seeking  new  graduates 
or  2  years  experience.  Journalism 
degree  required.  Send  resume  and 
salary  requirements  to  Bill  Campbell, 
The  American  Oil  and  Gas  Reporter, 
P.O.  Box  343,  Derby,  KS  67037. 

MIDSIZE  Midwest  daily  in  hotly  com¬ 
petitive  morket  seeks  reporter  with 
excellent  general  assignment  skills  and 
at  least  two  years  of  experience.  Send 
cover  letter,  resume  and  clips  to  Arnold 
Miller,  managing  editor.  The  Chroni¬ 
cle-Telegram,  P.O.  Box  4010,  Elyria, 
OH  44036. 

NASHVILLE  BUSINESS  JOURNAL  is 
seeking  a  managing  editor  to  handle 
day-to-day  newsroom  management 
and  to  work  as  a  coach  with  our  staff 
of  tolented,  young  reporters.  Perfect 
opportunity  for  a  copy  editor  or  news 
editor  ready  to  move  into  manage¬ 
ment.  Fax  resume  to  Bill  Lewis,  editor, 
at  (61 5)  248-6523. 

Order  E&P'S  1997  MARKET  GUIDE  :  (212)  675-4380.  I 


FEATURES  REPORTER  -  The  Kansas 
City  Star  seeks  a  virtuoso  generol 
assignment  reporter  for  its  high-energy 
45-member  Features  Department.  The 
successful  candidate  will  be  able  to 
develop  fresh  enterprise  features  and 
write  off  the  news  for  assignments  that 
range  from  short  brights  to  A1  cen¬ 
terpieces  to  features  covers.  Two  to  five 
years  reporting  experience  required. 
Send  o  resume  and  a  list  of  10  great 
story  ideas  to  Ellen  Foley  at  1729 
Grand  Blvd.,  Kansas  City,  MO  64108. 
Phone:  (816)  234-4396.  E-mail: 
efoley@kcstar.com. 

FREELANCE  WRITERS  wanted  for  dis¬ 
tinguished,  sexually  oriented,  20  year 
established,  weekly  national  paper. 
(303)  985-3034  ask  for  Down. 

FREELANCE  WRITERS  WANTED  with 
experience  covering  food  industry 
issues.  We  are  a  trade  journal  for  food 
company  managers,  reporting  on 
R&D,  processing,  packaging,  ingre¬ 
dients  and  marketing.  Send  resume 
and  writing  samples  to:  Elizabeth 
Brewster,  Food  Processing,  301  E.  East 
St.,  Chicago,  IL  6061 1;  fox  (312)  644- 
7870.  NO  PHONE  CALLS. 

GOLF  TRAVEL  WRITERS  WANTED  to 
freelance  for  new  glossy  guarterly 
mog.  Send  credentials’ ond  poetic, 
detoil-rich  feature-length  clips  to  Golf 
&  Travel,  P.O.  Box  20466,  Columbus 
Circle  Station,  New  York,  NY  10023. 

LOOKING  FOR  BUSINESS  REPORTER 
with  ideas,  creativity,  writing  flair  and 
ability  to  dig  up  stories  in  a  town  that's 
small  enou^  to  be  accessible,  yet  big 
enough  to  be  exciting.  Five  years  expe¬ 
rience,  including  at  least  two  years  of 
business  reporting,  preferred  at  this 
Knight-Ridder  medium-size  daily. 
Please  send  resume  and  five  clips  to 
Carol  Hazard,  assistant  metro  editor, 
Columbus  Ledger-Enquirer,  P.O.  Box 
71 1 ,  Columbus,  GA  31 902-071 1 . 


_ EDITORIAL _ 

GRAPHICS  EDITOR 

40,000+  daily  along  the  Texos  Gulf 
Coast  has  an  opening  for  a  graphics 
editor.  We  need  someone  who  has 
mastered  QuarkXPress,  who  can 
design  Web  pages,  who  knows  the 
do's  and  dont's  of  newspaper  layout, 
and  who  can  write  headlines  and  edit 
copy.  We're  a  fomily-owned  paper 
that  offers  a  competitive  package  of 
salary  and  benehts.  Letter,  resume  and 
work  samples  to  Scot  Walker,  assistant 
managing  editor.  The  Victoria 
Advocote,  P.O.  Box  1518,  Victoria,  TX 
77902.  Fax:  (512)  574-1220.  No  calls 

GROWING  WEEKLY  Newspaper 
group  seeks  reporter  and  editor  candi¬ 
dates.  Resume,  clips  to  David  Parker, 
The  Lakeville  Journal,  Box  1688, 
Lokeville,  CT  06039. 


EDITORIAL 


NEWS  EDITORS  WANTED 
Small  town  blues  bringing  you  down? 
Moybe  you're  ready  to  work  in  the 
most  exciting  media  market  in  Amer¬ 
ica.  The  New  York  Post  is  looking  for 
energetic,  enthusiastic,  hard-wonring 
individuals  who  are  ready  to  tackle  the 
Big  Apple  head-on.  We  have  openings 
on  our  news  desk  for  top-flight,  highly 
motivated  editors  who  can  prociuce 
sparkling  layouts,  write  snappy 
headlines  and  captions,  select  and  edit 
photos/graphics  and  edit  copy.  If 
you're  ready  for  the  challenge  of  a 
lifetime  and  have  what  it  takes,  send 
resume,  cover  letter  and  work  samples 
to: 

Joe  Rabinowitz/Monaging  Editor 

New  York  Post 

1211  Avenue  of  the  Americas/ 1 0th  FI 
New  York,  NY  10036-8790 
Daily  newspaper  experience  a  plus. 
‘Tabloid  experience  a  plus.  Salary  com¬ 
mensurate  with  experience.  401  (k) 
plan,  relocation  allowance  and 
excellent  benefits  available. 

GAY  NEWS  EDITOR 

TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  daily  or  weekly  background 
to  head  our  newsroom  as  a  writer/ 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  1-2  pieces  a  week,  oversee 
staff,  design  by  QuarkXPress  (PC),  plan 
for  future  issues.  Excellent  salary  & 
benefits  package.  Move  to  South  Flor¬ 
ida  and  be  yourself.  Fax  resume  to  (305) 
756-6932,  mail  clips  to  TWN,  901  NE 
79St.,  Miami,  FL,  33138  and  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562  to 
schedule  interview. 

NIGHT  LOCAL/WEEKEND  EDITOR 

The  Times,  on  84,000-circulation 
(102,000  Sunday)  Gannett  AM  in 
Shreveport,  LA  has  immediate  open¬ 
ing  for  a  skilled  editor  to  help  run  our 
night  and  weekend  local  news  opera¬ 
tion.  You  must  be  a  good  copy  editor 
since  you  will  help  edit  local  news 
stories.  You  also  must  hove  sound  news 
judgment  and  a  talent  for  leadership 
since  you  will  be  involved  in  directing 
coverage  by  our  reporters.  Perfect 
opportunity  for  an  experienced 
reporter  looking  to  enter  management. 

Please  send  cover  letter,  resume,  work 
samples  and  salary  requirements:  Mike 
Whitehead,  executive  editor.  The 
Times,  222  Lake  Street,  Shreveport,  LA 
71130. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply. 

EEO  M/F/V/H 


_ EDtTORIAL _ 

EDITORS/REPORTERS 

The  Morning  News,  a  growing, 
34,000  AM  daily  in  ^uth  Carolina, 
recently  moved  into  o  state-of-the-art 
facility  and  redesigned  and  redefined 
our  core  product.  We  have  created 
new  positions  and  have  openings  for 
skilled  journalists: 

MANAGING  EDITOR:  This  is  the  No. 
2  newsroom  manoger  in  charge  in  the 
editor's  absence.  Previous  top- 
management  newsroom  experience 
required.  Must  be  a  leader  and  mentor 
who  can  think  'out  of  the  box"  and 
devise  new  approaches  to  news  cov¬ 
erage. 

ASSISTANT  MANAGING  EDITOR/ 
FEATURES:  Oversees  a  three-person 
staff  and  various  feotures  pages  and 
publications,  including  a  we^ly  24- 
page  local  entertainment  tab.  Must  be 
an  experienced  editor  who 
understands  today's  lifestyle  issues  and 
can  create  lively  pages  using  QuarkX¬ 
Press. 

COPY  EDfTORS:  Responsible  for  news- 
section  page  building  and  pagination. 
Must  have  daily  experience  and 
pagination  skills,  including  working 
knowledge  of  Quark  or  other  desktop 
publishing. 

REPORTERS:  Must  hove  beat  reporting 
and  enterprise  experience. 

The  Morning  News  is  a  Thomson 
newspaper  in  Florence,  SC.  Florence 
County  has  a  1 10,000  population  and 
is  the  regional  hub.  FlorerKe  is  a  fam¬ 
ily-oriented  city  one  hour  from  Myrtle 
Beoch.  Send  resume  and  work  samples 
to  Frank  Sayles,  Jr.,  editor.  Morning 
News,  P.O.  Box  100528,  310  S. 
Dargan  Street,  Florence,  SC  29506. 
FAX:  (803)  317-7292. _ 

PHOTO  EDITOR 

The  Charlotte  Observer,  the  leading 
newspaper  in  the  Carolinas,  seeks  a 
photo  editor.  Our  news  beat  includes 
the  ocean,  mountains,  professional 
sports,  world-class  universities  and  a 
dynamic  regional  economy.  Seeking  a 
leader,  teacher  and  problem  solver 
who  will  direct  assignments,  interact 
with  newsroom  and  champion  great 
photography.  The  successful  candidate 
must  be  energetic,  versatile  and  hungry 
for  a  demanding  daily  newspaper 
environment.  Background  in  photog¬ 
raphy  and  a  great  eye  important. 
Knowtedge  of  Adobe  Photoshop,  scan¬ 
ning,  transmitting  and  Leaf  essential: 
QuarkXPress  knowledge  preferred. 
Work  schedule  may  vary.  Only 
portfolios  with  self-addressed  stamped 
envelopes  will  be  returned.  Apply  to 
Susan  Gilbert,  director  of  photog¬ 
raphy,  The  ChaHotte  Observei,  600  S. 
Tryon  Street,  Charlotte,  NC  28202. 


E&P’s  Classified 

The  Industry's  Meeting  Place. 
(2U)  675^4380 
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_ EDITORIAL _  j _ EDITORIAL _ 

PAGE  DESIGNER/COPY  EDITOR  j  REPORTER  needed  at  1 8,000  circ.  PM 
:  daily  in  northwest  Illinois.  Will  cover 


The  Columbian  newspaper  in  Van¬ 
couver,  Washington  nas  an  excep¬ 
tional  opportunity  (or  o  page  designer 
with  copy  editing  background  to 
design  news  and  features  pages. 

The  Columbian,  founded  in  1 890,  is 
family-owned  and  has  a  daily  circula¬ 
tion  of  over  54,000.  Our  mission  is  to 
be  our  communities  most  highly  valued 
source  of  information.  We  are  com¬ 
mitted  to  open  communication, 
teamwork  and  to  providing  exceptional 
customer  service. 

Our  candidate  should  have  a  journal¬ 
ism  background  and  be  able  to  create 
attractive,  readable  pages  under 
deadline  pressure.  Job  requires  ability 
to  work  in  concert  with  word  editors  to 
assure  timely  production  of  covers. 

This  full-time  position  works  6:30  a.m. 
to  3:30  p.m.  Tuesday  through  Friday 
and  2:30  to  1 1 :30  p.m.  Saturday. 

Pay  range  begins  at  $12.58  with 
salary  based  on  experience.  Benefit 
package  after  completing  the  trial 
period  includes  medical,  dental,  life 
and  long-term  disability  insurance, 
prafit  sharing,  401  (k)  plan  plus  22 
paid  days  off  annually. 

This  position  requires  a  candidate  with 
a  broad  knowledge  of  national  and 
world  events;  the  ability  to  work  in  col¬ 
laborative  situations  with  reporters, 
photographers  and  other  copy  editors; 
knowledge  of  QuarkXPress;  knowledge 
of  principles  of  design,  color,  spelling, 
grammar;  degree  in  journalism  or 
related  communications  field  preferred; 
and  two  years  daily  newspaper  expe¬ 
rience.  Zone  9  applications  preferred. 

Please  submit  resume  and  five  page 
designs  ta  Mark  Ail,  The  Columbian, 
P.O.  Box  180,  Vancouver,  WA 
98666. 

Equal  Opportunity  Employer 

READY  TO  MAKE  A  DIFFERENCE? 

HERE'S  YOUR  CHANCE 
The  Trentonian,  a  gutsy,  65,000 
tabloid  between  NYC  and  Philadel¬ 
phia,  is  looking  For  a  polished  writer 
and  enterprising  reporter  who  can  add 
some  flair  and  depth  to  our  daily 
grind.  We  need  stories  that  are  bold, 
sophisticated  and  keep  our  readers 
informed,  thinking,  and  reading  every 
word. 

This  is  a  job  for  a  natural-born  leader 
who  has  3  to  5  years  professional, 
daily  experience. 

Send  clips  and  a  resume  to  Anne  Karo- 
lyi,  city  editor,  600  Perry  Street, 
Trenton,  NJ  08602. 

REPORTER  —  Pennsylvania's  Newspa¬ 
per  of  the  Year  seeks  a  reporter  girted 
in  municipal  coverage  and  feature  writ¬ 
ing.  Position  open  now.  Send  resume, 
clips  to  Carol  Talley,  editor.  The  Sen¬ 
tinel,  P.O.  Box  130,  Carlisle,  PA 
1 701 3.  No  phone  calls. 


regional  news  and  politics,  with  some 
special  projects  work  possible.  Daily 
newspaper  experience  preferred,  but 
not  required.  Send  cover  letter,  resume 
and  work  samples  to  Jeff  Rogers, 
managing  editor.  The  Journal- 
Standard,  27  South  State  Avenue, 
Freeport,  IL  61032. 

REPORTER:  Excellent  opportunity  for 
motivated,  talented  entry-level  reporter. 
Beats  plus  initiative  stories.  Send  letter, 
resume,  references  and  clips  to  Phyllis 
Stewart,  editar.  The  Malone  Telegram, 
387  E.  Main  Street,  Malone,  NY 
1 2953.  Deadline,  Friday,  Nov.  29. 

REPORTERS 
NEWS  AND  SPORTS 
We're  looking  for  strong  writers  and 
good  reporters  to  fill  vacancies  in  both 
the  sports  and  news  departments  at  this 
South  Texas  daily.  The  Brownsville 
Herald  {19,000  daily,  21,000  Sun¬ 
day)  offers  young  reporters  o  great 
opportunity  to  grow  professionally  and 
polish  skills  that  will  lead  to  success. 
Brownsville  is  on  the  U.S. -Mexico 
border  and  only  minutes  from  the 
resort  town  of  South  Padre  Island  on 
the  Gulf  of  Mexico.  Knowledge  of 
Spanish  a  plus.  Send  resume  and  clips 
to  George  Cox,  editor.  The  Brownsville 
Herald,  1135  E.  Van  Buren  Street, 
Brownsville,  TX  78520. 

WANTED: 

BUSINESS  MAGAZINE  REPORTER 
Leading  weekly  cable  industry  business 
magazine  seeks  New  York-based 
reporter  to  cover  general  assignments, 
with  an  emphasis  on  programming, 
business  and  advertising  issues.  Can¬ 
didate  should  have  three  years  of  daily 
or  weekly  reporting  experience,  as  well 
as  broad  familiarity  with  the  U.S. 
media  business.  Self-starter  needed  to 
generate  exclusive  enterprise  stories  in 
an  extremely  competitive  market.  Send 
resume,  references  and  clips  to  Box 
07986,  Editor  &  Publisher. 

REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 
VENEZUELA,  seeks  general  assignment 
news  Reporters,  strong  writing  skills 
and  good  news  judgment  helpful. 
Knowledge  of  Spanish  a  definite  plus. 
Candidates  should  be  willing  to 
relocate  to  Caracas  at  short  notice. 
This  is  an  excellent  opportunity  to  work 
in  South  America. 

Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  SKY  BOX  4405  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400. 


Phone  -  Caracas  (01 1  -582)  562-6981 . 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 


11  West  19th  St. 
New  York,  NY  10011 


The  Register-Mail,  Galesburg,  IL  needs 
a  first-rate  reporter  with  excellent  writ¬ 
ing  skills.  Job  includes  general  assign¬ 
ment  and  feature  stories,  some  ponce 
and  courts.  The  Register-Mail,  circula¬ 
tion  18,000,  is  published  Monday- 
Saturday.  We're  a  Copley  Newspaper 
and  offer  on  attractive  benefits 


package.  Contact:  Robert  F.  Harrison, 
editor.  The  Register-Mail,  140  S. 
Prairie,  Galesburg,  IL  61 401 . 


RODALE  BOOKS  IS  STILL  EXPANDING 


The  publisher  of  Men's  Health  and  Pre¬ 
vention  magazines  is  leaking  for  an 
experienced,  topnotch  editor  to  help 
develop,  edit  and  manage  its  growing 
line  of  best-selling  health  books.  The 
right  person  (or  this  job  is  a  motivator, 
id^  generator,  talented  journalist  and 
has  the  ability  to  motivate  and  lead  a 
team  of  in-house  writers.  Book  experi¬ 
ence  is  not  necessary. 


Rodale  Press  is  an  employee-centered, 
family-owned  company  offering  a 
smoke-free  environment,  on-site  day 
care  and  gym,  complete  medical  cov¬ 
erage,  subsidized  meals,  tuition  reim¬ 
bursement,  company-wide  bonus  and 
company-matched  401(k)  plan.  Send 
resume,  salary  history,  writing  and  edit¬ 
ing  clips  to: 

Human  Resources  Dept.  (EP-EDIT) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

E.O.E 


SENIOR  EDITOR/VISUALS 
We're  looking  for  a  confident,  experi¬ 
enced  visuals  leader,  with  a  command 
of  what  makes  presentation  work  -- 
great  photojournalism,  ta-the-point 
graphics  and  design  that  brings  it  all 
together.  The  Pioneer  Press,  an  SND 
Best-Designed  Newspaper  winner, 
seeks  a  senior  editor/visuals  to  help 
lead  a  change-oriented,  high- 
achieving  design/graphics/photo  staff. 
Build  from  a  foundation  where  visuals 
is  content.  The  Pioneer  Press  is  a  KR 
daily  in  the  highly  livable,  highly  com¬ 
petitive  Twin  Cities.  Apply  to  Ken 
Doctor,  managing  editor,  with  cover  let¬ 
ter,  resume,  samples,  345  Cedar  St., 
Saint  Paul,  MN  55101 .  AA/EOE. 

SMALL  BUT  BUSY  and  good 
midwestern  daily-Sundoy  seeks  gen¬ 
eral  assignment  reporter:  camera 
experience  helpful.  Cover  letter, 
resume,  six  best  clips  to  Box  07964, 
Editor  &  Publisher. 

SPORTS  COPY  EDITOR 
The  Daytona  Beach  (FL)  News-Journal 
seeks  an  experienced  copy  editor  to 
help  our  recently  expanded  and 
improved  sports  section  take  the  next 
step.  We  want  a  team  player  with 
strong  editing,  headline  writing  and 
layout  skills.  Please  send  resume  and 
clips  to  Dick  Dunkel,  executive  editor, 
News-Journal,  P.O.  Box  2831, 
Daytona  Beach,  FL  32120-2831. 

The  words  "I  am. . . "  are  potent  words;  be 
careful  what  you  hitch  to  them.  The  thing 
you  are  claiming  has  a  way  af  reaching 
back  and  claiming  you. 

A.L  Kitselman 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  Focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

THE  ASPEN  DAILY  NEWS  —  "If  you 
don't  want  it  printed,  don't  let  it 
happen"  —  seeks  proactive,  intelligent 
writers  who  want  to  help  set  the 
agenda  for  a  vibrant,  highly  educated 
cammunity  offering  an  unparalleled 
quality  of  life.  Photography  skills,  com¬ 
puter  literacy  a  plus;  dedication  to 
inform  and  entertain  readers  a  must. 
Unique  opportunity  for  those  who  are 
sick  of  corporate  journalism  and  who 
want  to  make  their  mark  in  a  com¬ 
petitive  environment.  Fax  resume, 
cover  letter  to  Editor  David  Heitfield  at 
(970)  920-2118,  or  call  to  chat  at 
(970)  925-2220. 
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_ EDITORIAL _ 

STATE  HOUSE  reporter  wanted  for  Tfie 
Capital,  Annapolis,  MD.  Aggressive, 
enterprising  reporter  with  at  iMst  two 
years  of  government  reporting  wanted 
for  50,000-circulation  daily.  Send 
resume  and  5  clips  to  Tom  Marquardt, 
managing  editor.  The  Capital,  P.O. 
Box  911,  Annapolis,  MD  21404. 

THE  KANSAS  CITY  STAR  is  looking  for 
a  wire  editor  to  handle  national  and 
international  news.  Good  judgment, 
motivation  and  rewrite  skills  are 
required  for  a  Tuesday  through  Satur¬ 
day  evening  schedule.  At  least  three 
years  experience,  please.  Send  letter 
and  resume  to  Darryl  Levings,  national 
editor.  The  Kansas  City  Star,  1729 
Grand  Blvd.,  Kansas  City,  MO  64108. 

THE  MESSENGER-INQUIRER  in 
Owensboro,  KY,  won  first  place  for 
general  excellence  in  our  state  press 
association  competition  this  year. 
We're  a  34,000  AM  daily,  and  we're 
looking  for  a  reporter  with  a  commit¬ 
ment  to  excellence  to  staff  a  new 
bureau  in  one  of  our  key  circulation 
counties.  We're  looking  for  someone 
with  drive,  experience,  strong  report¬ 
ing  and  writing  skills  and  the  versatility 
to  handle  everything  --  hard  news, 
features,  in-depth  projects  and  com¬ 
munity  news.  Must  work  well  indepen¬ 
dently  and  as  part  of  a  team.  Send 
resume  and  clips  to  Human  Resources 
Director  Sue  Trautwein,  P.O.  Box 
1480,  Owensboro,  KY  42302.  EOE 

UNIVERSAL  PRESS  SYNDICATE 

FEATURES 

EDITOR 

Connect-Time,  the  new  lifestyle 
newspaper  magazine  that  puts  a  human 
face  on  technology  and  has  a 
6.7  million  circulation,  seeks  editor  to 
develop  and  assign  stories  about  the 
influence  of  the  Internet  on  daily  life. 
Newspaper  or  magazine  editing  expe¬ 
rience  required  as  well  as  familiarity  with 
the  Internet.  Section-editing  experi¬ 
ence  and  connections  with  quality 
freelance  writers  big  pluses.  Great 
opportunity  for  advancement. 

ASSOCIATE  EDITOR 

Does  your  Bookmarks  folder  runneth 
over  with  URLs?  Do  you  subscribe  to 
mailing  lists  and  newsgroups,  and 
know  a  good  Web  site  when  you  see 
one?  If  so,  this  job  may  be  for  you.  Con¬ 
nect-Time  is  looking  for  all  of  this  plus 
a  crack  copy  editor,  headline  writer 
and  fact  checker. 

Fax  resumes  to  (312)  644-1361  or 
send  to: 

Harriet  Choice,  Editor-in-Chief 
Connect-Time 

400  N.  Michigan  Avenue,  Suite  101 8 
Chicago,  IL  6061 1 

EMPLOYMENT  OPPORTUNITIES 

SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-51 89  for  Listings 


EMPLOYMENT  OPPORTUNITIES 

SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-51 89  (or  listings. 

UBRARIAN 

CHIEF  LIBRARIAN 
NASHVILLE  BANNER 

The  Nashville  Banner,  the  afternoon 
newspaper  in  Nashville,  TN,  is  creat¬ 
ing  a  chief  librarian  position  to  help 
move  its  news  library  to  a  modern 
library/ research  center. 

QUALIFICATIONS;  College  degree 
with  library  science  or  journalism  train¬ 
ing  or  equivalent  experience  in  an 
electronic  library/research  environ¬ 
ment.  Knowledge  of  current 
technology.  Experience  with  various 
electronic  reference  tools.  Keen  Interest 
in  hews.  Ability  to  work  under  deadline 
pressure. 

Send  resume  to; 

Tammy  Binford 
Information  Editor 
Nashville  Banne'- 
1 1 00  Broadway 
Nashville,  TN  37203 
FAX;  (615)  259-8890 

INFORAAATION  SYSTEMS 

INFORMATION  SYSTEMS 
DIREaOR 

Daily  newspaper  in  the  southeast  with 
a  100,000  circulation  is  looking  for  a 
department  manager  to  head  up  our 
computer  and  technical  services 
departments. 

Must  have  knowledge  of  newspaper 
production  systems  and  procedures, 
AS/400,  Novell,  PC's  and  Macs,  and 
related  networking. 

Successful  candidate  must  hove  1 0  years 
experience  in  the  above  areas  with  at 
least  5  years  management  experience. 


Please  send  resumes  and  salary  history 
to:  Box  07965,  Editor  &  Publisher. 


PRODUCnON/TECH 

Central  Nassau,  Long  Island 

RESULTS  MEDIA, 
Division  Newport  Media,  Inc. 

seeks  experienced 

URBANITE  F/T 
PRESS  OPERATORS 

You  should  have  3-5  years  operator 
experience  and  be  willing  to  work 
evenings  and  weekends.  Benefits 
and  competitive  salary  offered. 
Qualified?  Send  resume  to 

PRESS  MANAGER., 
or  complete  an  application  at 
250  Miller  Place,  4 
Hicksville,  NY  11801 


INFORAAATION  SYSTEMS 

Oh-Oh...the  secret  is  out.. .Seattle  is 
rated  TOPS  in  U.S.  to  live  and  work... 

ADhVLRC  SYSTEMS  AND  BUSINESS 
ANALYSTS 

The  Seattle  Times  is  seeking  systems  pro¬ 
fessionals  to  implement,  integrate  and 
support  advertising  systems  across 
multiple  platforms. 

The  positions  require; 

•  5-10  years  of  combined 
rogramming,  database  or 
usiness  systems  analysis 

experience 

•  IBM/MVS  and  PC/LAN  expertise 

•  Interest  and  self-motivation  to  learn 
and  apply  newer  technologies 

■  Package  implementation/ 
integration  experience 

•  Strong  technical,  communications, 
coordination  and  teamvwjrk  skills 

•  A  college  degree  or  equivalent 
experience 

•  Proven  technical  project 
management  ability 

To  apply,  send  resume  to  The  Seattle 
Times,  HR-SAP,  P.O.  Box  70,  Seattle, 
WA  98111. 


SYSTEMS  ANALYST 
Sll  classified  and  editorial  system 
expertise  needed.  Must  be  strong  on 
MACs  and  PCs.  Requires  extensive 
experience  with  some  of  the  following: 
Word,  1  -2-3,  Excel,  Photoshop,  Quark¬ 
XPress,  Illustrator  and  Multi-Ad  Creator. 
Knowledge  of  UNIX  and  networking 
helpful.  Requires  BA  in  Computer 
Science,  MIS  or  related  field.  Good 
oral  and  written  skills  required.  Send 
resume  to:  Human  Resources,  The 
Daily  Breeze,  5215  Torrance  Blvd.,  Tor¬ 
rance,  CA  90509. 

MAILROOM 

MAILROOM  SUPERINTENDENT 

Small  newspaper  in  the  south  is  look¬ 
ing  (or  a  mail  room  superintendent  to 
manage  the  mail  room  operation, 
instead  of  the  operation  managing 
them.  A  strong  management  back¬ 
ground  needed.  Would  be  helpful  if 
experienced  on  Muller  and  Harris 
inserter.  We  have  the  equipment  and 
the  manpower.  What  we  need  now  is 
someone  to  run  the  show  and  get  the 
paper  out  the  door  on  time.  The  right 
person  can  make  more  than  $30,000 
a  year  counting  salary  and  bonus. 
Send  resume  to  Box  07983,  Editor  & 
Publisher. 

MAILROOM  MANAGER 
Zone  9  daily  looking  for  a  highly- 
motivated,  well-organized  Mailroom 
Manager  to  manage  all  aspects  of 
mailroom  operations.  Successful  can¬ 
didate  should  have  2-4  years  man¬ 
agement  experience,  strong  leadership 
and  people  skills,  ability  to  meet  strict 
deadlines  while  providing  quality  ser¬ 
vice,  mechanical  skills,  proficient  in 
spreadsheet  and  word  processing 
software  applications,  budget  preparo- 
tion  and  expense  control.  Two  news¬ 
papers  with  circulation  up  to  1 50,000. 
We  offer  a  competitive  salary  and  an 
excellent  benefit  package.  Send 
resumes  to  Box  07992,  Editor  &  Pub¬ 
lisher. 


_ MARKETING _ 

CREATIVE/PROMOTION  MANAGER 
Midwestern  Metro  in  Zone  5  seeks  a 
Creative/Promotion  Manager  to  join  its 
Marketing  and  New  Business  Devel¬ 
opment  Department.  Position  has 
overall  responsibility  for  creative  staff. 
Requires  experience  in  initiating  promo¬ 
tions  and  creating  solid  promotional 
materials  plus  strong  supervisory  and 
communication  skills.  Excellent  salary 
and  benefits.  Send  cover  letter,  resume 
and  salary  requirements  to  Box  07989, 
Editor  &  Publisher  by  November  29, 

1 996.  Equal  Opportunity  Employer. 

PROMOTION  MANAGER 

Join  a  top  newspaper  marketing  team 
in  resurging  Southern  California.  Ideal 
candidate  will  possess  excellent 
supervisory,  writing  and  editing  skills 
and  handle  multiple  priorities.  Experi¬ 
ence  in  development  of  effective  con¬ 
sumer  and  advertiser  marketing  pro¬ 
grams  and  materials  required.  Fax 
resume  and  salary  expectations  to  Joe 
Frederickson,  marketing  director.  The 
Press-Enterprise,  3512  Fourteenth 
Street,  Riverside,  CA  92501 .  (909) 
782-7721. 

PHOTOGRAPHY 

;  THE  MORNING  CALL  in  Allentown, 

:  PA,  130,000  daily,  183,000  Sunday 
circ.,  a  Times  Mirror  paper,  is  seekirra 
an  energetic,  quality-oriented  indivicT- 
ual  with  strong  visual  and  technical 
skills  to  help  lead  a  20-person  photo 
department. 

Responsibilities  include  picture  editing 
and  coordinating  photo  production  with 
the  prepress  areas.  Candidates  should 
have  previous  leadership  and  photo 
editing  experience. 

Send  resume  to  Naomi  Halperin,  photo 
editor.  The  Morning  Call,  101  N.  6th 
St.,  Allentown,  PA  18101  or  e-mail; 
naomi.halperin@mcall.com. 


PRINT  SALES 


Gannett^ 

Nashville 

SALES  EXECUTIVE 

FULLTIME  -  GANNETT 
OFFSET/NASHVILLE  is 

seeking  a  Sales  Executive  for 
the  Nashville  area.  Qualified 
candidate  will  have  solid  sales 
experience,  preferably  in 
Commercial  or  Newspaper 
Printing.  Travel  required.  Base 
salary  plus  contmission  based 
on  experience. Excellent 
benefits  package  including 
Health,  401  (k),  vacation,  etc. 

Apply  in  person  or  send 
Resume  to: 

GANNETT  OFFSET/ 
NASHVILLE 
730  Freeland  Station  Road 
Nashville,  TN  37228 
Ph:  (615)  252-1840 
Fax:  (615)  252-1873 


HELP  WANTED 
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HELP  WANTED 


PHOTOGRAPHY 


PHOTOGRAPHER 

The  Wisconsin  StaJe  Journal  in  Amer¬ 
ica's  No.  1  city,  Madison,  is  looking 
for  an  experienced  photojournalist  ta 
pravide  our  readers  with  the  mast 
informative,  mast  compelling  photo¬ 
journalism  in  the  state. 

Applicants  must  be  aggressive, 
creative,  solution-orientea  individuals 
with  a  strong  sense  of  news,  a  solid 
grasp  of  photojournalism  and  a  wide 
range  of  advanced  photographic  and 
digital  darkroom  skills.  Proven  ability 
to  shoot  sports  is  a  definite  plus. 

A  minimum  of  four  years  of  daily 
newspaper  or  equivalent  experience  is 
required  and  applicants  must  have 
their  own  equipment. 

Send  a  cover  letter,  resume  and 
portfolio  with  recent  work  samples  to: 

Meg  Thena 
Photo  Editor 
Wisconsin  State  Journal 
1901  Fish  Hatchery  Rood 
Madison,  Wl  5371 3 
AA/EOE 


PREPRESS 


PREPRESS  PRODUaiON  MANAGER 
Independent  Zone  3  newspaper  look- 
ing  for  a  hands-on  manager  to 
supervise  our  evening  shift  od-building, 
composing,  comero  and  platemaking 
departments.  Successful  candidate  will 
possess  strong  organizational  and  peo¬ 
ple  skills.  Experience  with  Macintosh- 
based  Ad  production  a  plus.  Must  have 
at  least  3  years  management  experi¬ 
ence  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


PRODUCnON./TECH 


PRESSROOM 


LEAD  PRESSMAN  NEEDED 
Looking  to  leave  behind  the  drive  by 
shootings  behind  you,  and  relocate  to 
an  outstanding  small  community  nes¬ 
tled  in  the  heart  of  the  Rockies,  then 
this  opportunity  is  for  you. 

My  newspaper  group  is  looking  for  an 
experienced  lead  pressman  with  web 
offset  printing  experience.  Experience 
on  a  King  or  Goss  Community  press  is 
vital.  The  right  persan  will  possess 
excellent  mechanical  skills,  4-color  prin¬ 
ting  skills  and  the  ability  to  lead  and 
motivate  a  crew  of  4-5. 

Compensation  $35-40K  yearly.  Insur¬ 
ance,  401  (k),  paid  vacation,  ski  pass. 

Please  send  resume  or  letter  of  interest 
to:  Eagle-Summit  Newspapers,  Attn: 
Press  Foreman,  P.O.  Box  709,  Frisco, 
CO  80443. 


PRESSROOM  SUPERVISORS 

Immediate  opportunity  at  North  Caro¬ 
lina  daily,  Sunday,  TMC,  commercial 
operation.  Second  and  third  shift 
supervisors  for  10  unit  Goss  Com¬ 
munity  crew.  Must  be  strong,  hands-on 
leader  with  ability  to  control  waste  and 
ensure  quality  reproduction.  Com¬ 
petitive  salary,  vocation,  insurance 
program  and  401  (k). 

Send  resume  and  objectives  letter  to: 

Brian  M.  McMillan,  Publisher 
The  Enquirer-Journal 
P.O.  Box  5040 
Monroe,  NC  281 1 1 


PRODUCnON/TECH 


ipress  ^etalb  iiaine  cBelegm 

ADVERTISING  OPERATIONS  MANAGER 


The  Portland  Newspapers  is  seeking  a  growth-oriented  individual  to 
join  our  management  team.  You'll  need  expertise  in  newspaper  pre¬ 
press  operations,  solid  Mac-Graphics  skill  set,  and  a  strong  commit¬ 
ment  to  advertising  customer  service.  The  Maine  Sunday  Telegram  and 
Portland  Press  Herald  have  consistently  been  awarded  New  England 
Newspapers  of  the  Year.  The  Portland  Newspapers  are  a  division  of 
Guy  Gannett  Communications. 

Quality,  pride,  and  superior  product  are  evident  in  everything  we  do. 

The  Portland  Newspapers  are  located  in  the  Old  Port  section  of 
Portland,  Maine,  just  four  blocks  from  the  waterfront.  Whether  you  live 
on  an  island,  a  lake,  a  farm,  or  in  a  family  neighborhood,  you'll  find 
an  easy  commute.  We  boast  excellent  public  and  private  schools,  pro¬ 
fessional  sports  teams,  a  multitude  of  cultural  activities,  and,  of  course, 
all  four  seasons.  After  all,  we  are  Vacationland.  The  Portland  News¬ 
papers  offer  a  competitive  salary  plus  an  incentive  plan  as  well  as 
comprehensive  benefits. 

Qualified  candidates  may  apply  in  confidence  to: 

Kathleen  Mahoney 
Human  Resources  Manager 
The  Pc»tland  Newspapers 
390  Congress  Street,  Portland,  Maine  04101 

We  ARE  AN  EQUAL  OPPORTUNITY  EMPLOYER 


PRESSROOM 


PLANT  MANAGER  sought  for  web  off¬ 
set  printing  plant.  Should  have  working 
knowledge  of  pre-press  and  press 
departments.  Send  resume  to  News 
Color  Press,  P.O.  Box  1  49,  Mount 
Gilead,  OH  43338. 


PRESS  PERSON 

The  Abilene  Reporter-News  has  an 
immediate  opening  for  an  individual 
with  press  room  experience. 

Applicants  with  newspaper  or  web 
press  experience  are  preferred.  How¬ 
ever,  all  applicants  with  press  experi¬ 
ence  and  a  proven  track  record  of 
dependability,  strong  work  ethic  and  a 
commitment  to  quality  will  be  con¬ 
sidered.  Applicants  must  be  willing  to 
work  various  shifts,  including  nights 
and  weekends. 

The  Abilene  Reporter-News  offers  com 
petitive  wages  and  excellent  employee 
benefits. 

Mail  a  resume  or  letter  of  interest  to: 
Human  Resaurces 
Abilene  Reporter-News 
P.O.  Box  30 
Abilene,  TX  79604 


We're  an  equal  opportunity  em 


PRESSROOM  SUPERINTENDENT 


Midsize,  well  established,  Texas  news¬ 
paper/commercial  print  plant  is  accept¬ 
ing  applicatians  far  a  Pressroom 
Superintendent  to  oversee  all  phases  of 
Platemaking  and  Pressroom  opera¬ 
tions.  The  ideal  candidate  will  have  a 
stable  work  history.  Pressroom  and 
supervisory  experience  and  the  proven 
ability  to  produce  high  quality  an 
newsprint.  Double  wide,  multicolor, 
multiweb,  offset  press  experience  a 
definite  plus. 

We  offer  a  competitive  salary  based 
on  experience,  excellent  benefits  and 
the  chance  to  grow  with  a  progressive, 
goal  oriented  organization. 

Qualified  applicants  should  send 
resume  or  letter  of  interest  to: 

Box  572 

Abilene  Reporter-News 
P.O.  Box  30 
Abilene,  TX  79604 
E.O.E. 


PRODUCnON/TECH 


CENTRAL  TEXAS,  25,000  AM  daily,  is 
seeking  hands-on  Production  Manager. 

Dewar  editorial/classified  system. 
Macintosh  ad  compasitian  with  output 
to  Lino  190  and  40  EX.  Ten  unit 
Urbanite.  SLS  1000  inserter,  new  con¬ 
veyor  lines  and  strapper. 

Must  have  hands-on  experience  in 
prepress,  camera  and  platemaking. 

Working  knowledge  of  press  and 
mailroom  desirable. 

Write  fully  with  salary  requirements  to  Box 
07977,  Editor  &  Publisher. 


PRODUCnON/TECH 


GRIFFIN  GEORGIA  DAILY  NEWS  seek¬ 
ing  supervisor  for  composing/pre¬ 
press  systems.  Responsibilities  include 
management  of  editorial,  advertising 
and  color  photo  layout  and  design. 
Macintosh  based  system  requires  train¬ 
ing  and  maintenance  on  network 
including  imagesetters  and  scanners. 
Ability  to  lead  into  pagination  desired. 
Good  starting  salary  and  company 
benefits.  Resume  to  Publisher,  Griffin 
Daily  News,  P.O.  Drawer  M,  Griffin, 
GA  30224. 


PRODUaiON  DIREaOR 
NEEDED 

Excellent  opportunity,  with  exceptional 
newspaper  group,  for  progressive 
individual  to  lead  the  Production 
facilities  of  one  of  its  afternoon  news¬ 
papers  in  Zone  4  with  a  circulation  of 
22M. 

Individual  will  manage  the  Pre¬ 
press,  Pressroom  and  Mailroom 
departments,  in  addition  to  being 
responsible  for  the  building  main¬ 
tenance  and  the  building  security. 

Candidate  must  be  self-motivated  and 
dedicated,  with  good  interpersonal 
skills  and  hands  an  wark  habits. 
Urbanite  and  MAC  experience  a  plus. 
Excellent  benefits,  including  401  (k). 

An  equal  opportunity  employer. 

Individuals  who  relate  with  all  of  the 
above  information  should  immediately 
send  resume  to  Box  07969,  Editor  &  Pub¬ 
lisher. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES  i  POSITIONS  WANTED 


No.  of  Insertions: 


AmounT  Enclosed:  $_ 


Editor^ 

PUBLISHER 


1 1  West  19m  Street.  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1269. 


Foreign/Postttons  Wanted  advertisers  must  preixiy. 
Effective  January  1, 1996 


UNEADS 

1  week-$8.60  per  line 

2  wee(o-$7.60  per  Vne,  per  Issue. 

3  weela-$6.65  per  Hne,  per  Issue. 

4  wee(($-$5.75  per  Kne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$4.10  per  Hne,  per  Issue. 

3  weeks-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  S 1 0.00  prer  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditional  line  in  copy.  Count  os  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.iyO  HAZEL  PREUSS/ASST.CAM/ext,  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustraflons.  logos,  etc.,  on  classified  ads  charged 
me  following  rotes  per  column  Inch,  per  insertion:  1  time,  S100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name - 

Company _ 

Address  - 

City  _ 

State _ 

Zip - 

Phone _ _ 

Classification 
Authorized  Signature 
Copy 


ADMINISTRATIVE 


DYNAMIC,  Marketing,  Advertising, 
Circulation,  New  Product  Development 
professional,  seeks  creative  New 
Media  experience.  Reply  to  Box 
07970,  Editor  &  Publisher. 


MULTI-NEWSPAPER  leader,  strong  in 
new  product  development,  editorial 
and  production  seeks  to  relocate  to 
Virginia/North  Carolina  area.  Reply  to 
Box  07981 ,  Editor  &  Publisher. 


YELLOW  PAGES  can  be  a  profitable 
and  complimentary  niche  center  to 
your  newspaper  operation.  I  know 
because  I  hove  managed  both.  If  your 
company  has  considered  yellow  page 
publishing  I  can  help  you  analyze  your 
market,  competition  and  offer  some 
gutsy  start  up  options.  You'll  control  it. 
I'll  set  it  up  and  manege  it.  Available 
and  willing  to  relocate  after  January, 
1997.  Geography  not  as  important  as 
your  desire  to  build  a  successful  long 
term  operation.  Let's  talk.  Write  to  Box 
07991 ,  Editor  &  Publisher. 


EDITORIAL 


EXECUTIVE  SPORTS  EDITOR  ot 
100,000  AM:  Strong  manager, 
organizer,  energetic  leader.  APSE 
awards  for  Best  Daily  and  Sunday 
sections.  Major  metro  desk  experience. 
Interested  in  quality?  Want  a  section 
with  smack  that  goes  beyond  stats? 
Family  man  looking  for  a  place  to  call 
home.  Reply  to  Box  07974,  Editor  & 
Publisher. 

Nobody  double-crosses  ihe  Main  Man. 

Lobo 


EDITORIAL 


AGGRESSIVE  ENTERTAINMENT  writer 
seeks  position  as  television  or  movie 
critic  in  Zones  3  or  4.  Greg  Heyman 
(205)  534-7429. 


NEW  PRODUCTS,  specialty  pub¬ 
lications  and  multi-product  editorial 
management.  Strong  in  business  writ¬ 
ing.  Magazine  experience.  Maryland/ 
Virginia  desired.  Reply  to  Box  07982, 
Editor  &  Publisher. 


EXECUTIVE  EDITOR;  Aggressive, 
award-winner  editor  seeks  senior-level 
post  on  Zone  2  daily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 


PRO  WRITER,  Editor,  and  Trainer  - 
BusinessAech  and  Training  Materials. 
Author  of  4  books  and  dozen  articles. 
Resume,  clips  available. 

J.G.  Potterson 
(cogent@indirect.com| 
http:// www.goodnet.com/ -cogent 


AWARD-WINNING,  experienced 
reporter  at  second  largest  daily  in 
Canada  looking  to  move  to  U.S. 
paper.  Any  Zone,  daily  or  weekly. 

Call  (416)  588-9563 
e-mail:  aschaffeler@saberedge.com. 


FWTOGRAPHY 


PHOTOGRAPHER  wants  to  move  out 
west.  Award-winner,  with  over  2  years 
daily  experience  seeks  quality  minded 
newspaper  or  magazine  position  in 
Zones  7-9.  Likes  a  challenge.  Contact 
Aaron:  biga@iland.net  or  (816)  829- 
0939. 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)6754380 
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SHOP  TALK  AT  THIRTY 


BV  .1.  SKAN  M(CLKNE(JHAN 


Black  Journalists 
Peer  Into  The  Future 


I  REREAD  WITH  intense  interest 
the  Associated  Press  story,  “Poll: 
Black  Americans  see  dream  slip¬ 
ping  away.”  I’d  returned  home 
from  the  Western  Social  Science 
Association’s  (WSSA)  conference  in 
Reno  where,  I,  too,  had  presented  the 
pessimistic  attitudes  of  African 
Americans  employed  in  our  Fourth 
Estate. 

The  AP  reported  that  a  scientific  sam¬ 
ple  of  1,200  African  Americans  had 
been  polled  for  the 
New  Yorker  for  a  spe¬ 
cial  April  2S>-May  6  issue 
devoted  to  black 
America.Three  out  of 
five  thought  their  con¬ 
ditions  were  worsening 
while  the  American 
dream  had  become  impossible  to 
achieve.  Conducted  by  Yankelovich 
Partners,  the  survey,  with  a  margin  of 
error  of  2.5%,  found  the  pessimism  cut 
across  social  classes. 

My  WSSA  paper,  “How  Black 
Journalism  Opinion  Leaders  View 
America’s  Stxrial  Institutions  into  the 
21st  Century,”  summarized  a  national 
study,  conducted  at  New  Mexico  State 
University,  that  purposively  identified 
94  African-American  reporters,  syndicat¬ 
ed  columnists,  CEOs,  and  administrative 
support  staff  mostly  employed  at  metro 
newspapers. 

Black  Americans  are  first,  the  largest 
minority  bloc  in  the  United  States  and, 
second,  the  largest  minority  bloc  in 
newspapers  today.  They  were  defined  as 
“opinion  leaders”  because  their  occupa¬ 
tional  status  has  the  power  to  influence 
others.  On  12  institutional  categories,  I 
asked:  Did  they  foresee  improvement  or 
deterioration  by  the  year  201 5?  The  cat¬ 
egories  were: 

♦  The  individual’s  status  (i.e.,  personal 
dignity,  number  of  personal  choices). 

♦  Economic  growth  (i.e.,  personal 
standard  of  living,  public  capital  invest¬ 
ment,  salaries,  work  force  training). 

♦  The  Fourth  Estate  (i.e.,  trading  its 


McCleneghan,  a  professor  of  journal¬ 
ism  at  New  Mexico  State  University, 
headed  the  department,  1982-94. 


mandate  in  America’s  democratic  mar¬ 
ketplace  of  ideas  for  mostly  a  place  in 
the  marketplace  of  profit). 

♦  The  Democratic  process  (i.e.,  an 
informed  and  involved  citizenry  and 
good  public  administration). 

♦  Education  (i.e.,  the  quantity  and 
quality  at  all  levels). 

♦  Religion  (i.e.,  the  belief  in  a 
supreme  being  by  all  faiths). 

♦  Equality  (i.e.,  efforts  to  end  discrimi¬ 
nation). 

♦  Technology  (i.e., 
where  75%  of  the  prod¬ 
uct  used  in  the  upcom¬ 
ing  decade  still  doesn’t 
exist). 

♦  Agriculture  (i.e., 
having  enough  food  to 
feed  Americans  and  the 

rest  of  the  world). 

♦  Living  conditions  (i.e.,  poverty  and 
conditions  in  decayed  urban  areas). 

♦  Health  (i.e.,  the  provision  of  public 
and  private  medical  services). 

♦  Crime  (i.e.,  juvenile  gangs,  organ¬ 
ized  crime,  drugs). 

The  94  black  opinion  leaders  report¬ 
ed  “pessimistic”  to  “very  pessimistic” 
views  on  all  but  three  of  the  categories. 
They  were  optimistic  about  agriculture, 
religion  and  technology,  though  there 
were  some  lingering  thoughts  about 
technology. 

“I’m  worried  that  the  improvements 
in  technology  will  allow  us  to  minimize 
our  interaction  with  people  of  various 
colors,  creeds  and  cultures.  As  a  result, 
there  will  be  more  racial  intolerance  as 
people  become  more  isolated  and  too 
self-absorbed  to  work  for  a  greater,  com¬ 
mon  good  in  society,”  said  Jacqueline 
Jones,  city  editor  of  the  Philadelphia 
Daily  News. 

“Technology  could  become  the  mas¬ 
ter  of  men  rather  than  men  being  mas¬ 
ters  of  technology,”  said  James  T. 
Campbell,  editorial  writer  at  the 
Houston  Chronicle. “I'm  also  concerned 
we  will  cease  to  be  a  country  of  grand 
ideals  and  one  where  demagoguery  and 
self-gratification  will  reign.  That  it  will 
be  profits  over  people,  what  feels  good 
over  good  sense  and  values.  Morals  will 
be  held  by  only  a  few,”  Campbell  said. 


Clyde  Barrow,  assistant  circulation 
director  of  the  Buffalo  News  in  upstate 
New  York,  identified  four  areas  likely  to  j 
erode  in  America  into  the  21st  century:  1 

lack  of  respect  for  human  life;  lack  of  1 

consciousness  and  moral  fiber;  loss  of 
hope  among  young  persons  in  irmer 
cities;  and  higher  teenage  pregnancy.  i 

“As  a  society,  we  are  growing  less  and 
less  patient  with  everything  —  our  j 

jobs,  families  and  institutions,”  said  Rick 
Christie,  news  editor  for  the 
Washington  bureau  of  Cox  News 
Service.  “This  will  lead  to  greater  stress 
and  frustration  .  . .  [which]  will  lead  to 
blaming  and  scapegoating . . .  [which]  i 

will  lead  to  needless  violence.” 

Pete  McConnell,  Seattle  Post- 
Intelligencer  assistant  city  editor, 
expresses  concern  that  racial  divisions 
wUl  deepen,  as  illustrated  in  the  after¬ 
math  of  the  O.J.  verdict,  and  that  “it  will 
become  tourer  for  people  to  afford 
health  care,  particularly  as  the  baby  boo¬ 
mers  get  older.  We  still  haven’t  gotten  a 
hand  on  crime,  especially’  juvenile  crime.” 

Sportswriter  Mike  Terry  of  the  Los 
Angeles  Times  said  it  was  “crucial”  to 
achieve  more  even  distribution  of 
wealth.  “As  long  as  people  feel  they  can 
provide  for  themselves,  they  will  pro¬ 
mote  the  general  welfare.  If  the  cost  of 
living  is  further  inflated  and  we  turn 
society  into  a  free-for-all,  our  only  gross 
national  product  will  be  disillusion- 
ment,”Terry  said. 

Oakland  Tribune  reporter  Chauncey 
Bailey  fears  for  the  Fourth  Estate’s  hon¬ 
est  efforts  to  enhance  “cultural  diversi¬ 
ty”  in  newsrooms.  “The  demise  of  affir¬ 
mative  action,  beginning  in  California,  is 
that  initial  step.The  consolidation  of 
media  power  into  fewer  hands  will  lead 
to  self-censorship,”  Bailey  said. 

Reginald  Stuart,  former  president  of 
the  Society  of  Professional  Journalists, 
thinks  that  in  the  future  the  Fourth 
Estate  “might  become  so  maiket-driven 
that  it  will  lose  its  soul.” 

Syndicated  columnist  Deborah  Mathis 
of  Tribune  Media  Services  expressed 
“general  pessimism”  about  the  American 
condition  in  the  year  2015,  but  added, “1 
have  every  faith  that  the  number  of 

(See  Shop  Talk  on  page  43) 


Glimmers  of  hope 
temper  grim 
outlook  on 
most  issues 
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The  law,  rules  and  guidelines  of 
trademarks  and  copyrights  affect 
not  only  the  business  side  of  news¬ 
papers,  but  also  the  newsroom. 

While  writers  and  editors  unthinking¬ 
ly  generalize  with  brand  names  that 
seem  to  have  gained  generic  accep¬ 
tance  on  the  street,  their  newspa¬ 
per's  lawyers  are  fighting  to  protect 
the  intellectual  properties  of  the 
paper.  This  section  helps  clarify  the 
rights  and  obligations  of  newspapers 
and  their  employees  as  well  as  trade¬ 
mark  and  copyright  holders.  Ads 
placed  in  this  section  will  help  make 
newspapers  aware  of  specific  trade¬ 
marks  and  copyrights  and  protect 
advertisers'  intellectual  property. 


and  Copyrights 

December  14 

25^  Annual 

JOURNAUSM  AWARDS 
AND  FELLOWSHIP 

Directory 
December  28 


The  industry's  most  comprehen¬ 
sive  compilation  of  awards, 
scholarships  and  contests  -  more 
than  500  national  and  international 
honors  -  available  to  journalists  and 
other  newspaper  professionals  dur¬ 
ing  1997.  Listings  include  descrip¬ 
tions,  requirements,  deadlines  and 
contacts  for  registration  or  more 
information.  This  is  a  section  that's 
referred  to  throughout  the  year  as 
award-winning  work  is  produced. 


all  part  of  your  regular  Editor  &  Publisher  subscription 


Tcike  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories. 
Supplement  your  regular  E&P  schedule;  reserve  space  today! 

•  Trademarks  &  Copyrights  •  Journalism  Awards  and  Fellowship  Directory 

Space  Deadline:  November  26  Space  Deadline:  December  9 

Material  Deadline:  December  2  Material  Deadline:  December  16 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page  . $3,620  1/3  Page . $1,525  ■  ^  9,4 

2/3  Page . $2,825  1/4  Page . $1,265  IJ 

1/2  Page . $2,135  ...or  your  E&P  contract  rate  applies.  ^  tSaiM 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


THE  FOURTH  ESTATE 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 
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Color^o’s 

new  circulation  leader 
seven  days  a  week. 


The  Denver  Post 
daily  circulation:  334,436 


The  Sunday  Denver  Post 
circulation:  461,837 


The  Rocky  Mountain  News 
daily  circulation:  316,872 


225,000  I  I  -4— H 

1988  89  90  91  92  93  94  95  1996 

September  '96  Daily  Circulation 

It's  been  17  years  since  The  Denver  Post  held  the 
daily  circulation  lead  in  Colorado.  But  within  the 
past  eight  years,  The  Post  has  enjoyed  a  47% 
increase  in  daily  copies  sold  while  the  other  paper 
has  suffered  an  8%  loss.  It's  that  kind  of 
momentum  that  has  eliminated  our  1988  deficit 
of  1 16,500  copies.  So  now  The  Denver  Post  is 
Colorado's  new  circulation  leader  seven  days  a 
week.  Our  daily  circulation  of  334,436  represents 
a  shift  of  45,303  copies  (our  increase  of  31,131 


The  Sunday  Rocky 
Mountain  News 
circulation:  406,503 


400,000  ■! 

1994  1995  1996 

September  '96  Sunday  Circulation 

copies  and  our  competitor's  loss  of  14,172  copies) 
in  just  one  year.  And  our  Sunday  circulation  of 
461,837  continues  to  be  the  largest  in  the  state. 
That's  the  kind  of  growth  advertisers  continue  to 
notice,  since  The  Post  holds  a  commanding  lead  in 
virtually  every  major  advertising  category.  If  you 
want  to  experience  the  same  kind  of  momentum, 
call  Allen  Walters,  V.R  Advertising  at  303-820-1987. 
And  advertise  in  Colorado's  new  circulation  leader 
seven  days  a  week.  The  Denver  Post. 


Toe  Denver  Post 


\bice  of  the  Rodw  Mountain  Enpire. 

aiMediaNewvs  Group,  Inc. 

Source:  Circulation  statistics  from  Denver  Post  analysis  of  ABC  Publisher's  Statement,  six  months  ending  September  1988-1995,  Fas-Fax  ending  September  1996  . 

Advertising  share  from  Competitive  Media  Reporting. 


